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PROPOSITIONS 

 

1. The question “who is an entrepreneur” is not “the wrong question” (as stated by 

Gartner, 1988), but rather, one that does not make as much as sense as asking the 

why, when, and how questions (p. 137, General Conclusions) 

2. Entrepreneurship can only be investigated using an “anything goes” novel 

methodology, according to the methodological suggestions of Feyerabend (1975)  

3. Valuable research should be judged against an engaged scholarship perspective, 

always creating impact for practice and being led by practice-oriented questions  

4. In Greek rhetoric, Metanoia (mind) and Kairos (set) go hand in hand; neither can exist 

without the other: everyone needs to set their mind regarding entrepreneurship 

(Chapter 2) 

5. Viewing entrepreneurs through archetypes rather than competences seems to explain 

the dynamics of entrepreneurial behaviour better and is thus more valuable for 

research and practice (Chapter 3) 

6. Individuals differ in their entrepreneurial expressions as captured in spikes, for which 

longitudinal research is thus necessary to capture all nuances and differences (Chapter 

3) 

7. The entrepreneurial mindset is an important predictor of entrepreneurial initiatives 

(Chapter 2 and 4) 

8. The balance of the individual-organization-opportunity nexus optimum is only 

reached through a stage of disbalance, following a punctuated equilibrium perspective 

(Chapter 5) 

9. Every individual has the potential to be entrepreneurial, yet they need to pass a certain 

threshold to be able to express entrepreneurial initiatives (Chapter 5) 

10. A ‘true’ entrepreneur does not recognize himself to be one: he is who he is, does what 

he does, and knows what he knows, and hence becomes.  
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