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Appendix A

Interview question list

The interview format included form A with a questionnaire about the background

data of the respondent and his/her firm, personal and household characteristics.

The semi-structured interview questions were listed on form B, with nine open

questions. The nine open questions, and the guidelines for the interviewers about

when asking which follow-up questions, were as follows.

B1. How come your firm is located here?

B2. If, at the time of locating here, you were able to choose between a few al-

ternative locations, why did you choose this location rather than one of the

other available locations?

B3. How do you currently1 perceive the Eastern Docklands / Lloyd Quarter /

Hortus Quarter as a location for your firm?

B4. What kinds of district qualities do you currently find important for your

firm? Why?

1 The emphasis in italics in the interview questions identifies where we placed our vocal

emphasis in putting the question, in order to make clear whether we were asking for the past,

current or future importance of district qualities.
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B5. Can you indicate on this map how you use this district for your firm, and

why?

Legend

School

Fitness centre

Hotel / restaurant / café

Retail shops / mall

Figure 1: A plan of the Eastern Docklands in Amsterdam. This plan accompanied

the fifth interview question, which asked for the use of the district. This map shows

the amenities of the Eastern Docklands including the cafés and restaurants, shopping,

and sports facilities, schools and museums.
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Figure 2: A plan of the Lloyd Quarter in Rotterdam. This plan accompanied the

fifth interview question, which asked for the use of the district. This map shows the

amenities of the Lloyd Quarter including the cafes and restaurants, shopping, and

sports facilities, and schools.

B6. Can you select from these 15 pictures2 the three most, and the three least

attractive spatial qualities for your firm? Can you explain your choices?

This concerns the current attractiveness for your firm.

B7. Could you please rank the following district qualities in order of current

importance for your work and your firm? Can you explain your ranking?

You may delete district qualities if they are really unimportant for you.

B8. What are current drawbacks of the Eastern Docklands / Lloyd Quarter /

Hortus Quarter for your firm and your work, which you would like to see

2 All respondents assessed a set of 15 photographs of their own district. The pictures used

with this question presented amenities and visual features that I inferred from the literature to

be of potential importance for creative firms and workers. Please see the Tables in Chapter 3,

4 and 5 for the pictures used and the type of district features they were intended to represent.
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Legend
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Figure 3: A plan of the Hortus Quarter in Groningen. This plan accompanied the

fifth interview question, which asked for the use of the district. This map shows the

amenities of the Hortus Quarter including the cafes and restaurants, shopping, and

sports facilities, and schools.

changed in the future? Why?

B8 -follow up question3. If you were to search for a new location for your firm,

for example because you need more office space. . . .[Interviewer reminds of

one or two spatial qualities brought up by the respondent in earlier answers]

To what extent will these district qualities that you mentioned in this in-

terview be important or decisive in your choice of a new firm location?

3 This question was added after 12 interviews. I felt district qualities were in fact important

for location decisions of creative entrepreneurs, but I needed more information on the influence

of perceived district qualities on their location decisions. Therefore, I changed the protocol with

extra follow-up questions for questions 1, 2, and 8. The interviewers from then on asked, if the

respondents had enumerated specific district qualities in these or previous questions, whether
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Table 1: List of items to be ranked as presented to the interviewees in the Eastern

Docklands.

Features of firm's premises

District household facilities and quality of life of the Eastern Docklands 

Proximity within city to clients, collaborators and suppliers

District network of creative firms in the Eastern Docklands 

District facilities and visual quality of the Eastern Docklands 

Notes:The same table was used in the other two research districts, with their own

district name indicated. Interviewees were asked to rank these five items in order of

importance for their work and firm, with the most important item at rank 1. Features

judged by the interviewees to be of equal importance could be given the same ranking

order. Features judged to be irrelevant could be crossed out.

B9. Do you have any remarks concerning the spatial qualities of the Eastern

Docklands / Lloyd Quarter / Hortus Quarter for your work and your firm,

which have not been raised?

these qualities had been, or would be, very important or even decisive in their past and future

firm location decisions.
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Appendix B

List of Definitions

The definitions used within this dissertation are described in most detail in the

following paragraphs:

Clusters Section 4.2.1

Creative entrepreneurs: Section 3.2.2

Cultural production districts: Section 3.2.1

District visible features: Section 3.2.4

Environmental perception: Section 2.2.2

Location decisions: Section 3.2.3

Location factors: Section 2.2.3

Localization externalities Section 4.2.2

Spatial quality Section 2.2.4
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Summary

Spatial Quality of Cultural Production Districts

Attracting and retaining highly-skilled people, including creative entrepreneurs,

is an urban policy goal for cities across the globe. Numerous Western world cities

expend considerable effort in attracting creative entrepreneurs, such as artists,

architects, and designers, to dedicated cultural production districts.

Such dedicated districts are usually termed as creative or cultural quarters, hubs

or zones. This dissertation uses the term “cultural production districts.” Cul-

tural production districts are concentrations of small creative firms and artists,

who are mostly involved in producing mobile cultural products, such as visual

art, architecture, design, and media.

Many examples from planning practice illustrate that the development of cul-

tural production districts is used as a new type of arts-based urban economic

development strategy. From a policy perspective, the main questions for this

thesis should be: What type of district features attract and support creative en-

trepreneurs? What are their salient characteristics? How can planning nurture

cultural production districts?

At the same time, creative firms are generally concentrated in a limited number

of districts within large cities. However, one cannot explain these concentrations

in certain districts from the current knowledge in the literature. To date, most

studies have focused on location factors on the spatial scale of the urban region,

such as path-dependent urban production systems; or at the spatial scale of the

firm’s premises, such as features of office buildings.

From an economic geographic perspective, therefore, the main question for this

thesis should be: Why are the perceived spatial and social features of districts

important in the location decisions of creative entrepreneurs? Do they catalyze

creative production?

In view of these knowledge gaps and questions in planning and academic circles,

the purpose of this study was to obtain insights into whether, how, and why

the perceived physical and social features of within-city districts influence the
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location decisions of creative entrepreneurs; and to what extent these spatial and

social features of districts are perceived as important vis-à-vis other location fac-

tors.

To explore this question, my interview team conducted 63 semi-structured in-

terviews with creative entrepreneurs in three districts in the Netherlands: The

Eastern Docklands in Amsterdam, the Lloyd Quarter in Rotterdam, and the Hor-

tus Quarter in Groningen. These districts accommodate relatively more creative

firms than other districts within the same cities. Within this study, I define

creative entrepreneurs as owners of firms in both the commercial and non-profit

creative sectors. My interviewees were architects, advertising agents, graphic

designers, filmmakers, photographers, and visual artists. To provide usable plan-

ning knowledge on tangible district features, I used a few innovative questions

about the type of district features currently important for their firm: alongside

textual questions, one question was aided by a district map, and one involved

photograph selection.

Results

Chapter 2 substantiates, based on a literature review, examining spatial and

social features of districts from three disciplinary perspectives: place making,

creative cluster theory, and gentrification theory. More specifically, spatial quality

of districts is operationalized using three types of spatial quality: Physical spatial

quality (a district’s stores, cafés and visual features of professional importance

for creative firms and workers); social spatial quality (a district’s creative firms);

and work-life spatial quality (a district’s office and live-work premises, residential

and children’s facilities of importance for daily co-ordination of work and caring

tasks).

Chapter 3 demonstrates a significant relationship between district visual quality

and the location behavior of creative entrepreneurs. Moreover, there is more than

one visual model for cultural production districts. Urban design, architecture,

waterfronts, and parks may have various forms, provided that they single out

one place from other, more mainstream, places. The overall visual character of

the district needs to be perceived as distinctive, whether deliberately designed

as such or not. Because the visual quality of a district contributes to increased

creative productivity, creative entrepreneurs use their relative freedom of in choice

of location within a city to achieve visual quality of the place of work.

This finding is illustrated by the following quote:
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If you locate in the inner city, you catch up a little with the hustle

and bustle of the city. . . . Maybe that’s the magic word, the city is

for us a much more motivating milieu than an industrial estate. . . .

This is a very creative setting. That was of decisive significance [in

choosing for this location]. . . . I think, with our philosophy and in our

profession, it is just one of the most important items: the place.

Chapter 4 shows that informal face-to-face contacts, a creative reputation, and a

creative atmosphere of a district are more important than formal collaborations

with similar firms within walking distance. Creative entrepreneurs exchange less

knowledge with related firms within their district than could be premised based on

cluster theory. Furthermore, the findings indicate that two location factors may

also be relatively under-researched localization externalities, since they emerge

from a district’s creative cluster. First, the mechanism of “observation” has a dif-

ferent, rather symbolic, meaning for creative entrepreneurs than that proposed by

localized learning theory. Theoretically, the benefit of monitoring and watching

is comparing oneself with the undertakings and performance of local competitors.

However, the interviewees spoke about a creative atmosphere that was important

for obtaining inspiration, being among like-minded entrepreneurs, and feeling ac-

cepted. Second, a creative cluster brings about a creative reputation for a district,

as is exemplified by this quote:

It is nice to be located near other businesses, but it is not about mu-

tual contact. No, it’s about image. A network of creative businesses

in the Hortus Quarter is, in my opinion, not relevant at all.

Chapter 5 shows that the location decisions of creative entrepreneurs with chil-

dren are partly based on proximity to their homes, schools, parks, and like-minded

families. This finding applies in particular to creative entrepreneurs with children

up to 12 years of age, both those working from home and those with business

premises. The latter were mostly deliberately living close to their office in order

to ease their daily schedules of combining work with caring and household tasks.

Thus, creative entrepreneurs do not only act as individuals, but also take into

account their household dynamics in their location decisions of a place to work.

As a film maker stated:

District quality of place for my firm is more about my private life. The

school is around the corner. The park is nearby. It is a nice residential
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neighborhood with many kids. You can play on the streets, you can

just walk into town, or to the library. Thus, I built my work around

my private life. . . . In fact, I am quite independent of place. Clients

almost never come over here. Generally, I go over to their place. I

work a lot through the internet with a bunch of freelancers, a lot of

them I have never met. It all goes through the internet, so I am

here. . . . If I like the place, and if it’s near home, it’s all right with

me.

Conclusions

This explorative, qualitative study has clearly indicated that creative entrepreneurs

perceive spatial and social features of districts as important in their location de-

cisions. I acknowledge explicitly that district features are not the only factors

affecting the location decisions of creative entrepreneurs. Yet, they seem impor-

tant relative to other key location factors that are emphasized in the literature.

The importance of district features may be partly explained by the finding that

many of the work tasks of my interviewees were perceived as quite footloose: “If

I have a telephone, a computer, and a bike, I could be located anywhere.” As

such, the “footloose-ness” of creative entrepreneurs leads to a paradox of place:

Creative entrepreneurs could be located “anywhere” and, accordingly, quality of

place becomes more important in location decisions. Therefore, the findings sug-

gest that spatial quality of cultural production districts may be a new element

in opportunity-driven location behavior, which is defined by Stam (2007) as a

firms’ behavior toward its location based on opportunities that are recognized by

the entrepreneurs (such as proximity to the entrepreneurs’ social networks). It

differs from problem-driven location behavior which is guided by, for example, a

need for more office space.

In future studies, work needs to be done in the field of location theory for creative

industries. Other types of district features, such as cafés and clubs, a district’s

location within a city, and the relative importance of district features, need to be

compared with other factors involved in location decisions and daily work prac-

tices.

Second, I would propose a new line of research into general location theory: Fo-

cusing on “work styles”, and merging industrial and occupational approaches in

research on location decisions. I found that some district features catalyze cre-

ative production, because they act to reflect the creativity of individual firms and

their product (what they make), and it inspires their work process (what they
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do). For example, the presence of a district cluster of creative entrepreneurs was

perceived as providing a district with a creative reputation that rubbed off on

their firm and its products (what they make); and as enhancing meeting or just

seeing other creative entrepreneurs, which inspires their work process (what they

do). It would be useful to combine both a focus on what they make, thus on

the product produced (industrial approach) and on what they do, thus on the

nature of work tasks and skill content (occupational approach; a concept coined

by Markusen et al., 2008). This inclusive perspective, of what workers make and

what they actually do, would add to our understanding of location decisions. Re-

search combining industrial and occupational approaches could therefore help in

more fully appreciating key drivers of firm location behavior in different sectors

of industries and services.

In planning practice, physical and social features of districts merit more recog-

nition as an additional way to advance urban development. This dissertation, as

well as future research, can help in understanding how district features can be a

new type of support structure for creative entrepreneurs in arts-based economic

development strategies.

Annet Jantien Smit, Groningen, March 2012
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