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CHAPTER 6 
General Discussion and Conclusion 
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6.1 Introduction 

Sustainable enterprises can be a driving force for sustainable development due to their innovative 

and transformational potential (Cohen & Winn, 2007; Dean & McMullen, 2007; Hockerts & 

Wüstenhagen, 2010; Pacheco et al., 2010). Sustainable entrepreneurs as decision makers in these 

companies can therefore become change agents for sustainable development while creating 

economic value for their company and themselves (Svanström et al., 2008). However, the 

simultaneous pursuit of sustainability as well as economic goals almost inevitably leads to 

contradictions and tensions between the two goals (Blok, 2018; Davies & Chambers, 2018; 

Matzembacher at al., 2020; Shepherd & Patzelt, 2011). These tensions might even be perceived as 

paradoxical because while sustainable and economic goals may contradict, the two goals are still 

interrelated (Lewis, 2000; Siegner et al., 2018). In this dissertation, I therefore investigated how 

sustainable entrepreneurs respond to and deal with these tensions within the sustainable 

entrepreneurial process. In this regard, I have put a special emphasis on sustainable entrepreneurial 

cognition as well as values and future orientation as individual-level factors. These can help explain 

individual differences in sustainable entrepreneurial cognition, such as cognitive evaluations and 

cognitive strategies related to these tensions. Values and future orientation can therefore also 

ultimately help explain behavioral choices within the sustainable entrepreneurial process related to 

dealing with tensions (Shepherd & Patzelt, 2011; Vuorio et al., 2018).  

Such a cognitive lens can be helpful because tensions between sustainability and economic goals 

create a highly complex decision environment for sustainable entrepreneurs, where they have to 

respond to ambiguous signals and demands related to both goals (Hahn et al., 2014; Walsh, 1995). 

We can therefore expect that sustainable entrepreneurs have to use cognition to make sense of this 

ambiguous and highly complex decision environment of competing goals (Hahn et al., 2014; 

Mitchell et al., 2002). In this regard, individual-level factors such as values and future orientation 

could serve as cognitive frames to support the cognitive process of sensemaking (Hodgkinson & 

Johnson, 1994; Bogner & Barr, 2000; Kaplan, 2008) and help to develop cognitive strategies which 

also determine the behavioral responses to these tensions (Siegner et al., 2018). Similarly, both 

values and future orientation could help individuals who have intentions to start a sustainable 

enterprise to make cognitive evaluations regarding the feasibility as well as desirability to operate 

in such a complex decision-making environment (Fishbein & Ajzen, 2010; Vuorio et al., 2018).  

The point of departure of this dissertation, and the central research problem, is that we do not 

know how sustainability related individual-level factors such as values as frames of reference for 

intra-generational equity, future orientation as a cognitive frame of reference for inter-generational 

equity or paradoxical thinking as a cognitive approach to manage paradoxical tensions influence 

the cognition of individuals within the sustainable entrepreneurial process. The aim of this 

dissertation has therefore been twofold. First, to derive insights on how values and future 

orientation (and especially the consideration of future consequences of behavior) influence the 

cognitive evaluation of sustainable entrepreneurial intention formation. Individuals do not merely 
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react to stimuli, but rather follow an intentionally planned cognitive process when founding a 

sustainable enterprise (Krueger, 1993). We can expect that values and future orientation frame the 

cognitive evaluation of the feasibility as well as desirability to start a sustainable enterprise (Fishbein 

& Ajzen, 2010; Vuorio et al., 2018). Second, to derive insights on whether and how cognitive 

variables influence the ability of sustainable entrepreneurs to deal with paradoxical tensions. To 

conceptualize these tensions, this dissertation has used a paradox lens, which has been the 

dominant cognitive lens to look at contradicting, yet interrelated tensions in the last decade (Lewis, 

2000; Putnam et al., 2016; Schad et al., 2016).  

As I have discussed in the introduction, I derived two sub-questions related to the two research 

aims of this dissertation. First, as stated above I reasoned that values and future orientation as 

individual-level factors could help individuals to make cognitive evaluations to determine whether 

they find it feasible and desirable to become a sustainable entrepreneur and deal with potential goal 

conflicts (Koe, Omar & Majid, 2014; Vuorio et al., 2018). The related first sub-question has been 

answered in the first two empirical chapters of this dissertation (Chapters 2 and 3), which both 

cover the intention formation within the sustainable entrepreneurial process. Chapter 2 focuses on 

the Big Five personality traits as external background factors and their explanatory influence on 

consideration of future consequences as a measure of specific parts of future orientation and 

Chapter 3 focuses on the influence values and consideration of future consequences have on 

intention formation.  

Second, related to the second research aim, values and future orientation could help explain why 

some individuals are better able to develop cognitive strategies to respond to goal conflicts. The 

related second sub-question is answered in the second two empirical chapters of this dissertation 

(Chapters 4 and 5), which look at the actual process of managing goal conflicts in sustainable 

enterprises with a special focus on the experience of paradoxical tensions. Chapter 4 develops 

insights on how sustainable entrepreneurs cognitively manage these paradoxical tensions. Chapter 

5 then uses the findings of Chapter 4 to determine the influence of a specific individual-level factor 

(i.e. mission confidence) on paradoxical mindset in an experimental study.  

The outline of this final chapter is as follows. It first provides a summary of the findings of this 

dissertation, offering answers to the sub- and main research questions. Subsequently, it discusses 

the main theoretical and most important practical implications. It further reflects on the limitations 

of the research done in this dissertation and presents a future research agenda, which can be derived 

from the findings. The chapter ends with a few noteworthy concluding remarks. 

 

6.2 Summary of the findings 

The results of this dissertation have shown that cognitive processes indeed play an important role 

in the sustainable entrepreneurial process – from the intention to start a sustainable enterprise to 

actual sustainable entrepreneurial action. More specifically, the empirical research studies presented 
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in the previous chapters show that cognition and both values as well as future orientation as 

individual-level determinants of related cognitive processes, such as cognitive evaluation and 

cognitive strategies, play an important and diverse role within the sustainable entrepreneurial 

process. I will delineate this role through answering the two sub-questions listed in the previous 

section 6.1 and their related specific research questions for the individual empirical chapters.  

 

6.2.1 The Influence of the Big Five Personality Traits on Consideration of Future 
Consequences (Chapter 2) 

In Chapter 2 we answer the research question whether an individual’s personality (measured within 

the Big Five taxonomy) determines to what extent they are considering the future or immediate 

consequences of their behavior. Considering the immediate as well as future consequences of one’s 

behavior can be seen as a cognitive evaluation of the option to satisfy actual and expected needs in 

the present and future (Trommsdorff, 1983). Consideration of future consequences (CFC) can 

therefore function as an important conceptualization of future orientation in the sense of inter-

generational equity as defined within sustainable development (Arnocky et al., 2008). However, we 

do not know why individuals differ in their consideration of immediate and future consequences 

of their behavior. Personality has been speculated to be a stable predictor of individual differences 

in consideration of future consequences, but this relationship remains to be analyzed ((Lafreniere 

& Cramer, 2006; Strathman et al., 1994).  

We were able to analyze this relationship using a secondary dataset of unbalanced panel data for 

3,444 individuals with corresponding 5,246 observations. We first clarified the underlying factor 

structure of consideration of future consequences, which is a highly contested subject within the 

CFC literature. We find that CFC does indeed split into two related concepts – the consideration 

of future and immediate consequences. This is important to clarify because it allows for a detailed 

assessment of the influence of personality on consideration of both future and immediate 

consequences (as opposed to a single CFC measure with high and low scores). The longitudinal 

regression results show that conscientiousness (i.e. an individual’s tendency to be organized, dutiful 

and self-controlled) positively influences consideration of future consequences, while extraversion 

(i.e. an individual’s tendency to be outgoing, assertive and draw energy from social interaction) 

leads to a prioritization of immediate consequences. These results have potentially neuro-

physiological reasons. We offer the explanation that our results are linked to individual differences 

within the prefrontal cortex and the dopaminergic incentive-reward circuits in the ventral striatum. 

While more conscientious individuals are better able to suppress the urge of acting based on stimuli 

from the incentive-reward system, extravert individuals are more susceptible to stimuli related to 

short-termed and hedonistic behavior. This supports the susceptibility hypothesis, stating that 

individuals following short-term actions are more susceptible to the perks (or dopaminergic 

reward) of such behavior. Agreeableness (i.e. the tendency to be adhere to social norms) and 

neuroticism (i.e. the tendency to be emotionally (un)stable) also positively influence CFC-F. In 
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contrast, we find that openness (i.e. the tendency to be open to new idea and experiences) plays 

less of a role in determining CFC. 

Concluding, we can say that personality traits (measured within the Big Five taxonomy) robustly 

determine individual differences in consideration of future consequences. They therefore also 

might determine an important part of the cognitive evaluation process within sustainable 

entrepreneurship, namely whether an individual is cognitively able and motivationally willing to 

extend their personal considerations into the future (Trommsdorff, 1983).  

 

6.2.2 The Impact of Values and Future Orientation on Intention Formation within 
Sustainable Entrepreneurship (Chapter 3) 

The third chapter also contributes to answering the first sub-question to what extent individual-

level factors such as values and future orientation influence the cognitive evaluation process of 

potential sustainable entrepreneurs. More specifically, this chapter discusses the question what the 

influence of values and consideration of future consequences (i.e. CFC) is on the intention 

formation process in sustainable entrepreneurship. In this regard, intentions can be seen as a 

cognitive evaluation of the possibility of becoming a sustainable entrepreneur. They are therefore 

typically considered to be the single best predictor of behavior (Krueger, 1993) and unpacking the 

intention formation process could also help to stimulate the founding of sustainable enterprises 

(Vuorio et al., 2018).  

We model the intention formation process using an adapted version of the theory of planned 

behavior, in which self-transcending (i.e. biospheric and altruistic) and self–enhancing values (i.e. 

egoistic and hedonic) as well as CFC were employed as antecedents of the desirability (i.e. attitudes) 

of becoming a sustainable entrepreneur. Based on our model, we hypothesized that both self-

transcending values (i.e. seeking betterment for others) as well as consideration of future 

consequences have a positive and self-enhancing values (i.e. seeking betterment for oneself) a 

negative influence on whether individuals find it desirable to become sustainable entrepreneurs. 

To test our model, we used a cross-sectional survey to collect data in two European countries from 

407 students, who were in the last year of their degree program and therefore close to making an 

occupational choice. We used structural equation modeling to quantitatively test the hypothesized 

relationships. We find that both types of self-transcending values as well as consideration of future 

consequences have a positive influence on attitudes towards sustainable entrepreneurship. 

Attitudes, in turn, positively influence the intention to become a sustainable entrepreneur. 

Interestingly, in contrast to egoistic values, which play no significant role, also hedonic values are 

positively related to attitudes towards sustainable entrepreneurship. This could indicate that while 

individuals might bear some personal costs in starting a sustainable enterprise, they seem to expect 

to also derive personal pleasure and satisfaction from it. Lastly, perceived behavioral control (i.e. 

the extent to which an individual believes to be able to perform a behavior) positively determines 
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intentions to become a sustainable entrepreneur. This indicates that indeed both desirability and 

feasibility are important within the intention formation process of sustainable entrepreneurship 

(Vuorio et al., 2018).  

Our results therefore help answering the first sub-question of this dissertation. We find that 

consideration of future consequences as well as altruistic, biospheric (as self-transcending values) 

and hedonic values all determine the cognitive evaluation process of the desirability of becoming a 

sustainable entrepreneur. When it comes to the cognitive evaluation of the feasibility of becoming 

a sustainable entrepreneur these variables play less of a role. In this regard, perceived behavioral 

control plays an important role. 

 

6.2.3 Cognitive Strategies to Resolve Paradoxical Tensions in Sustainable Enterprises 
(Chapter 4) 

The fourth chapter contributes to answering the sub-question of how sustainable entrepreneurs 

cognitively manage tensions arising between their sustainable and economic goals. In the last two 

decades a paradox lens has emerged as one of the primary approaches to describe tensions due to 

such goal plurality (Slawinski & Bansal, 2015). However, sustainable entrepreneurship research is 

lacking such an explicit lens, especially when it comes to individual cognitive strategies sustainable 

entrepreneurs use as decision makers in their companies (Siegner et al., 2018). More specifically, 

we aimed to understand for which type of paradoxical tensions sustainable entrepreneurs employ 

which specific cognitive strategy such as, for example, acceptance (Siegner et al., 2018), 

embracement (Slawinski & Bansal, 2015) or transcendence (Bednarek, Paroutis & Sillince, 2017), 

which could help to achieve successful juxtaposing of sustainability and economic goals. 

To fill this research gap, we interviewed 20 entrepreneurs in two industries (agriculture/food and 

renewable energy). We used a structured coding process of three iterative rounds of coding by two 

researchers and multiple rounds of theorizing by three researchers. Our results showed that the 

cognitive strategies for dealing with these tensions are indeed dependent on the type of tension the 

sustainable enterprise faced and the development stage they were in, which split the sample into 

two distinct groups. Sustainable enterprises in the first group were confronted with paradoxical 

tensions related to their product development during their start-up phase. More specifically, in their 

start-up phase they perceived it to be impossible to develop and sell a product, which was as 

sustainable as they would have liked because they felt they were financially pressured to prematurely 

sell these products to gain a market foothold. They cognitively responded to these tensions with 

an acceptance strategy, where they externally attributed the fact that their product was sub-optimal 

from a sustainability view-point to factors external to the sustainable enterprise (e.g. lack of 

appropriate venture capital or human resources). The second group experienced paradoxical 

tensions related to their sustainable versus economic performance, which arose mainly during the 

scale-up phase. Here, we found that these sustainable entrepreneur used the cognitive strategy of 

embracing the paradoxical tensions through future oriented approaches such as scenario-planning 
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and backward induction, which they did by means of roadmapping techniques. For both cognitive 

strategies, acceptance and embracement, it was easier for the sustainable entrepreneurs to employ 

these if they are more confident in reaching their mission (i.e. their sustainability goals) by means 

of their sustainable enterprise.  

Through taking an explicit individual-level perspective, these results therefore help to understand 

how sustainable entrepreneurs use specific cognitive strategies to respond to different paradoxical 

tensions that come up in the sustainable entrepreneurial process. Our results further show that 

mission confidence, first described by us, could be an important individual-level factor supporting 

this cognitive process of finding an appropriate cognitive strategy. At the same time, we show that 

both future orientation (in the form of scenario planning or backward induction) as well as values, 

which framed the goal of finding a solution to the paradoxical tensions as very desirable, helped 

the sustainable entrepreneurs to develop cognitive strategies to deal with paradoxical tensions. This 

shows that both individual-level factors are not only important for the cognitive evaluation process, 

as shown in the previous two chapters, but also for finding cognitive strategies for dealing with 

paradoxical tensions, which contributes to answering sub-question two. 

 

6.2.4 The paradox of sustainability and profitability: mission confidence and paradoxical 
mindset (Chapter 5) 

Chapter 5 builds directly on the results discussed in Chapter 4 and answers the question what the 

influence of mission confidence is on a paradoxical mindset. Similar to the previous chapter, this 

study therefore also contributes to answering the question what influence specific individual-level 

factors (in this case mission confidence) have on the ability of sustainable entrepreneurs to find 

cognitive strategies for responding to paradoxical tensions. We chose to focus on paradoxical 

mindset because it conceptualizes the cognitive ability of an individual to deal with paradoxical 

situations (Miron-Spektor et al., 2018). It therefore serves as an over-arching concept to generally 

depict individual variation in dealing with paradoxes. Individuals with a stronger paradoxical 

mindset could therefore also be more likely to find appropriate cognitive strategies for paradoxical 

tensions. We further use values (similarly defined as in the previous chapters) as a moderator 

because previous research has stated that individuals respond to paradoxes based on a set of criteria 

or stated values in relation to which measurements or judgements about the individual’s preferred 

response to these paradoxes can be made (Miron-Spektor et al., 2018; Westenholz, 1993). 

Additionally, the results in Chapter 4 have shown that self-transcending values help sustainable 

entrepreneurs in finding appropriate cognitive strategies. 

In this chapter, we used an experimental research design to quantitatively answer the research 

question. The experiment was designed as a two-group, randomized controlled trial. Within the 

experiment, 75 university students, who were enrolled in sustainable entrepreneurship related 

courses, were asked to take over the role of a hypothetical sustainable entrepreneur within the 

cashew industry, who is confronted with a paradoxical performance tension. Based on the results 
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of the previous chapter, the treatment group received an additional roadmapping exercise, allowing 

them to map out and prioritize pre-determined actions on how to deal with the paradoxical 

tensions. This exercise therefore served as an indirect goal prime for mission confidence. We 

developed both the scenario, which included the paradoxical tension, as well as the roadmapping 

exercise conjointly with a sustainable entrepreneur to increase validity of both elements of the 

experiment as well as the findings.  

The results show that mission confidence indeed positively relates to a paradoxical mindset. 

Initially, we do not find a moderating influence of values. However, through additional analyses we 

find that the moderating influence values have on the relationship between mission confidence and 

paradoxical mindset has to be looked at very nuanced because the strength of these relationships 

depend on whether individuals show high or low self-transcending or self-enhancing values 

respectively. Through the additional analyses, we find that strong self-transcending values 

strengthen the positive influence mission confidence has on paradoxical mindset. Interestingly, and 

contrary to what was expected based on the previous literature, also low and moderate egoistic 

values as well as moderately strong hedonic values have a similar moderating effect. We argue that 

this could be due to the unique way sustainable entrepreneurs blend economic and sustainability 

goals (for egoistic values) and their resulting passion for their occupation (for hedonic values).  

Our results help answering the second sub-question covering the influence of individual-level 

factors on the ability of individuals to find cognitive strategies for dealing with paradoxical tensions. 

This study corroborates the importance of mission confidence as an important predictor of the 

individual ability to find appropriate cognitive strategies, which we conceptualized as paradoxical 

mindset. Nevertheless, values still play an important role as they moderate the relationship between 

mission confidence and paradoxical mindset.  

 

6.3 Main conclusion 

The main research question of this dissertation addresses the role cognition plays in the 

management of goal conflicts within the sustainable entrepreneurial process. Goal conflicts arise 

because sustainability and economic goals impose contradicting demands on sustainable 

entrepreneurs (Pacheco et al., 2010; Muñoz, 2018; Bock, 2018; Matzembacher, 2020), which can 

lead to sustainable entrepreneurs experiencing paradoxical tensions (Jay, 2013; Siegner et al., 2018). 

Additionally, the sub-questions cover the role individual-level factors such as values and future 

orientation play in both the cognitive evaluation process of becoming a sustainable entrepreneur 

as well as finding an appropriate cognitive strategy in order to respond to paradoxical tensions. The 

results of the empirical chapters, which were discussed in the previous section, show that specific 

individual-level variables such as values, future orientation and mission confidence seem to 

determine the cognitive evaluation of potential goal conflicts as well as the process of finding 
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cognitive strategies for the management of actual conflicts within the sustainable entrepreneurial 

process.  

Related to cognitive evaluation, the results of Chapters 2 and 3 show that in the early stages of the 

sustainable entrepreneurial process values, as guiding principles in life, as well as future orientation 

seem to determine the cognitive evaluation of individuals whether they perceive becoming a 

sustainable entrepreneur as desirable. It can be argued that both values and future orientation 

therefore also indirectly determine the cognitive evaluation of individuals regarding how desirable 

individuals perceive it to subject themselves to potential tensions between their sustainability and 

economic goals – both on an intra-generational (i.e. personal gain versus societal gain) as well as 

inter-generational level (i.e. short-term economic performance versus long-term sustainable 

performance). With regard to future orientation, especially the results in Chapter 2 have shown 

that the cognitive evaluation of individuals to extend their personal consideration to the future 

consequences of their behavior depends on their personality (e.g. how conscientious or extravert 

they are). I can therefore answer the first sub-question (What role do individual-level factors play in the 

cognitive evaluation process of potential sustainable entrepreneurs?) with these results. Cognitive evaluations 

seems to be especially relevant within the intention formation process of potential sustainable 

entrepreneurs – so before the actual founding of a sustainable enterprise. In this process, values, 

both self-transcending and self-enhancing, and future orientation, in the form of consideration of 

future consequences, seem to play an important role as they determine the cognitive evaluation of 

individuals of how desirable they find it to start a sustainable enterprise.  

Once an individual has acted upon her intention and started a sustainable enterprise, mission 

confidence seems to play an important role in the cognitive ability of sustainable entrepreneurs to 

deal with paradoxical tensions resulting from goal conflicts (see Chapters 4 & 5). On the one hand, 

stronger mission confidence seems to help them to accept paradoxical tensions throughout the 

start-up process and give them the confidence that they will be able to respond to future tensions. 

On the other hand, sustainable entrepreneurs with companies in later development stages seem to 

benefit from stronger mission confidence when they have to embrace paradoxical performance 

tensions. It seems to help them to make pragmatic decisions when it comes to balance sustainable 

and economic performance and stakeholder demands. This shows in their ability to use backward 

induction and scenario planning, which maps out their road ahead to reach their sustainability goals 

despite of paradoxical tensions. In Chapter 5, we confirm that mission confidence could help 

strengthening paradoxical mindset, i.e. the individual ability to deal with paradoxical tensions. With 

regard to the second sub-question (What role do individual-level factors play in the ability of sustainable 

entrepreneurs to develop cognitive strategies in response to goal conflicts?), we can therefore conclude that, again, 

individual-level factors play an important role. However, in this case mission confidence seems to 

be the most important individual-level determinant of the ability of individuals to find appropriate 

cognitive strategies for the type of paradoxical tension they are facing. Nevertheless, values and 

future orientation still play an important role as the former seems to moderate the relationship 

between mission confidence and paradoxical mindset and based on the results of Chapter 4 the 
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latter might help with the future-oriented behavioral approaches such as roadmapping and 

milestone setting.  

Lastly, with regards to the main research question (What role does cognition play in the individual ability 

to manage goal conflicts within the sustainable entrepreneurial process?) we can conclude that cognition plays 

a central and crucial role for the individual ability to manage goal conflicts within the sustainable 

entrepreneurial process. This dissertation therefore helps to unravel the cognitive processes 

sustainable entrepreneurs use to manage (perceived) goal conflicts. Our results show that in the 

pre-founding phase of the sustainable entrepreneurial process cognitive evaluations can explain 

why some individuals perceive it to be both feasible and desirable to start a sustainable enterprise 

while others do not. Cognitive evaluations can also help explaining individual variation in the 

willingness to try to manage goal conflicts (see Chapters 2 and 3). Similarly, cognition plays a central 

role in determining whether sustainable entrepreneurs find successful cognitive strategies for 

dealing with paradoxical tensions related to product development (mainly during the start-up 

phase) and performance measurement (mainly during the scale-up and maturity phase), which we 

described in Chapters 4 and 5. This dissertation therefore offers robust, empirical findings, which 

pick up on important conceptual and theoretical discussions on goal conflicts and their cognitive 

management by sustainable entrepreneurs (see e.g. Hahn et al., 2014; Muñoz, 2018; Pacheco et al., 

2010; Shepherd & Patzelt, 2011; Siegner et al., 2018; Vuorio et al., 2018).  

 

6.4 Theoretical contributions 

This section discusses the general and over-arching theoretical contributions of this dissertation. 

More particular, this section ties together the specific individual theoretical contributions which are 

discussed in each of the empirical chapters in order to discuss the overall theoretical contributions 

of this dissertation for sustainable entrepreneurship literature. In this regard, I put a specific focus 

on the role cognitive processes play in the goal conflict management of sustainable entrepreneurs. 

In the introduction, I argue that sustainable entrepreneurs have to operate in a highly complex and 

cognitively challenging environment, where the opposing demands of different stakeholders 

(Ebrahim et al., 2014), opposing time frames (Slawinski & Bansal, 2015) and contradicting 

institutional logics (Pacheco et al., 2010) require a high cognitive processing load (Hahn et al., 

2014). This dissertation helped to identify crucial cognitive mechanisms, which sustainable 

entrepreneurs use to navigate the pursuit of sustainable and economic goals in this highly complex 

and cognitively challenging environment. The results can therefore lay out some of the ways 

cognition can help in the balancing of sustainability and economic goals.  

First, this dissertation has shown how future orientation and, more specifically, future oriented 

cognition such as consideration of future consequences (Strathman et al., 1994) or backward 

induction and scenario planning (Hahn & Knigth, in press) can help sustainable entrepreneurs to 

balance opposing time frames (Slawisnki & Bansal, 2015) as well as opposing demands from 
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different stakeholders (Ebrahim et al., 2014). Future orientation is one of the key elements of 

sustainable development (in the form of inter-generational equity) and for that reason also a key 

element of sustainable entrepreneurship (Schaltegger & Wagner, 2011). The results of this 

dissertation confirm this central role of future orientation and future oriented cognition. 

Consideration of future consequences, as discussed in Chapters 2 and 3, determines the cognitive 

evaluation process of individuals whether they find it desirable to become sustainable 

entrepreneurs. This closely links to the definition of sustainable entrepreneurship I have presented 

in the introduction of this dissertation, stating that sustainable entrepreneurs bring into existence 

future goods and services (Shepherd & Patzelt, 2011). It further supports the notion that sustainable 

entrepreneurs have to be aware of how these future goods and services will influence the system 

the sustainable entrepreneur operates in (Hockerts & Wüstenhagen, 2010; Ploum, 2018). The 

results in Chapter 2 further show that future oriented cognition should not simply be treated as a 

static explanatory variable. Consideration of future consequences does vary for persons over time 

(Toepoel, 2010) and personality helps to explain individual variations in consideration of future 

consequences at a given moment in time.  

The results in Chapter 4 further show that sustainable entrepreneurs use future oriented cognition 

in balancing opposing demands from different stakeholders and paradoxical tensions that result 

thereof. More specifically, they use future oriented competencies such as backward induction and 

scenario planning/forecasting in the form of roadmapping and milestone-setting. This aligns with 

the recommendations of Hahn & Knight (in press) as well as Lord et al. (2015) to use such future 

oriented cognitive mechanisms to successfully deal with paradoxical situations. It further shows, 

that future oriented cognition allows sustainable entrepreneurs to use pro-active responses to 

paradox in contrast to passive approaches that thus far have been discussed in the literature (e.g. 

Siegner et al., 2018). Based on these results, we argue that sustainable entrepreneurship literature 

should add future oriented competencies, such as the ones identified in this dissertation, to the list 

of future oriented competencies (e.g. foresighted thinking) that have been proposed in previous 

research (Lans et al., 2014; Ploum, 2018). 

Second, this dissertation contributes to the sustainable entrepreneurship literature on whether and 

how specific values contribute to the sustainable entrepreneurial process at an individual level. 

Sustainable entrepreneurship itself is frequently called a value-laden concept (Muñoz, 2018) and 

Shepherd and Patzelt (2011, p. 155), for example, state that “values are likely important for developing 

the field of sustainable entrepreneurship”. Our empirical results support this conclusion. Our results show 

that values play a key role as a positive frame of reference for the cognitive evaluation of individuals 

whether they find it desirable to become a sustainable entrepreneur. Values also serve as a reference 

point for individuals to feel a sense of urgency or necessity to engage with paradoxical tensions 

instead of ignoring them. Therefore, strong self-transcending values seem to help sustainable 

entrepreneurs in balancing their sustainable and economic goals. They seem to function as a frame 

of reference for the sensemaking process of the paradoxical parts of the sustainable entrepreneurs 

work. This corroborates previous literature, which also delineates the sensemaking process as one 
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of the key cognitive mechanisms of dealing with paradoxes (Child, 2020; Jay, 2013; Lewis, 2000). 

Strong self-transcending values could therefore also help to prevent mission-drift when sustainable 

entrepreneurs are confronted with paradoxical tensions (Cornforth, 2014).  

This key role of values as determining attitudes and motivation of sustainability decisions of 

sustainable entrepreneurs confirms previous findings that put values at the center of the cognitive 

decision-making process in sustainable enterprises (Muñoz, 2018; Shepher & Patzelt, 2011). This, 

in the case of goal conflict management, also refutes the notion of ethical normative frameworks 

(e.g. Harris et al., 2009), which emphasize the simple recognition of ethical/sustainable problems 

as the key cognitive determinant in sustainable decision-making (Muñoz, 2018; Patzelt & Shepherd, 

2011). However, in contrast to previous literature, the results of this dissertation also highlight that 

self-transcending values should not be used generically, but should explicitly differentiate between 

biospheric and altruistic values (Steg et al., 2014) in order to accurately reflect conceptual 

differences between the motivation to act sustainably: having a key concern to enhance the well-

being of other forms of life (biospheric values) and having a key concern to enhance the well-being 

of other individuals (altruistic values). The results of Chapter 3 clearly show that both types of 

values each contribute individually towards the desirability of individuals to become sustainable 

entrepreneurs and I therefore disagree with the usage of a singular altruism measure in previous 

research (Vuorio et al., 2018). Lastly, Chapter 5 shows that sustainable entrepreneurship research 

would benefit from a finer-grained conceptualization of each individual value. The results show 

that the influence of self-transcending and enhancing values on the cognitive ability of individuals 

to think paradoxically is more fine-grained than simple averaging would allow to measure. More 

specifically, the effect is strongest for high biospheric and altruistic values and for low and moderate 

egoistic and moderately high hedonic values. This is in line with recent discussions within 

environmental psychology research to use more fine-grained value measurement (Ruepert, 2016).  

Third, the results of this dissertation also offer contributions to the wider paradox literature. The 

results reported in Chapters 4 and 5 align with a similar phenomenon discussed by Hahn & Knight 

(in press) and Child (2020), namely that the goals of mission-driven enterprises are often considered 

paradoxical by research definition, while the entrepreneurs themselves do not perceive these two 

goals to be inherently paradoxical. Child (2020, p. 1147) offers the explanation that these 

entrepreneurs often “frame away” the potentially paradoxical parts within their work. This happens 

based on sensemaking strategies such as engaging with the paradoxical parts instead of ignoring 

these or accepting them through favorable comparison (Child, 2020). My results offer an additional 

explanation why some individuals might be better able to use these sensemaking strategies than 

others. In Chapters 4 and 5, I presented the concept of mission confidence, which describes an 

individual’s confidence in reaching their mission by using their business model. I found that the 

sustainable entrepreneurs in my sample were better able to purposefully engage or embrace the 

paradox if they showed stronger mission confidence. Their strong mission confidence helped them 

to use scenario planning and backward induction, which relates to the arguments of Hahn & Knight 

(in press) discussed earlier in this section. Equally, they were better able to accept paradoxical 
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elements of their product development through external attribution (i.e. attributing personal 

behavior to external factors within the personal environment). For instance, they attributed the fact 

that they were selling products less sustainable than they would have liked to, to external factors 

such as (non-)availability of resources (e.g. venture or human capital). They also perceived their 

products to still compare favorably to other products in terms of sustainability, which directly links 

to another sensemaking strategy discussed by Child (2020). Furthermore, Chapters 4 and 5 discuss 

the influence mission confidence has on cognitive strategies to manage paradoxical tensions. 

Through our mixed-method approach we were therefore able to be the first to conceptualize and 

describe this aspect of goal conflict management within sustainable entrepreneurship. Based on 

these results, mission confidence could offer a valuable explanation why some sustainable 

entrepreneurs are better able than others to use specific sensemaking strategies or future-oriented 

cognitions to both embrace as well as accept paradoxical tensions.  

Traditionally, previous literature has largely focused on organizational level perspectives to explain 

management strategies for paradoxes (Putnam et al., 2016; Smith & Lewis, 2011). The results of 

this dissertation add to the increasing stream of paradox literature, which focuses on individual-

level factors and especially cognitive approaches toward paradox (Child, 2020; Hahn & Knight, in 

press; Bednarek et al., 2011). This dissertation, therefore, answers the call for more individual-level 

paradox research (Schad et al., 2016). In this regard, the results of this dissertation show that 

sustainable enterprises, through their goal-duality, are a relevant context to understand how 

individuals respond to paradoxical tensions. Especially in the start-up and scale-up phases, 

sustainable enterprises have to operate under resources scarcity, which further increases the 

potential for paradoxes (Jay, 2013). Our results show that sustainable entrepreneurs also experience 

different types of paradoxical tensions in these two phases, which strongly aligns with the call for 

longitudinal research on paradoxes (Jay, 2013; Lewis, 2011; Schad et al., 2016; Smith & Lewis, 

2011). 

Lastly, the results of this dissertation also have implications for the wider discussion within the 

sustainable entrepreneurship literature whether sustainable entrepreneurs are indeed outstanding 

individuals who through their extraordinary abilities achieve a balancing of sustainable and 

economic goals (Corner & Ho, 2010; Hall et al., 2010; Muñoz, 2018; Siegner et al., 2018). Typically 

these individuals are often depicted as “exceptional individuals with a supreme and altruistic set of cognitive 

factors” (Muñoz, 2018, p. 804). Therefore, this dissertation answers the calls for more research 

beyond such heroism perspectives (Hall et al., 2010). I agree with Muñoz (2018) and Siegner et al. 

(2018) that, based on the results I presented in this dissertation, the picture of singular sustainable 

entrepreneurial heroism does not hold true, but that there exist different cognitive configurations. 

However, the results of this dissertation also show that the notion of highly motivated, value-driven 

individuals should not be disregarded given that values as frames of reference for motivation do 

help to explain how sustainable entrepreneurs can use different cognitive strategies to respond to 

tensions while balancing sustainability and economic goals simultaneously. In other words, values, 

strong motivation and mission confidence seem to be important individual-level variables 
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sustainable entrepreneurs need in order to deal with paradoxical tensions. Therefore, my results 

show that sustainable entrepreneurs are not necessarily ingenious individuals, who can easily blend 

sustainability and economic goals. They rather seem to be better equipped to use cognitive 

strategies to purposefully respond to tensions that frequently arise in the sustainable entrepreneurial 

process (Jay, 2013). I would therefore describe this process as less of a blending, but more as a 

balancing act, where the sustainable entrepreneur has to oscillate between an economic and a 

sustainability focus. 

 

6.5 Practical contributions 

The studies in this dissertation also have important implications for (aspiring) sustainable 

entrepreneurs, practitioners, educators and policy advisors. First, within four empirical chapters we 

establish that cognitive processes play a key role within the sustainable entrepreneurial process. On 

the one hand, they determine which individuals find it desirable and feasible to start a sustainable 

enterprise and which not. On the other hand, they also play a key role in the ability of sustainable 

entrepreneurs to manage (paradoxical) tensions. Notably, we also established ways to induce certain 

cognitive processes which would support aspiring sustainable entrepreneurs in developing 

cognitive strategies for responding to paradoxical tensions. In this regard, (aspiring) sustainable 

entrepreneurs should pay heed to Chapters 4 and 5. In these chapters, we discuss how mapping 

and visualizing the entrepreneurial process based on the (aspired) business model could help 

increase mission confidence. For aspiring sustainable entrepreneurs this could help raising 

awareness that paradoxical tensions might arise within the sustainable entrepreneurial process and 

already roughly mapping out the process could help foresee potential tensions and get an idea of 

how to respond to these. For sustainable entrepreneurs within the start- or scale-up phases, who 

are confronted with paradoxical tensions, it could equally help to set milestones and use these 

milestones mapped in the form of roadmaps for scenario planning and backward induction to map 

out different response routes to paradoxical tension. Using these roadmaps could help them to 

frame a paradoxical tension as more workable and in turn increase mission confidence. Lastly, these 

roadmapping techniques could also be used as a way to convey the organizational response to a 

paradoxical tension to the wider entrepreneurial team or the entire organization. More specifically, 

through milestones and a temporal prioritization of steps to be taken to respond to a paradoxical 

tension, the abstract concept of paradoxes could be rendered more tangible and therefore also 

more easy to communicate to members of the organization. This could also help strengthening the 

mission confidence of other members in the organization. A positive side-effect of this could be 

that a strengthened mission confidence prevents on the one hand mission drift and on the other 

hand the probability of company failure due to the frustration of the entrepreneur being confronted 

with unsolved paradoxes. For the latter, I have shown in Chapter 4 that roadmaps can help justify 

pragmatic decisions and therefore prevent or reduce the likelihood of cognitive dissonance. 
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Second, roadmapping exercises could be interesting for practitioners in both accelerators and 

incubators as well as for teachers in education programs. In Chapter 5, we have presented a 

roadmapping exercise, which included the prioritization and sequencing of pre-defined steps in 

order to respond to a pre-defined scenario. Within incubator or accelerator programs, these 

exercises could be used much more freely and specifically targeted towards the sustainable 

entrepreneurs and their business model at hand. This would have the advantage that aspiring and 

nascent sustainable entrepreneurs learn future oriented cognitive strategies such as backward 

induction or scenario planning as well as behavioral skills such as roadmapping already early on in 

their sustainable entrepreneurial process. They would therefore be better equipped to face potential 

paradoxical tensions later on in the sustainable entrepreneurial process. Additionally, this could 

strengthen the baseline mission confidence of sustainable entrepreneurs when setting out onto the 

sustainable entrepreneurial process. Similar exercises could be interesting for teachers and course 

coordinators working in sustainable entrepreneurship related courses and degree programs at 

universities and other educational institutes. The results of Chapter 5 have shown that these 

exercise have to be properly engaging to ensure their effectiveness. As I will discuss more in depth 

within the limitations (see next section), there is a potential gap between intentions and actual 

behavior, where individuals eventually do not act upon their intention to become sustainable 

entrepreneurs. This gap can have many reasons, one being that the perceived feasibility of a 

sustainable enterprise is incongruent with the reality of being able to do so (Adam & Fayolle, 2015). 

Fostering mission confidence through roadmapping exercises in sustainable entrepreneurship 

dedicated courses and degree programs could strengthen relevant cognitive skills and in doing so 

also increase the intention of actually starting a sustainable enterprise.  

Third, this dissertation has shown that values play an integral part in the process of balancing 

sustainable and economic goals. Especially incubators as well as educators could therefore 

accompany the aforementioned roadmapping exercises with value activation strategies. In relation 

to the intention-behavior gap, value activation strategies could be beneficial. The underlying 

assumption of this approach is that values are activated in certain situations (Verplanken & 

Holland, 2002; Maio et al., 2009) and that when they are activated, they also evoke emotions 

(Mesquita & Frijda, 2011; Montgomery, Montgomery & Gärling 2020). Similarly, Schwartz (1992) 

argues that values can become infused with affect, especially when an individual feels that a core 

value is threatened. Such a value activation renders latent values more salient and increases the 

propensity of individuals to act (Lindenberg & Steg, 2007; Stern et al., 1999). In other words, if for 

example aspiring or nascent entrepreneurs with strong altruistic values are provided with specific 

and tangible information related to social injustice, this could change their abstract intention of 

starting a sustainable enterprise someday into a stronger implementation intention for the present. 

The case of one of the interviewees in Chapter 4 presents another route for value activation. 

Initially, the interviewee planned to use his technology, which could help tackle world hunger, in a 

commercial approach to sell products in Western countries using an economies of scale model. 

However, when presented with specific and tangible information on the number of people dying 
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every day of starvation and given the clear positive contribution that his technology could bring to 

tackling this huge problem, he switched the business model towards using the technology to 

increase crop yields in Third World countries. Therefore, value activation led to an increased sense 

of urgency, which increased his propensity to act. Value activation could also help in balancing 

competing internal values. The perceived conflict of accessing two contrasting pairs of values (in 

the case of sustainable entrepreneurs for example between altruistic or biospheric and egoistic 

values) can create negative emotions (Montgomery et al., 2020). Both value activation and future 

oriented cognitive exercises that aim to increase mission confidence, could help individuals to find 

a balance of using the economic business model (related to egoistic values) to reach sustainability 

goals (related to altruistic and biospheric values). This could, again, help to prevent mission drift 

or company failure. 

Lastly, this dissertation has potential implications for policy makers. First, the results presented in 

chapter three show that, at least within the studied sample, subjective norms do not influence the 

intention to become a sustainable entrepreneur. Previous research on conventional 

entrepreneurship has found similar results (Krueger et al., 2000). One reason for the low influence 

of subjective norms on intentions might be the comparatively low number of not purely profit 

driven companies (Global Entrepreneurship Monitor) and a resulting lower prominence of 

sustainable entrepreneurship within the political and societal discourse. As a response, 

governmental programs could stimulate sustainable entrepreneurship through, for example, 

funding dedicated incubator or accelerator programs. This might help raise awareness and most 

importantly also foster legitimacy of sustainable entrepreneurship. This could then in turn help to 

stimulate intentions to start sustainable enterprises. Similarly, many of the participants interviewed 

for Chapter 4 indicated that governmental subsidy programs helped them through the first phase 

of starting their sustainable enterprise. More specifically, these programs helped taking the financial 

edge off the sustainable enterprises while trying to develop the product/service portfolio in light 

of balancing sustainability and economic viability simultaneously. At the same time, the simple 

recognition of receiving a subsidy or a grant increased the sustainable entrepreneur’s confidence in 

successfully being able to intertwine mission with business (i.e. mission confidence). Lastly, the 

interviewees indicated that there are insufficient possibilities to obtain seed money or venture 

capital from financial institutions, who measure success beyond economic metrics. While not the 

focus of this dissertation, providing capital via governmental financial institutions specifically 

dedicated to sustainable entrepreneurs could be another avenue for policy makers to stimulate 

mission confidence of sustainable entrepreneurs. By improving the sustainable ecosystem and 

related support mechanisms, policy makers could therefore have both a direct as well as an indirect 

influence on the sustainable entrepreneur’s mission confidence and therefore their ability to balance 

sustainable and economic goals simultaneously. 
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6.6 Limitations and future research agenda 

The research presented in this dissertation used different methodologies and sampling techniques, 

which have been chosen with external and internal validity of the findings in mind. 

Notwithstanding these careful choices, the methodologies and sampling techniques do not come 

without certain limitations. While these methodological and sampling choices have given rise to 

some limitations, they also open up interesting new research avenues. In this section, I therefore 

discuss these limitations and also show how they lead to possibilities for future research.  

A first limitation regards the sampling technique. Two of the four empirical chapters of this 

dissertation rely on a student population within an educational context. While the sampling from 

students as would-be entrepreneurs is widely used and accepted within the field of 

entrepreneurship, it is also not without criticism. However, students present a fruitful setting to 

measure sustainable entrepreneurial intent because one has to measure intent prior occupational 

choices, which typically happen in the educational phase (Krueger, 1993). In Chapter 5 I equally 

ask student participants to make a behavioral choice based on a hypothetical scenario. I therefore 

equate their behavioral choice with the expected behavioral choice of actual sustainable 

entrepreneurs confronted with a real life scenario. For the setting of this particular study, the 

sampling is appropriate because sustainable entrepreneurial experience could bias the results (see 

section 5.3 for details). At the same time, I increased validity through developing both the scenario 

as well as the treatment with an experienced sustainable entrepreneur. Nevertheless, it would be 

interesting for future research to replicate the experiment presented in Chapter 5 with nascent 

sustainable entrepreneurs. Nascent sustainable entrepreneurs can be expected to not have gained 

enough professional experience to bias the results, but will have developed stronger entrepreneurial 

cognition (Mitchell et al., 2002). Additionally, I only sample from university degree students for 

both Chapters 3 and 5. I therefore do not include students from other forms of education such as 

vocational training or individuals who decide to make a career shift later in their life. A more diverse 

range in educational backgrounds and demographics could therefore shed light on how different 

elements of entrepreneurial education such as skills and competencies might influence the cognitive 

evaluation of the feasibility as well as desirability to become a sustainable entrepreneur (Autio et 

al., 2001; van Stel & van der Zwan, 2020). Future research could therefore investigate how different 

educational backgrounds and career paths of individuals might influence the perception of 

paradoxical tensions. Similarly, it would be interesting to reproduce the study presented in Chapter 

3 with a wider range of educational forms.  

Second, this dissertation mainly relies on the use of cross-sectional data collection methods for the 

research projects in Chapters 3 to 5. While the experimental setting in Chapter 5 offers first steps 

towards establishing causality, Chapters 3 and 4 are subject to the well-known debate on whether 

results are indeed stable or change over time (Lévesque & Stephan, 2020). Some of the concepts 

used in these chapters, such as values, do indeed remain rather stable over time (Schwartz, 1992). 

However, others such as mission confidence or consideration of future consequences are arguably 
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subject to change. I undertook several measures in order to represent the dynamic nature of most 

relationships studied in Chapters 3 and 4 to a certain extent. In Chapter 4, I explicitly sampled from 

companies in different development stages of their life cycle in order to capture potential 

longitudinal dynamics. However, this unquestionably leads to issues such as hindsight bias. I 

therefore invite future research to look at the cognitive management strategies in sustainable 

enterprises over a longer time frame. It would be valuable to study sustainable entrepreneurs over 

a longer time frame and see whether there is indeed a shift from acceptance to embracement 

strategies as the sustainable enterprises mature. Such a longitudinal approach could further inform 

research on whether paradoxes are indeed inherent to sustainable enterprising and surface from 

time to time or whether they are socially constructed (Jay, 2013; Putnam et al., 2016; Schad et al., 

2016; Smith & Lewis, 2011). It could also help understanding why some sustainable entrepreneurs 

are more likely to perceive a situation as paradoxical than others (Hahn & Knight, in press). A 

similar suggestion for future research refers to the study of sustainable entrepreneurial intentions. 

In Chapter 3, I measure intentions at a single point in time per participant. While intentions are 

typically seen as the single best predictor of behavior (Ajzen, 1991), there are various internal and 

external barriers, which could potentially prevent would-be entrepreneurs to actually become 

entrepreneurially engaged (Krueger, 1993). While it is outside the scope of this thesis, it would be 

interesting for future research to take a longitudinal approach in order to see whether there is 

indeed an intention behavior gap and which cognitive factors might help to prevent that individuals 

do not act upon their intentions to become a sustainable entrepreneur. 

A third limitation arises from the individual-level approach I have taken throughout this 

dissertation. More particularly, the individual-level approach limits the scope of the generalizability 

of the findings to other units of analysis such as teams or the organization. While it is paramount 

to understand how each sustainable entrepreneur individually deals with paradoxical situations, 

within their enterprises they often act within entrepreneurial teams or in exchange with their wider 

organization (Siegner, et al., 2018). This is certainly true for sustainable enterprises which have 

surpassed the start-up phase. In a similar vein, it is the individual who forms a personal intention 

to become a sustainable entrepreneur. But the process of successfully transforming this intention 

into a business partly depends on external factors related to the entrepreneurial ecosystem such as 

the availability of venture/seed capital, institutional support or regulations (Cohen, 2006). I 

therefore invite future research to build-up on the individual-level work I have done in this 

dissertation and to use a systemic approach towards, for example, the management of paradoxical 

tensions in sustainable enterprises. This could also help to identify the interplay between the micro-

level cognitive concepts discussed in this dissertation with meso- and macro-level factors found in 

the organization and environment/system in which the sustainable entrepreneur is embedded. 

Lastly, it is without discussion that sustainable entrepreneurship, such as any other form of 

entrepreneurship, is highly contextualized. In this dissertation, I have mainly used the Netherlands 

as a research context, with the notable exceptions of other European countries in Chapter 4. 

However, there is conceptual evidence that individuals differ in their perceptions and cognitive 
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approaches towards goal conflicts depending on their cultural context and backgrounds. For the 

example of paradox, previous research has delineated how different philosophical schools 

dominant in a country or region lead to cultural responses and might influence an individual’s 

approach towards paradox and argued that paradoxes as we traditionally understand them in the 

canon of organizational paradox literature are actually rooted in our Westernized understanding 

thereof (Chia & Nayak, 2017). While it was beyond the scope of this dissertation, it would therefore 

be interesting for future research to take a more global perspective in looking at the cognitive 

approaches worked out in this dissertation. Furthermore, in the general entrepreneurship literature 

there have been efforts in comparing entrepreneurial intentions across different countries (Autio 

et al., 2001). I invite future research to do the same for sustainable entrepreneurship. Contextual 

factors such as the entrepreneurial ecosystem discussed in the previous paragraph differ per 

country and sometimes even per regions (Cavallo, Ghezzi & Balocco, 2019; Cohen, 2006). These 

could influence how feasible individuals perceive it to become sustainable entrepreneurs. Similarly, 

cultural perspectives might shape the perception and salience of social and environmental problems 

and therefore also the desirability to become a sustainable entrepreneur (Patzelt & Shepherd, 2011).  

 

6.7 Concluding remarks 

The aim of this dissertation has been to analyze whether and how sustainable entrepreneurs 

cognitively manage the balancing of sustainable and economic goals simultaneously. Successfully 

achieving both goals, having a viable business while addressing a sustainability problem, might 

seem puzzling to most people as our society typically understands both as contradicting elements. 

For sustainable entrepreneurs, however, sustainability and economic profitability are two sides of 

the same coin, which are apart and together at the same time. This might seem paradoxical, but the 

results in this dissertation have shown that sustainable entrepreneurs are indeed able to think apart 

and together when it comes to sustainability and economic goals. If they possess strong self-

transcending values paired with future oriented cognition and a resulting strong mission confidence 

they have stronger intentions to start an enterprise and most likely also greater success in balancing 

sustainability and economic goals. With all this, I hope to inspire future research on the cognitive 

foundations of sustainable entrepreneurship and inspire practitioners as well as educators on how 

to best support (aspiring) sustainable entrepreneurs in their cognitive management of balancing 

their goals. To conclude, the cognition of sustainable entrepreneurs is only one small puzzle in the 

overall sustainable entrepreneurial process. However, I sincerely believe that if we push a holistic 

and systemic research agenda in the field of sustainable entrepreneurship, academia can successfully 

contribute to “a time when they technically stop calling it sustainable entrepreneurship, because you are either doing 

good in the world from having a business or you are not having a business.” 
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