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General Introduction

1
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“We, sir - we - are the diverse America who are alarmed and anxious that 

your new administration will not protect us, our planet, our children, our parents, 

or defend us and uphold our inalienable right” (Mele & Healy, 2016). The actor 

Brandon Victor Dixon received a lot of attention when he addressed these words 

to United States Vice President-elect Mike Pence at the end of a performance of 

the musical Hamilton. It appears that Dixon chose to communicate the emotions – 

feeling alarmed and anxious - of the diverse America to send a powerful message, 

probably not only to Mike Pence personally, but to the entire new administration 

and maybe even the American society in general. This is precisely what lies at the 

heart of this dissertation: I investigate the communicative function of emotions by 

looking at how and why emotions are expressed. In particular, I am interested in 

whether people who experience injustice or disadvantages because they belong 

to a particular group express their emotions in a strategic manner on behalf of 

their group. Members of disadvantaged groups should have a particular interest 

in changing the status quo to improve their situation, for example by speaking up 

against injustices in front of the antagonistic out-group or by winning support 

from bystander groups (i.e., third parties). In this dissertation, I look at whether 

members of disadvantaged groups use emotion expression to achieve these 

goals. In other words, I investigate whether emotions in intergroup conflicts can 
be expressed strategically. In a broader context, this should help us to understand 

better the functionality of expressed emotions and extend our knowledge 

regarding strategic considerations to the emotion domain.

Influencing Audiences: The Need for Strategy
 Conflicts in which one group inflicts harm or injustice upon another 
group are as old as humankind and range from large-scale conflicts between 
nations to disputes between two families, and may manifest themselves in 

violent clashes, heated debates, or cancelled negotiations. Irrespective of its scale 

and form, it is often difficult for disadvantaged or weaker groups to overcome 
their situation without concessions from the antagonistic out-group or support 

from third parties, thus the interaction with those groups can be crucial for the 
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fate of the group. Consequently, how members of the disadvantaged groups 

behave should not only be guided by their group’s norms and ideology but also 

be influenced by whom they are interacting with, namely their audience, as 

proposed in the Social Identity Model of Deindividuation Effects (SIDE; Reicher, 

Spears, & Postmes, 1995). In other words, actions on behalf of one’s group are 

not only guided by its norms but may be tailored to the norms and expectations 

of an audience. This implies that actions become to a certain extent intentional 

or strategic as the effects actions are likely to have on an audience are taken into 

account (Klein, Spears, & Reicher, 2007). While such strategic considerations 

have so far been investigated with respect to more overt behavioral actions, I 

set out to investigate whether emotion expression might also be strategic. The 

reasoning behind this idea is that how an audience sees and acts towards a 

group is not only influenced by its deeds but also by the emotions it expresses 
(de Vos, van Zomeren, Gordijn, & Postmes, 2013; Kamans, van Zomeren, 

Gordijn, & Postmes, 2014). One advantage of using emotion expression instead 

of more explicit means (such as verbal accusations and demands or actions) to 

communicate on behalf of the group is its plausible deniability: While goals and 

motives hardly can be denied when voiced explicitly and fought for, they are 

arguably more subtly and indirectly communicated through emotion expression. 

More so, expressed emotions are often seen as sincere by coming from the heart, 

and thus far from being used strategically. Although expressed emotions could be 

perceived negatively or as inappropriate by an audience, yet actual punishment 

is surely unlikely and would be hard to justify. Hence, we expect that strategic 

emotion expression will encounter fewer restrictions than strategic actions 

due to plausible deniability and subtlety and should therefore be a particularly 

powerful tool to communicate in-group relevant goals to an audience.

The Functionality of Emotions in Conflicts
 When researchers began to investigate the functionality of emotions 

in intergroup conflicts they first looked at the functionality of experienced 

emotions. Typically, members of the same group experience the same emotions 

Ge
ne

ra
l I

nt
ro

du
ct

io
n

pages_17x24.indd   9 29/09/17   12:14



10

about something that happens to their group and those who are highly identified 
with the group experience them more strongly (Smith, Seger, & Mackie, 2007). 

Importantly, emotions determine actions and thus may decisively influence the 
cause of an intergroup conflict. Two emotions that are often experienced by 
disadvantaged groups in conflicts are anger and fear (Kamans, Otten, & Gordijn, 
2011). Experiencing anger typically leads to confronting the out-group (Kamans 

et al., 2011; Mackie, Devos, & Smith, 2000; Yzerbyt, Dumont, Wigboldus, 

& Gordijn, 2003). Anger can motivate constructive approaches to conflict 
resolution (Tagar, Federico, & Halperin, 2011), but only in the absence of more 

destructive emotions such as hatred (Halperin, Russell, Dweck, & Gross, 2011). 

Such positive effects of anger match the finding that experienced anger, despite 
leading to initial aggression, often results in attempts to reconcile and improve 

the relationship (Fischer & Roseman, 2007). In contrast to anger, experiencing 

fear leads to avoidance (Kamans et al., 2011). 

While this shows the functionality of experienced emotions, recent 

research demonstrated that expressed emotions in conflict can be also functional. 
That is, emotions, when expressed, can influence how others feel about the 
expressing party (i.e., affective reaction) or view the expressing party and think 

about its motives (i.e., inferences). This in turn can influence how others behave 
towards those who express their emotions, and suggests that expressed emotions 

can serve as social information (Van Kleef, 2009). In other words, reactions 

to expressed emotions go beyond the accurate detection of which emotion is 

expressed (Bänziger, Grandjean, & Scherer, 2009) and encompass reasoning 

about why it is expressed.

Research focusing on the interpersonal (rather than the intergroup) level 

has shown that when someone expresses anger others assume he or she is of 

high status (Tiedens, Ellsworth, & Mesquita, 2000; Tiedens, 2001) and are more 

willing to make concessions or act conform (Van Kleef & Côté, 2014). Expressing 

sadness on the other hand leads others to infer low status (Tiedens et al., 2000; 

Tiedens, 2001) and to offer support (Van Kleef & Côté, 2014). Importantly, recent 
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research findings suggest that expressed emotions are also used as information in 
the intergroup context. De Vos and colleagues (2013) showed that if members of 

a disadvantaged group expressed anger members of the out-group experienced 

more empathy, which in turn motivated constructive action intentions. These 

findings tie in nicely with the constructive effects of anger experience (Halperin 

et al., 2011; Tagar et al., 2011), and support the idea that anger may have 

beneficial effects on the course of a conflict. It is however important to note 
that these beneficial effects of expressed anger may be restricted: If anger is not 
expressed purely but together with contempt (de Vos et al., 2013), or if a group’s 

disadvantaged position is seen as deserved (Solak, Shuman, Tagar, Cohen-Chen, & 

Halperin, 2017), it leads to rather destructive responses. Another factor that was 

shown to influence the reactions to anger is the extent to which the expressing 
group holds power: Kamans and colleagues (2014) showed that third parties 

were likely to legitimize the use of violence if groups of high power but not low 

power expressed anger. If groups were of low power, third parties were more 

likely to grant legitimization if fear was expressed. 

In summary, research conducted in both the intergroup and the 

interpersonal context suggests that sadness and fear are usually associated with 

low power or status, in other words lower control over the situation, and are likely 

to enlist support. Contempt on the other hand seems to lead to rather destructive 

reactions. Lastly, anger has a somewhat ambiguous role and – depending on the 

context – may evoke constructive or destructive reactions.

There is strong evidence that emotion experience and expression serve 

social functions in an intergroup context and can contribute to the escalation 

or resolution of conflicts. We could also say that expressed emotions have a 
communicative function as they provide audiences with information about a 

group’s motives and goals. Importantly, communication is a bilateral matter but 

so far research has focused on the effects of expressed emotions on the perceiving 

side (i.e., the audience). It is my goal to complement this by investigating how 

emotions are actually expressed in intergroup conflicts. That is, I investigate 
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whether expressing parties (in the current dissertation disadvantaged groups) 

take the effects of their expressed emotions on an audience into account and 

consequently tailor their expression strategically, similar to how actions can be 

performed strategically.

Putting Strategy into Emotion Expression
 What do I mean by strategic emotion expression? The key idea is that 

emotion expression is tailored to influence an audience. An assumption behind 
this reasoning is that people know (or think they know) the effects that the 

expression of specific emotions will have on their audience. Further, strategic 
emotion expression should consist of two components: Firstly, emotion 

expression may differ from emotion experience. Indeed this is necessary in 

so far as expression can be adjusted to a present audience. Secondly, emotion 

expression should be associated with a goal, which is relevant to the in-group 

in front of a particular audience. Thus, I expect that the association between 

expressed emotions and such goals is stronger than the association between the 

original experienced emotions and such goals. Concretely and based on research 

on the effects of expressed emotions (de Vos et al., 2013; Kamans et al., 2014; 

Van Kleef & Côté, 2014), I expect that sadness and fear should be expressed to 

win support from a third party and contempt to distance from an antagonistic 

out-group. As anger was shown to have ambiguous effects I expect that it may be 

associated with either constructive or destructive goals, probably depending on 

the context.

Evidence that emotions may be intentionally changed stems to a large 

part from research on the regulation of experienced emotions. Importantly, 

emotion regulation not only occurs to make us feel better but also for us to 

experience emotions that are considered useful in a given situation (Tamir, 

2009). More recently, it was proposed that group-based emotions may also be 

regulated in a similar way (Goldenberg, Halperin, van Zomeren, & Gross, 2016). 

This supports our idea that emotions can be adjusted for particular purposes, 

whereas focusing on solely experienced emotions it sheds little light on the 
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communicative function of expressed emotions.

That expression may differ from experience has, for example, been 

investigated in the context of emotional labor in service roles where expression 

primarily has to meet customers’ expectations (Ashforth & Humphrey, 1993). 

Evidence from non-work related contexts stems from research by Andrade and 

Ho (2009) who demonstrated that participants who had been treated unfairly in 

a dictator game expressed more anger to their opponent than they experienced, 

and did so with the goal to receive a better offer in subsequent games. An 

association between emotion expression and goals (or motives) has further been 

demonstrated by research on gender differences in emotion expression, which 

showed that the same emotion may be expressed for different reasons: While 

women reported to express anger for cathartic reasons men did so with the 

intention to appear in control (Timmers, Fischer, & Manstead, 1998). Further, 

women in traditional relationships were shown to experience anger to the 

same extent as their male partners but to refrain from expressing it, arguably 

because they take negative social consequences more into account (Fischer & 

Evers, 2011). Taken together, these examples suggest that emotion expression 

does not necessarily reflect experience and may be used to communicate specific 
goals or intentions. However, to date we know little about whether similar effects 

also occur at the intergroup level. Further, research often seems to take only one 

audience into account while we are interested in whether emotion expression 

and associated goals within the same conflict may differ depending on different 
audiences, namely antagonistic out-groups and third parties.

What Factors Influence Emotion Expression?
 One goal in the exploration of strategic emotion expression is to uncover 

factors that influence strategy. So first, I aim to investigate the two components 
underlying strategic emotion expression in Chapter 2 and in Chapters 3 and 4 to 

test the factors that may influence strategy.
Strategy should strongly depend on who a group is communicating with, 

that is, who the audience is. Two often relevant audiences mentioned before are 
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antagonist out-groups and (initially) uninvolved third parties; but also fellow 

in-group members can be considered an audience. If we focus on the former 

two as audiences, the relations between in-group and antagonist out-group and 

in-group and third party differ substantially as the out-group can be seen as a 

perpetrator while the third party can maybe be mobilized as a potential ally (Saab, 

Tausch, Spears, & Cheung, 2015; Thomas & Louis, 2014). Thus, the goals pursued 

in the communication with these two groups should differ and consequently so 

should emotion expression. Both sadness and fear have been previously linked 

to having little control over a situation and enlisting support from third parties 

(Ellsworth & Scherer, 2003; Kamans et al., 2014) while contempt could be used 

to signal a damaged relationship to the out-group (Fischer & Roseman, 2007). 

I thus decided to base large parts of my investigations of strategic emotion 

expression on a three-cornered conflict by investigating emotions expressed 
towards an antagonist out-group and a third party. Not only does this seem like 

a more accurate representation of many conflicts than the simple binary of in-
group and out-group (Subašic, Reynolds, & Turner, 2008), but it also allows us 

investigate how different emotions are used to pursue different goals within the 

same conflict. 
Of course, the relations between in-group, out-group and third party are 

not always the same but depend on various factors such as the extent to which each 

group holds power or changes its opinion and interests. Those factors influence 
the dynamics within a conflict and should thus also influence goals. In particular, 
in Chapter 3 I chose to investigate how the opinion and power of the third party 

influence whether groups strategically express sadness and fear to seek support 
of this third party. Both third party stance and power affect the relations between 

groups by affecting the likelihood that the in-group can win (effective) support. 

In Chapter 4 I then investigate how support from fellow in-group members and 

identification with one’s group can affect emotion expression. Thus, here I focus 
on factors that affect the ties of an individual with one’s group and can thus affect 

the willingness to express emotions on behalf of it.
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Overview of the Empirical Chapters
Chapter 2. Inspired by research on strategic actions (Klein et al., 2007; 

Reicher et al., 1995) and effects of emotion expression on audiences (de Vos 

et al., 2013; Kamans et al., 2014), I set out to investigate whether emotions in 

intergroup conflicts can be expressed strategically to pursue in-group relevant 
goals. The goal of Chapter 2 was to explore the previously introduced two 

components of strategic emotion expression; namely that expression may differ 

from experience and that emotion expression should be used to communicate 

in-group relevant goals to an audience. As such, Chapter 2 lays the foundation for 

our research on strategic emotion expression.

 Using a three-cornered conflict, I investigated whether members of 
a disadvantaged group play up sadness and fear expression (in comparison to 

experience) in the communication with the third party with the goal to enlist 

support. In contrast, I expected that contempt would be played up in the 

communication with the out-group to communicate that the relationship is 

beyond repair.

 Concretely, I tested these ideas in two studies, in which we introduced a 

conflict between international and Dutch students. In this conflict, international 
students (disadvantaged in-group) were confronted with a proposal for higher 

tuition fees solely for international students allegedly written by Dutch students 

(antagonistic out-group). A University Committee tasked to respond to the 

proposal served as the powerful and so far undecided third party. Creating a 

conflict rather than testing predictions in an existing conflict allowed to fully 
control power and stance of the groups involved in the conflict (i.e., in-group 
and out-group had low power while the third party was powerful; third party 

was undecided). In Study 1, I tested the first component of strategic emotion 
expression, namely that expression might differ from experience. The goal of 

Study 2 was then to replicate and extend findings from Study 1 by investigating 
whether the expression of sadness and fear predict calling for support and 

whether the expression of contempt predicts distancing from the out-group.
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Chapter 3. Having laid the foundations of strategic emotion expression 

in Chapter 2, I zoomed in on the finding that sadness and fear (i.e., support-
seeking emotions) can be used to call for support from third parties. In particular, 

I investigated how strategic emotion expression is influenced when key 
characteristics of the third party change, namely its power and stance. Changes 

in these two characteristics shift the dynamics between all groups involved in 

the conflict and should affect the likelihood of winning third party support and 
how effective this would be in overcoming the in-group’s disadvantaged position. 

Consequently, I expected this to influence the need of expressing emotions 
strategically in order communicate need for support.

 If a third party tends to favor the opinion of one of the two groups 

in conflict I expected that it is no longer seen as an independent entity but as 
being closer to the favored group. In other words, favoring one over the other 

group evokes the perception of a common identity (Gaertner, Dovidio, Anastasio, 

Bachman, & Rust, 1993). How would this affect the strategic expression of 

support-seeking emotions with the goal to enlist support? I expected that while 

support from an in-group favoring third party might be most desired, winning 

it should require least strategy. If the third party on the other hand favor the 

out-group much more is at stake: The chances of winning support are low, thus 

more strategy should be required. At the same time a third party favoring the 

out-group may be distrusted, possibly reflected in less strategic expression of 

emotions. In Chapter 3, I investigated how both stance in favor of the out-group 

and in favor of the in-group affect strategic emotion expression by manipulating 

it in two scenario conflicts and measuring it in an actual conflict.
 Arguably, third party stance alone is not decisive for a disadvantaged 

group to seek its support but it does matter whether it has the power to change 

the situation for the better. Thus, in the final study of Chapter 3, I investigated the 
effects of third party power in addition to third party stance.

 Interestingly, the results in Chapter 3 showed that third party stance 

and power do not necessarily affect the extent to which support-seeking emotion 
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expression is played up or down or is predictive of communicating the in-group’s 

need for support. Instead, an in-group favorable stance primarily seemed to 

encourage the use of anger expression to seek third party support. This suggests 

that anger with its conflicting effects is believed to encourage support, arguably 
by highlighting injustice or by mobilizing action.

Chapter 4. The previous chapter showed that members of disadvantaged 

groups not only use support-seeking emotions to enlist support from a third 

party but also rely on anger expression if the third party shows an in-group 

favorable stance. An in-group favorable stance may lead to the experience of 

opinion support, that is, knowing that others share one’s perception of the given 

situation as unjust (van Zomeren, Spears, Fischer, & Leach, 2004). In Chapter 4, I 

investigated more closely how experiencing social support from fellow in-group 

members (rather than a third party) can encourage the expression of anger.

 Why should anger expression be encouraged? As pointed out before, 

expressed anger can have positive effects even on an antagonistic audience by 

eliciting empathy and constructive actions (de Vos et al., 2013) and if fellow 

in-group members are angry too it may encourage them to take action (van 

Zomeren et al., 2004). Hence, expressing anger towards both in-group and out-

group members may help to overcome disadvantages or tackle unjust treatment. 

Interestingly, people often do not realize the potential benefits anger may have 
and typically, it is seen as a purely negative emotion (Hess, 2014); thus people 

might refrain from expressing it when facing disadvantages. I expect that this 

effect is particularly pronounced when women experience disadvantages due 

to their gender (for example in form of sexism). This is because women often 

fear negative social consequences from expressing anger (Fischer & Evers, 2010; 

Fischer & Evers, 2011) and associated expressing anger with feminists (Twenge & 

Zucker, 1999), a label that many women try avoid (Burn, Aboud, & Moyles, 2000). 

Thus, I expected that women would express less anger about disadvantages that 

women as a group face than they experience. 

 I did however expect that not all women would reduce their anger 
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expression in comparison to experience to the same extent but that this depends 

on identification with women and feminists (Van Breen, Spears, Kuppens, & de 
Lemus, 2017). Being highly identified with one’s group generally leads to more 
intense emotion experience (Smith et al., 2007) and increases the willingness to 

take action against unjust treatment (Van Zomeren, Postmes, & Spears, 2008). In 

the particular context of expressing anger about sexism, I expect that especially 

higher identification with feminists (as the more politicized identity) would 
affect anger expression positively while identification with women should – if at 
all – reduce it. This is because women’s identity is rather concerned with group 

characteristics such as femininity with which anger is incongruent.

 In two studies, I tested whether women express less anger about 

collective disadvantages than they experience by confronting them with a sexist 

text. Additionally, I investigated how aspects that influence the relationship 
between the individual and women as a group affect the expected reduction: In 

both studies, I tested whether identification with women and feminists moderates 
the reduction of anger expression and in Study 2 I investigated whether in-group 

support can prevent the reduction of anger expression.

Summary
 It seems as if in recent times, emotions have gained influence in our everyday 

life: Often, we hear that decisions are emotion- rather than fact-driven and that world 

leaders express emotions for various reasons, ranging from comforting to intimidating 

their people and from appeasing to provoking others. With this dissertation, I aim to 

contribute to our understanding of how emotions function. In particular, I investigate 

how disadvantaged groups express their emotions to change the status quo. I1 do so 

by testing the basic assumption that emotions can be expressed strategically and by 

investigating how this may be influenced by changing intergroup relations and by 

changing relations between the individual and the group.

¹ As the research reported in the empirical chapters in this dissertation was developed and 
conducted in collaboration with others I use “we” instead of “I” throughout the next chapters.

pages_17x24.indd   18 29/09/17   12:14



19

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 

 

Ge
ne

ra
l I

nt
ro

du
ct

io
n

pages_17x24.indd   19 29/09/17   12:14



pages_17x24.indd   20 29/09/17   12:14



Breaking Ground

Two Components of Strategic 
Emotion Expression

2

Note: This chapter is based on Sasse, J., Spears, R., & Gordijn, E.H. (2017). When to Reveal 
what You Feel: How Emotions towards Antagonistic Out-group and Third Party Audiences 
are Expressed Strategically.
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Abstract
We investigated whether emotions in intergroup conflicts are expressed 
strategically to different audiences. That is, we tested whether emotion 

expression differs from emotion experience, and whether emotion expression 

(more than emotion experience) is used to pursue specific goals. Specifically, we 
focused on whether support-seeking emotions (fear and sadness) are used to 

call for support from a powerful third party and contempt to distance from an 

antagonistic out-group. We tested our hypotheses in two studies using the same 

ostensible conflict but different experimental designs to reduce the influence of 
methodological limitations in the assessment of emotions. In both studies, we 

found that members of a disadvantaged group expressed less support-seeking 

emotions towards the out-group than they experienced, providing support for 

the assumption that emotion expression does not necessarily reflect experience. 
Further, in Study 2, we found in line with expectations that the goal to call for 

support was more important in the communication with the third party than with 

the antagonistic out-group, and was best predicted by expressed support-seeking 

emotions, providing support for the assumption that emotion expression is used 

to pursue goals. Interestingly, we only found this association for a beneficial goal 
(i.e., calling for support) and not for distancing, a destructive goal. These results 

support the proposed strategic use of emotion expression and as such advance 

our understanding of the function of expressed emotions.
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Intergroup conflicts of any form, be it a minor dispute or a violent fight, 
come with a multitude of emotions, ranging from humiliation, fear, anger, and 

hatred to - in the best case - hope. Importantly, emotions are not only the product 

of conflicts but also affect conflicts (Lindner, 2006): Experienced emotions 
motivate actions (Mackie et al., 2000; van Zomeren et al., 2004) and expressed 

emotions shape reactions of others (de Vos et al., 2013; Kamans et al., 2014). That 

expressed emotions seem to have the power to influence an audience raises the 
question whether emotions are expressed strategically, precisely because they 

trigger specific responses in an audience. In this paper, we set out to approach 
this question by investigating whether emotion expression may differ depending 

on an audience (i.e., third parties versus antagonistic out-groups) and whether 

the expression of specific emotions is associated with specific goals. By doing so 
we hope to advance our knowledge about the function of expressed emotions in 

intergroup conflicts.
Emotions in Intergroup Conflicts
 Anger, contempt, and fear are just some of the many emotions 

experienced during intergroup conflicts. These emotions do not arise out of the 
blue but depend on how members of a group evaluate their group’s position (with 

respect to status and power) and events related to the conflict (e.g., acts of offense 
or retaliation) – in other words how they appraise the situation (Ellsworth & 

Scherer, 2003; Smith et al., 2007). In this paper, we focus on emotions commonly 

experienced by weak or disadvantaged groups as changing the status quo is of 

importance to them and thus strategy should be relevant. 

 Feeling weak or in a vulnerable position is associated with experiencing 

fear and sadness (Ellsworth & Scherer, 2003). These emotions are also assumed 

to signal a sense of need (Clark, Pataki, & Carver, 1996). Importantly, those 

appraisals not only precede emotion experience but audiences also seem to infer 

them from expressed emotions. Kamans and colleagues (2014) showed that 

members of an uninvolved third party were more likely to support a disadvantaged 

group when its members expressed fear about their situation than when they 
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expressed anger. This suggests that fear not only arises in response to feeling 

inferior but also enlists actions that may help to overcome the current situation. 

This is in line with van Kleef’s suggestion that (expressed) emotions constitute 

information that allows the audience to draw inferences about the cause of the 

emotion (Van Kleef, 2009; Van Kleef, Van Doorn, Heerdink, & Koning, 2011).

Anger is also an emotion that often arises during conflicts, even though 
it often has rather negative effects. In general, anger is more associated with 

powerful groups yet it also occurs in weaker groups in response to experienced 

injustice or unfair treatment (Kamans et al., 2011). Interestingly, while Kamans 

and colleagues (2014) found that disadvantaged groups should not express 

anger about the perpetrator out-group towards a third party, de Vos and 

colleagues (2013) in fact found it can have positive effects if they express it to the 

perpetrator out-group themselves, suggesting that the effects of expressed anger 

can be manifold. Specifically, they showed that perceiving an angry out-group 
can actually increase empathy for this out-group, which in turn motivates more 

constructive action intentions. The reason for this, they argue, is that by showing 

anger the out-group communicates that it has been treated in an unfair way. This 

means anger not only arises in response to experienced injustice but it also seems 

to communicate it (at least under certain conditions). De Vos and colleagues 

(2013) compared the effects of pure anger with anger mixed with contempt and 

showed that the latter combination has rather detrimental effects as it leads 

groups that are confronted with this mixture of anger and contempt to react 

destructively. This is in line with Fischer and Roseman’s (2007) characterization 

of contempt as an emotion that arises when after a relationship has been harmed 

repeatedly and distance rather than reconciliation is sought.

To summarize, fear, anger, and contempt are emotions likely to be 

experienced by disadvantaged group during conflict yet their expression leads to 
very different reactions from audiences. Based on the findings described above 
disadvantaged groups should choose to express fear (and sadness) if their goal is 

to enlist third party support. An out-group’s willingness to work constructively 
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on the other hand seems to be positively influenced by expressed anger while 
contempt should only be openly expressed if the goal is to end a relationship. 

Although people are unlikely to be fully aware of these specific influences of 
emotion expression, their lay-theories about how it could help them to reach 

specific goals might lead them to express emotions strategically.
Shaping Emotion Expression Strategically

As expressed emotions pose information for an audience they may be 

regarded a channel of communication with an audience. Undoubtedly other 

channels of communication are given such as language and actions but we 

consider emotion expression of special importance for several reasons. Firstly, 

emotion expression is subtler than language and actions, and though it may 

lead to negative reactions it is not obviously punishable or costly. This notion 

of subtlety may further be strengthened by the seemingly common idea that 

being emotional is authentic and contrary to being rational (or indeed strategic), 

which makes the deniability of any attempt to influence more plausible than for 
language or actions. More importantly, emotions may be efficient as they convey 
powerful information for the audience (Van Kleef, 2009) but at the same time 

capitalize on a certain ambiguity. They communicate a message without making 

it explicit or appearing deliberate and have a “plausible deniability” less possible 

in overt speech. Emotions may thus incur few costs in terms of both effort and 

potential sanctions. 

Using emotion expression as a communicative tool presupposes that 

emotions can – at least to a certain extent – be manipulated by the expresser. 

Indeed, research has shown that emotions can be influenced (i.e., regulated) 
intentionally and this is not only done in order to feel more positive emotions but 

also negative emotions if this is considered beneficial (e.g., experiencing anger 
in preparation for a confrontation (Tamir, Mitchell, & Gross, 2008; Tamir, 2009). 

Such instrumental emotion regulation has been investigated in the context of 

interpersonal emotions but also occurs for group-based emotions (Goldenberg et 

al., 2016). While emotion regulation shows the general malleability of emotions, 
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research has strongly focused on the regulation of experienced emotions and its 

consequences for the individual (or in-group). The instrumentality of emotion 

regulation should however not be limited to experienced but also expressed 

emotions. Evidence that emotions are intentionally expressed (or suppressed) 

stems to a large part from research showing how emotions may be expressed to 

fulfill cultural norms or follow display rules (Fischer, Manstead, Evers, Timmers, 
& Valk, 2004; Zummuner & Fischer, 1995) but this tells us little about whether 

and how specific goals are pursued. Some initial evidence for this was provided 
by Andrade and Ho (2009) who exposed participants to an unfair treatment to 

provoke anger. This anger was expressed to a greater extent to the opponent 

than it was reported confidentially. Importantly with respect to whether emotion 
expression is goal-directed, participants were aware of the fact that they changed 

their emotion expression and did so to obtain a fairer offer subsequently.

The Present Research
In this paper, we are interested in whether emotions are expressed 

strategically in the context of a group facing a potential collective disadvantage. The 

notion of strategy entails two important components: The basic first component is 
the assumption that emotion expression may differ from emotion experience and 

that expression about the same subject may differ from audience to audience. That 

allows emotion expression to be tailored to specific goals rather than being fully 
driven by experience. Naturally, we expect emotion experience and expression to 

correlate, yet an emotion can be played up or down when it comes to expression.

As the second and necessary component of strategic expression, we propose 

that emotions are used to pursue specific goals. As such, we should be able to find a 
direct association between expressed – over and above experienced – emotions and 

such goals. While the first component is necessary for allowing strategic tailoring 
of emotion expression in principle, it does not necessarily have to manifest in 

observable (or rather measurable) differences between experience and expression: 

It may happen that experience and strategic expression correspond. However the 

association between expression and goals should always be detectable.
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In Study 1, we tested the basic first component of strategic emotion expression 
that emotion expression may differ from experience. Following from the findings 
regarding the effects expressed emotions have on third parties and out-groups (de 

Vos et al., 2013; Kamans et al., 2014) we expect members of a disadvantaged group to 

express more support-seeking emotions than they experience towards a third party 

and to express more contempt towards the out-group in response to their offense. 

As the results for the effects of anger have been mixed we explore its strategic use 

exploratively. Potentially, anger is used to stress experienced disadvantage yet it 

may also be reduced given its reputation (albeit not always warranted in reality) 

as a destructive emotion. In Study 2, we further extend the exploration of strategic 

emotion expression and test whether the association between expressed emotions 

and goals is indeed stronger than between experienced emotions and goals, which is 

the second component of strategic emotion expression.

We tested our predictions in a manufactured conflict, which gave us full 
control over the properties of the conflict. It may for example be that the extent to 
which a third party or the out-group have (perceived) control over the outcome 

of the conflict influence both support-seeking emotions and contempt. To 
control for this, we assigned all power to the third party which should stimulate 

intentions to win its support and at the same time to distance the in-group from 

the out-group. While we used the same conflict in both studies we used different 
experimental designs to measure emotion experience and expression to control 

for methodological limitations. To make it more credible that participants were 

actually communicating with an audience we employed a between-subjects 

design in Study 1. In Study 2 we measured emotion experience and expression 

towards different audiences repeatedly to stress potential differences and 

employed bogus physiological measures to detect potential experimenter effects 

and potential diminution in repeated emotion reports.2

2 Note that in addition to the measures reported here we assessed several measures for 
exploratory purposes and to disguise the purpose of the studies, such as additional emotions 
(negative as well as positive). As these measures were not central to answering our research 
questions they are not reported in this chapter but are available upon request.
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Study 1
Method

Participants and design. International (i.e., non-Dutch) undergraduate 

students participated in the study and either received course credit or could 

enter a lottery (four 25-euro Amazon-vouchers). We excluded 28 participants 

who did not finish the study and two participants who indicated that one of their 
parents was Dutch (per condition, numbers of excluded participants and of those 

that dropped out after the introduction of the manipulation amounted to two to 

three and were thus comparable across conditions, final sample N = 86, age M = 

21.41, SD = 2.05; 42 female, 13 missing values).

The study was approved by the Psychology Ethical Committee of our 

host institution, and conducted in accordance with its ethical guidelines. Upon 

accessing the study participants were informed about its format, duration, 

reward, and anonymity. They were asked to give consent to participate by moving 

forward in the online questionnaire. At the end of the study participants were 

fully debriefed and thanked for their participation.

Participants were randomly assigned to conditions in a 2 (expression 

towards out-group: yes vs. no) by 2 (expression towards third party: yes vs. 

no) between-subjects design. As main dependent variables we assessed anger, 

contempt, and support-seeking emotions.

Materials and procedure. We conducted the study online (using 

Qualtrics) and consent was obtained from all participations. To obscure the 

actual aim of the study we presented it as a survey about studying abroad to 

get insight into international students’ life and their experiences. Participants 

received a full debriefing at the end of the study.
The first part of the study focused on the experiences of international 

students to make the social identity of international students in relation to Dutch 

students salient: We assessed participants’ identification with international 
students (Leach et al., 2008), and we asked participants to rate seven statements 

about their experiences with Dutch and international students (e.g., “I experience 
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Dutch students to be friendly and cooperative” or “I prefer to stay amongst 

students from my home country”).

Next, we introduced a fake conflict: Participants received information 
about a new law enabling universities to raise tuition fees individually due to the 

financial crisis. Based on this law a group of Dutch students (out-group) wrote 
a proposal for higher tuition fees of 3000 euros per year solely for international 

students (i.e., participants’ in-group). The proposal was justified by the claim 
that international students profit from the Dutch education system but do not 
contribute to society (e.g., by paying taxes). A University Committee, consisting 

of staff members, would decide about the proposal and either accept or reject 

it and thus served as a (powerful) third party in this conflict. Subsequently, 
participants were asked how they appraised the proposal and how they felt about 

it. Before giving their answers, the audience manipulation was introduced by 

informing participants that the results of this survey would either be confidential 
(i.e., no audience: baseline condition), communicated to Dutch students (out-

group audience condition), to the University Committee (third party audience 

condition) or to both groups (both audiences condition).

First, participants appraised the proposal with regard to injustice, 

morality, uncertainty, expectancy, and sense of controllability. We expected that 

the proposal should be appraised as unjust, immoral and causing uncertainty and 

to a certain extent as expected, irrespective of the audience. Controllability should 

be low as international students did not have a say in the decision making process. 

Each appraisal was assessed with four items [with two being reversed coded; 

7-point Likert scale, 1 = strongly disagree, 7 = strongly agree; examples: injustice 

“The proposal is unjust” (α = .80) adapted from Tausch et al., 2011, morality “The 
proposal is immoral” (α = .79), uncertainty “The proposal renders me uncertain 
about my future” (α = .83), expectancy “The proposal was to be expected” (α = .87), 
uncontrollability “The proposal is beyond our control” (α = .79)]. 

Participants were then asked to report anger (angry, irritated, revolted, 

Cronbach’s α = .84), contempt (contemptuous, disdainful, scornful, α = .81), and 
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support-seeking emotions, which included items covering sadness and fear 

(sadness: sad, depressed, down, α = .80; fear: scared, anxious, frightened, α = .93) 
on 7-point scales (1 = none, 7 =a lot). The reliability of all fear and sadness items 

together was very high (α = .91) and supports our assumption that – in the given 
context - they serve the same central function (i.e., support-seeking), thus we 

combined them to support-seeking emotions.

Results
 Identification. As expected, identification was on average moderate (M 

= 4.44, SD = 0.83) and did not differ between conditions, ps ≥ .15.

 Appraisals. How participants appraised the proposal did not differ 

depending on audience, ps ≥ .17. Comparisons of means to the scale midpoint 
(across conditions) showed that, overall, the cover story created the intended 

perception of mistreatment amongst participants (see Table 2.1).

Emotions. We subjected support-seeking emotions, anger, and 

contempt to separate 2x2 between subjects ANOVAs (out-group audience x third 

party audience). Comparisons between the no audience condition (i.e., reflecting 
emotion experience) and single audiences (i.e., out-group or third party) 

were relevant to answer the question whether expression towards different 

audiences differs from expression (the both audiences condition completed the 

experimental design and may provide insight into which audience determined 
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emotion expression when both audiences were addressed).

Neither out-group audience nor third party audience showed a main 

effect on support-seeking emotions, ps > .36, however, the interaction was 

significant, F(1,82) = 12.71, p = .001, ηp
2 = .13 (Figure 2.1, left panel). Participants 

expressed support-seeking emotions less towards the out-group than they 

reported to experience them (baseline condition), F(1,82) = 6.52, p = .01, ηp
2 

= .07. The expression towards the third party was marginally reduced, F(1,81) 

= 3.41, p = .07, ηp
2 = .04. The expression towards both audiences together was 

higher than towards the out-group, F(1,82) = 6.19, p = .02, ηp
2 = .07, and towards 

the third party, F(1,82) = 10.32, p = .002, ηp
2 = .11.

Neither factor showed main effects on contempt, ps ≥ .24, but the 
interaction was significant, F (1,82) = 5.10, p = .03, ηp

2 = .06 (Table 2.2). The 

expression of contempt towards the third party was lower than experience, 

F(1,82) = 5.84, p = .02, ηp
2 = .07. In contrast, communication of contempt to the 

out-group did not differ from baseline, F(1,82) = 0.54, p = .46, ηp
2 = .01. Also 

compared to both audiences together expression towards the third party was 

reduced, F(1,82) = 6.24, p = .01, ηp
2 = .07, while expression towards the out-group 

did not differ, F(1,82) = 0.62, p = .43, ηp
2 = .01.

Neither out-group audience nor third party audience showed a main 

effect on anger, ps ≥ .68. The interaction was significant, F (1,82) = 4.16, p = .045, 

ηp
2 = .05, yet none of the simple effect tests yielded significance (ps ≥ .15, Table 

2.2). Only the expression towards the third party was marginally lower than 

towards both audiences together, F(1,82) = 3.17, p = .08, ηp
2 = .04.
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Figure 2.1. Support-seeking emotions in Study 1 (left panel) and Study 2 (right 

panel). Error bars depict 95% confidence intervals. Note that the size of error 

bars differs between studies due to the difference in experimental designs.

* p<.05.
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Discussion
We tested the first component of strategic emotion expression, namely 

that expression may differ from experience. In the present context, we expected 

the expression of support-seeking emotions to be more important in the 

communication with a third party. Interestingly, we did not find the expected 
increase in the expression towards the third party but rather a decrease in the 

communication with the out-group. The expression towards the third party 

on the other hand reflected what they experienced. These results support 
the general hypothesis that expression may differ from experience, though it 

manifested in a reduction of support-seeking emotions towards the out-group 

rather than an increase towards the third party (so the relative relation between 

these audiences is as expected). Possibly, in-group members were less willing 

to admit their weakness and tried to play down their need for support when 

communicating towards the out-group. Such an admission might represent a loss 

of face, and as very little support can be expected from the out-group it would 

be perceived as damaging the in-group’s image. At the same time, we found 
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that contempt expression towards the third party was lower than experience: 

Presumably, it is not desirable to express destructive emotions to a third party 

but to appear reasonable and cooperative. Anger expression did not differ from 

experience or between audiences. This does not support the idea that anger may 

be reduced to avoid potentially destructive responses from the out-group. Rather, 

it may indeed be expressed to communicate the experience of wrongdoing.

Comparisons between single audiences and both audiences together 

were less clear but it is noticeable that expression towards both audiences was 

generally high. Thus, if participants reduced their support-seeking expression 

(towards the out-group) or contempt expression (towards the third party) 

strategically this strategy does not seem to be applied when both audiences 

were present at the same time. The reasons for this are not clear and speculation 

unwarranted without further research.

 In summary, Study 1 supported the prediction that emotion expression 

may differ from experience and showed that differences are not general but 

specific to different audiences yet we can thus far only speculate about the 
reasons for this. Therefore in Study 2 we turned to investigating goals associated 

with emotion expression.

Study 2
While Study 1 provided initial support for the first component of 

strategic emotion expression, namely that emotion expression may differ 

from experience, Study 2 focused on strategic considerations presumed to 

underlie differences in emotion experience and expression by investigating the 

role of emotion expression in goal pursuit. In the presented context, strategic 

consideration should be most important for the expression towards the third 

party, which was presented as holding the power of decision, and thus was the 

audience that can actually improve the in-group’s situation. We thus predicted 

that the goal of members of the disadvantaged group would be to seek support 

from the third party, and that expressed help seeking emotions would be used 
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to try to achieve this goal. With respect to the out-group on the other hand we 

predicted that the need for support would not be disclosed but the main goal 

would be to create distance: The out-group was responsible for the proposal 

creating injustice and at the same time did not have any influence on the further 
decision making process. We expected that expressed contempt would be used 

to try to achieve this goal.

We also aimed to make the difference between experienced and 

expressed emotions more salient. To do this we asked participants firstly how 
they feel about the conflict and secondly how they would like to express their 

emotions towards each of the audiences in a repeated measures design. To 

reduce the influence of repeated assessment and to increase confidence in our 
measurements of experienced and expressed emotions we further employed two 

different bogus physiological measures (Jones & Sigall, 1971). 

Method
Participants and design. Undergraduate psychology students 

participated in this study in exchange for course credits. Data from two 

participants had to be excluded because they knew about the cover story or 

partly grew up in the Netherlands (final sample N = 83, age M = 20.77, SD = 2.34, 

65 female).

The achieved power in Study 1 was rather low (e.g., interaction effect 

on contempt .64) so to increase power in Study 2 we computed the required 

sample size with G-Power (Faul, Erdfelder, Lang, & Buchner, 2007). Using 

audience this time as a within-subjects factor and based on the effect size for 

contempt in Study 1 (f = .25; as a more conservative benchmark compared to the 

effect size for support-seeking emotions), α = .05, power = .80, and (expected) 

correlation between the measures r = .70 a sample size of 15 would be required. 

In addition to replicating the effect of audience we further expected that emotion 

reports should not be influenced by either of the bogus pipeline manipulations. 
If however either of the bogus pipeline factors would show a small interaction 

effect with audience (f = .10) a sample size of 84 would be required to detect it (α 
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= .05, power = .80, and (expected) correlation between the measures r = .70) Our 

sample size should thus be sufficient to detect such an effect.
The study was approved by the Psychology Ethical Committee of our 

host institution, and conducted in accordance with its ethical guidelines. Upon 

arrival to the lab participants were informed about its format, duration, reward, 

and anonymity, and asked to give written consent to participate. In conditions 

in which we used bogus physiological measures participants were informed 

that those measures we neither dangerous nor invasive in any way. At the end 

of the participation participants were fully debriefed and thanked for their 

participation.

We used a 2 (experienced emotions: bogus pipeline on vs. off) x 2 

(expressed emotions: bogus pipeline on vs. off) x 4 (audience: no (i.e., experience), 

out-group audience, third party audience, both audiences) mixed design, with 

the latter factor being a repeated measure. Participants were randomly assigned 

to conditions. Again, anger, contempt, and support-seeking emotions were the 

main dependent variables. In addition, we assessed goals of emotion expression.

Materials and procedure. We used the same cover story and conflict 
as in Study 1. Participation took place in the lab in individual cubicles and 

participants in conditions including one of the bogus pipeline procedures 

received additional information about physiological measures and that these 

were neither invasive nor dangerous. The order of premeasures and dependent 

variables as well as the cover story were similar to Study 1. To keep the study 

duration reasonable we used a single item measure of identification (Postmes, 
Haslam, & Jans, 2013).

Phase 1 was designed to assess emotion experience (i.e., no audience 

presented). For half of the participants we used facial response sensors, four 

electrodes attached next to and below both eyes and connected to an amplifier. 
These were ostensibly able to detect activity patterns in facial muscles from 

which the experience of distinct emotions can be inferred. Allegedly, these 

muscular responses are not controllable and thus a mismatch between muscular 
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activity and emotion reports would reveal insincerity. 

 Participants were then asked how they feel about the proposal. As the 

reliability of emotion scales in Study 1 was very high and we aimed to keep the 

study duration reasonable (taking into account the repeated measures design) 

we excluded the adjectives that reduced reliability the least [correlations across 

conditions, ps <. 001: anger (angry, irritated, r = .59), contempt (scornful, 

disdainful, r = .72), fear (scared, frightened, r = .84) and sadness (depressed, 

down, r = .71), combined support-seeking emotion measure α = .89]. 
 In Phase 2, we assessed emotion expression towards different audiences 

repeatedly. Here, the second bogus pipeline procedure was used to investigate 

whether emotion expression was reported sincerely, i.e., as emotions actually 

would be expressed towards each particular audience. Half of the participants 

were assigned to this second bogus pipeline physiological measurement. For 

these participants, a single electrode, introduced as deviation polygraph, was 

attached to their left hands at the beginning of the study. This electrode was 

ostensibly able to detect changes in skin conductance response. Such changes 

were stated to detect increased arousal and thus indicative of an attempt to 

conceal one’s actual expression intentions.

Phase 2 began with the assessment of how participants would express 

their emotions towards the out-group. After this we measured goals of emotion 

expression (7-point scale, 1 = strongly disagree, 7 = strongly agree). To measure 

the goal to seek support we used two items (“My intention is to show that we 

need assistance”, “My intention is to show that we are victims”, correlations for 

all audiences rs ≥ .33, ps < .05) and to measure distancing from the out-group 

participants were asked to rate the extent to which they want to show that the 

relationship with Dutch students is disrupted. We embedded the items for these 

two focal goals in a list of several items.

 Next, all measures were repeated with the only difference that 

participants were asked to imagine that they were addressing the third party. 

In a third round participants were asked to respond as if both audiences were 
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present at the same time.

Although the two bogus physiological measures seem to be similar, 

they addressed two different issues: In Phase 1, facial response sensors were 

supposed to ensure that participants report how they truly feel about the 

proposal. On the contrary, the deviation polygraph in Phase 2 was intended to 

make participants express their emotions like they would when actually facing 

the respective audience. This procedure helped to overcome shortcomings of 

the experimental setting: Reporting emotions repeatedly may be influenced by 
consistency concerns, thus producing similar emotion reports in each condition 

while suppressing existing strategic considerations. In addition, when reporting 

emotions four times, a decline in levels of emotions may be expected. The 

constant reminder of the necessity to be sincere should prevent this.

Results
Identification. Identification among participants was high (M = 5.71, SD 

= 1.01) and comparable across the four bogus pipeline conditions, ps > .27.

Appraisals. During the assessment of appraisals none of the two 

bogus pipeline devices was “active”, but were already attached in the respective 

conditions. As expected, the mere presence of electrodes had no effects on 

appraisals, ps ≥ .22.
As we had intended, comparisons to scale midpoints showed that participants 

appraised the proposal mainly as unjust and somewhat immoral (Table 2.1).

Emotions. For every emotion we computed a mixed ANOVA (experienced 

emotions bogus pipeline x expressed emotions bogus pipeline x audience). 

Neither of the bogus pipeline procedures influenced emotion reports, ps ≥ 
.13. The fact that participants in conditions without bogus pipeline measures 

reported their emotions similarly to participants in bogus pipeline conditions 

(in which insincere reports would be unmasked) increases our confidence in the 
self-reports of emotions (as used in Study 1). Thus, we can assume that emotions 

were communicated as experienced (Phase 1) and as they would be expressed to 

the audiences (Phase 2). 
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Having established confidence in our measures, we focus in the following on 
the main effects of audience. As we predicted differences between emotion 

experience and expression we computed planned contrasts (simple) to compare 

the first level (no audience) to each of the subsequent levels.
Audience had an effect on support-seeking emotions, F(3,237) = 6.77, p 

= .001, ηp
2 = .08 (Figure 2.1, right panel). As in Study 1, the expression towards 

the out-group was significantly lower than experience, F(1,79) = 9.55, p = .003, 

ηp
2 = .11. The same was true for both audiences at the same time compared to 

experience, F(1,79) = 6.05, p = .02, ηp
2 = .07. The expression towards the third 

party was similar to experience reported in the baseline condition, F(1,79) = 

0.16, p = .69, ηp
2 = .002.

Contempt differed depending on audience, F(3,234) = 12.67, p <.001, 

ηp
2 = .14 (Table 2.2). Contempt expression towards every audience was reduced 

compared to baseline (out-group audience: F(1,78) = 15.97, p < .001, ηp
2 = .17, 

third party: F(1,78) = 16.18, p < .001, ηp
2 = .17, both: F(1,78) = 16.45, p < .001, 

ηp
2 = .17).

We found an effect of audience on anger, F(3,237) = 8.12, p < .001, ηp
2 = 

.09 (Table 2). The expression towards every audience was lower than baseline 

(out-group, F(1,78) = 10.40, p = .002, ηp
2 = .12; third party, F(1,78) = 10.91, p = 

.001, ηp
2 = .12; both, F(1,78) = 12.37, p = .001, ηp

2 = .16).

Goals. To assess whether goal importance differed between audiences 

we computed mixed ANOVAs (experienced emotions bogus pipeline x expressed 

emotions bogus pipeline x audience). If audience showed an effect, planned 

contrasts (repeated) were computed. Neither bogus pipeline procedures affected 

goals, ps ≥ .17 (only for relationship disruption we found a marginally significant 
interaction of both factors, F(1,77) = 3.38, p = .07, ηp

2 = .04). 

The goal to call for support differed between audiences, F(2,158) = 15.90, 

p < .001, ηp
2 = .17, and was, as expected, higher for the third party audience (M 

= 4.34, SD = 1.41) than for the out-group audience (M = 3.82, SD = 1.25), F(1,79) 

= 23.86, p < .001, ηp
2 = .23, but also than for both audiences at the same time (M 
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= 4.14, SD = 1.38), F(1,79) = 7.44, p = .01, ηp
2 = .09. These findings confirm our 

prediction that support would be sought primarily from the third party.

Next, we tested whether the goal to call for support was predicted by 

expressed support-seeking emotions. We computed three hierarchical multiple 

regressions (per audience) and entered both bogus pipeline factors, experienced 

anger, contempt and help-seeing emotions in Step 1, followed by expressed anger, 

contempt and support-seeking emotions in Step 2.

For each of the audiences, at Step 1 experienced support-seeking 

emotions were the best predictor for the goal to call for support. This effect 

however was overridden when we added expressed emotions in Step 2: Here, 

expressed support-seeking emotions were the only predictor of call for support 

from each of the audiences (for statistics see Table 2.3).

We expected that it is more important for participants to show that 

their relationship with Dutch students (i.e., the out-group) is disrupted in 

communication with them and indeed we found a difference between audiences, 

F(2,154) = 10.14, p < .001, ηp
2 = .12. To our surprise however its importance was 

rated higher in emotion expression towards the third party (M = 3.60, SD = 1.55) 

and not the out-group (M = 3.01, SD = 1.39), F(1,77) = 16.85, p < .001, ηp
2 = .18; 

The importance did not differ between third party and both audiences (M = 3.41, 

SD = 1.58), F(1,77) = 2.57, p = .11, ηp
2 = .03. 

In line with this, showing that the relationship with the out-group is 

disrupted is only predicted by expressed support-seeking emotions towards the 

third party, B = .48, SE = .19, t(73) = 2.53, p = .01, 95% CI = [0.10, 0.86], (Step 
1, F(5,81) = 0.91, p = .48, R2 = .06, adj. R2 = -0.01, all predictors ps ≥ .41; Step 2, 
F(8,81) = 2.19, p = .04, R2 = .19, adj. R2 = .11, ΔR² = .14, all other predictors ps ≥ 
.14), and not by expressed contempt towards the out-group, B = -.19, SE = .16, 

t(73) = -0.93, p = .36, 95% CI = [-0.58, 0.21] (R² = .07 for Step 1; ΔR² = .08 for Step 

2, both models ns). If both audiences were addressed expressed anger was the 

best predictor, B = .45, SE = .17, t(73) = 2.61, p = .01, 95% CI = [0.36, 0.29] (both 
models however non-significant, R² = .03 for Step 1; ΔR² = .13 for Step 2).
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Discussion
Neither bogus pipeline procedures influenced emotion reports. As 

emotion reports did not differ between conditions where insincere responding 

would be possible (i.e., no verification via bogus pipeline) or would be uncovered 
(i.e., bogus pipeline conditions) this gives us confidence that emotions reported 
in the no audience condition indeed reflect experienced emotions. Moreover, it 
also suggests that emotions expressed in the different audience conditions would 

be similarly expressed in actual confrontations. 

We replicated the finding that support-seeking emotions expression 
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towards the out-group is lower than experience while expression of it towards 

the powerful third party is similar to what they experience. Further, the goal to 

call for support was more important in the communication with the third party 

than the out-group. As predicted, emotion expression was used to accomplish 

this goal: Expressed support-seeking emotions were the strongest predictor of 

call for support. This was true for all audiences, however it is important to note 

that both the expression of support-seeking emotions and the goal to call for 

support were lower for the out-group audience. This finding provides support 
for the proposed second component of strategic emotion expression, namely that 

expression has a stronger link to a desired goal than experience. In addition, we 

found virtually no evidence that the expression of contempt is used to distance 

from the out-group. Potentially, distancing from the out-group is a less important 

goal and was already achieved by the out-group when offending the in-group. 

Also, in the scenario used the out-group does not have any power over the 

handling of the conflict. This might have made strategy less important. While we 
had expected that distancing from the out-group would be particularly important 

in the communication with the out-group, results showed that it was in fact 

more important in the communication with the third party or both audiences 

at the same time. Interestingly, we also found that expressed support-seeking 

emotions were used to communicate distancing from the out-group towards the 

third party. While at first sight this seems surprising, it suggests that participants 
might have used support-seeking emotion expression to blame the out-group for 

the experienced disadvantage. 

General Discussion
 In two studies, we investigated whether members of disadvantaged 

groups express emotions strategically in order to tackle their situation. To do 

so, we looked at two components of their emotion expression: Firstly, we tested 

whether emotion expression differs depending on the audience rather than 

reflecting experience. In both studies, we found that support-seeking emotion 
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expression towards the out-group was played down in comparison to emotion 

experience (i.e., no audience). We further found less expression of contempt 

in comparison to experience. In Study 1 this was only true in the case of the 

third party audience but in Study 2 we found an overall reduction of contempt 

expression. With respect to anger we found mixed results. While in Study 1 we 

found no differences between experience and expression towards out-group or 

third party in Study 2 we found an overall reduction in expression compared to 

experience. As such, we found support for the claim that expression may differ 

from experience for different emotions. 

Secondly, in Study 2 we examined the association between emotions 

and goals, predicting that members of disadvantaged groups would use support-

seeking emotion expression to call for support and contempt expression to 

distance from the out-group. We indeed found that expressed support-seeking 

emotions predicted calling for support over and above experienced support-

seeking emotions. However, we did not find the expected link between contempt 
and distancing. Instead, we found an association between expressed support-

seeking emotions and distancing when the third party was the only audience and 

an association between expressed anger and distancing when communicating 

with both audiences at the same time. Thus, rather than using contempt to 

distance from the out-group, we have some evidence that participants used 

anger to do so. We further interpret the association between support-seeking 

emotions and distancing from the out-group in front of the third party audience 

as a way to blame the out-group for the in-group’s disadvantage. The motivation 

for this may be to create distance between the third party and the out-group 

which would serve the in-group’s interests. 

Overall, these findings support the proposed association between 
expressed emotions and goals, but our results suggest that this may be particularly 

true for beneficial goals (e.g., enlisting support) and less so for destructive goals 

in the communication with the out-group (e.g., distancing from the out-group). 

Arguably, pursuing destructive goals in the communication with an out-group 
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requires less strategy while beneficial goals on the other hand – especially in 
conflicts – may require more strategic considerations and adjustments to emotion 
expression. Nonetheless we cannot rule out that attack-related emotions such as 

anger, contempt, or even hatred are never expressed in a strategic manner. In 

fact, looking at actual conflicts such as the Israeli-Palestinian conflict, it seems 
likely that such emotions could indeed be expressed strategically to provoke 

retaliatory responses, which call (international) attention to the conflict.
 These findings advance our understanding of emotion expression in 
intergroup conflicts in two important ways. The function of expressed emotions 
has so far mostly been investigated with a focus on how expressed emotions 

influence an audience(de Vos et al., 2013; Kamans et al., 2014; Van Kleef, 2009). 

By showing that emotions can be expressed strategically we complement those 

findings from the expresser perspective. Not only do emotions influence an 
audience it seems as if expressers may specifically intend such influence, which is 
an important link in the inference of strategic behavior. In particular, our findings 
complement those by Kamans and colleagues (2014). While they found that third 

parties were particularly likely to support a disadvantaged group that expressed 

fear, we could show that members of disadvantaged groups used fear (together 

with sadness) to enlist third party support. Thus it seems as if participants were 

– at least to a certain extent – aware that the emotions they communicated to 

an audience would influence the audience. This suggests that lay theories that 
we hold regarding the effects of support-seeking emotions match with research 

findings: Not only do support-seeking emotions enlist support but they are also 
consciously used to do so. 

The fact that we found a reduction of contempt expression (towards the 

third party in Study 1 and all audiences in Study 2) suggests that participants 

were aware of its potential detrimental effects (de Vos et al., 2013) however we 

were not able to establish the link between contempt and the distancing goal. 

For anger, the results were mixed and importantly we did not find an association 
between anger expression and beneficial goals. On the contrary, we found an 
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association between expressed anger and distancing from the out-group when 

communicating with both audiences. This suggests that the positive effects of 

anger expression that have been demonstrated (de Vos et al., 2013; de Vos, van 

Zomeren, Gordijn, & Postmes, 2016) are not incorporated in lay beliefs. This fits 
well with the common lay understanding of anger as a negative emotion, despite 

the apparently positive effects it can have (Hess, 2014). 

Further our results also provide interesting insights in light of 

instrumental emotion regulation. While research in this area mostly focuses on 

how individuals want to feel (Goldenberg et al., 2016; Tamir, 2009) we could 

show that also what individuals want to express for utilitarian purposes. 

A question often raised in emotion research is how accurately we can 

measure emotions. By employing two different experimental designs (i.e., a 

between-subjects design in Study 1 and a within-subjects design in Study 2) while 

keeping the context constant in both studies we aimed to reduce measurement 

error. Using both designs we found a reduction of support-seeking expression 

towards the out-group on comparison to experience. To further verify the results 

obtained using rating scales we used the bogus pipeline technique in Study 2. 

The fact that we did not find any differences in emotion reports with and without 
the bogus pipeline manipulations gives us some confidence in the measure 
used (Study 2). Nevertheless, it would be desirable to replicate the differences 

found between emotion experience and expression also with other measures. 

Importantly, such measures have to distinguish specific emotions and allow for 
strategic adjustment of emotion expression so that many physiological measures 

would not be appropriate but any written or verbal account should be considered 

in future research.

Limitations and Suggestions for Future Research
We would like to point out some limitations that could give rise to follow-

up research. Firstly, with respect to strategic emotion expression in general, we 

have initial evidence that participants used their emotions as a subtle tool to 

influence the audience. In order to further strengthen the claim that participants 
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choose expressed emotions due to their subtlety future research should compare 

emotion expression as a way to communicate with and influence an audience to 
more direct ways of communication (such as language and action). For example, 

in ongoing research we currently investigate both direct verbal and subtle 

emotional calls for support.

Secondly, the finding that support-seeking emotions are used to 
enlist support should be tested under less restricted conditions. In the studies 

presented here we tested our hypotheses only in one particular, artificial context 
with a powerful and undecided third party. While this allowed us to explore the 

fundamentals of strategic emotion expression in follow-up research we have 

turned to investigate whether the emotional call for support is primarily driven 

by the fact that the third party had power or whether that it was not primarily 

responsible for the proposed changes that would bring about disadvantages for 

the in-group.

Conclusion
 Our research contributes to the understanding of the function of 

emotion in intergroup conflicts in general and in particular to the role of emotion 
expression. While the function of emotions was mostly studied in the context 

of how experienced emotions influence own actions (Mackie et al., 2000) and 
how expressed emotions influence actions of audiences (de Vos et al., 2013; de 
Vos et al., 2016; Kamans et al., 2014) we can now add that emotion expression 

itself is also likely to serve a function, namely to pursue a goal that is considered 

beneficial for the own group. Thus, not only experienced group-based emotions 
are regulated for instrumental purposes (Goldenberg et al., 2016) but also 

expressed emotions. The notion of benefit seems to be important as we did not 
find strategic emotion expression of potentially destructive emotions towards 
the out-group. Thus, emotion expression is more than merely expressing what 

we feel but serves as a tool to overcome a disadvantaged situation. 
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Changing Dynamics

How Factors Targeting Intergroup Relations 
Influence Strategic Emotion Expression

3

Note: This chapter is based on Sasse, J., Spears, R., Gordijn, E.H. (2017). Help – we need you! 
How Third Party Stance and Power Influence the Strategic Expression of Support-Seeking 
Emotions and Anger.
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Abstract
In intergroup conflicts, disadvantaged groups often need support from third 
parties to improve their lot. We propose that one way to communicate the in-

group’s need for support to third parties is by expressing support-seeking 

emotions (i.e., sadness and fear). We examine whether this depends on third 

party stance and power. As expected, support-seeking emotions were expressed 

strategically to enlist support. Interestingly, this was irrespective of whether the 

third party was neutral or favored the out-group (Study 1) or in-group (Study 

2). Moreover, the more the third party favored the in-group, the more anger 

was expressed (compared to experience), and also used to enlist support. While 

stance thus influenced which emotions were expressed strategically, we found 

no evidence that third party power mattered (Study 3). Results suggest that for 

strategic emotion expression to enlist support it matters more whether a third 

party wants to support the in-group than whether it can.
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“We, the children of Syria […] share with you our fears and suffering. […] This 

message is addressed to the organisations and countries supporting our cause 

who are capable of making a difference and changing our reality” (World Vision 

International, 2014).

How do disadvantaged groups enlist support from third parties whose 

help they may need to deal with their difficulties? We propose – as the quote 
above illustrates - that the strategic use of certain emotions may help this quest. 

But how is this affected by the stance the third party takes and the power they 

do or do not have to make a difference? These are the key questions addressed 

in this paper.

When we want to understand how members of disadvantaged groups 

aim to enlist much needed support, an important aspect to consider is how they 

communicate their emotions. Preliminary evidence suggests that members of 

disadvantaged groups express support-seeking emotions (i.e., fear and sadness) 

strategically with the goal to win support from a neutral and powerful third 

party (see Chapter 2, this dissertation). The object of the current research is 

to establish and extend our knowledge about this strategic nature of emotion 

expression: We investigate whether and how the stance of the third party in the 

conflict, and its power within the conflict, affect strategic expression of support-
seeking emotions. Shifts in stance and power may also bring other emotions, in 

particular anger, to the foreground. We examined the role of third party stance 

and power in three studies.

How Emotions Win Support
Disadvantaged groups are unlikely to improve their situation without 

the perpetrator group’s concessions or support from elsewhere. Especially in 

intractable conflicts the intervention of third parties is often necessary (Subašic 
et al., 2008). What can disadvantaged groups do to enlist third party support 

to overcome their adversity? Although a subtle form of communication, recent 

research has shown that expressed emotions can effectively influence audiences 
(de Vos et al., 2013; de Vos et al., 2016; Kamans et al., 2014; Solak et al., 2017) 
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as they convey important information that the audience is able to decode (Van 

Kleef, 2009) while being less costly or risky than explicit appeals. In the context 

of third party support, Kamans and colleagues (2014) showed that a third party 

was more willing to support a disadvantaged group when its members expressed 

fear but not anger. Based on these effects on audiences, we began to investigate 

whether emotions are actually expressed with the intention to achieve a goal. 

Complementing the results of Kamans and colleagues (2014), we indeed found 

that members of disadvantaged groups used the expression of support-seeking 

emotions to enlist third party support (see Chapter 2). As we demonstrated the 

strategic expression of support-seeking emotions in a very controlled setting 

(with a neutral, powerful third party), the main goal of the present research is 

to explore the effects of relationship-defining aspects (i.e., third party stance and 
power) on strategic emotion expression.

Stance and Power in the Context of Strategic Emotion Expression
Disadvantaged groups should see third parties as a preferred source 

of support as, in contrast to perpetrator out-groups, they are not initially 

responsible for the experienced disadvantages and they may be motivated and 

able to help them. Yet this perception may be influenced by the stance of the 
third party: Is the third party even willing to support the disadvantaged group? 

Or do its sympathies lie with the out-group? Moreover, it may be influenced 
by the power the third party has: Is the third party actually able to change the 

situation for the better? Differences in third party stance or power affect the 

structural relation between in-group, out-group, and third party. This in turn 

could influence how the in-group perceives both its chances of actually winning 
support and how effective this support would be. Evidence for this idea stems 

from research on collective action. Hornsey et al. (2006) showed that indeed 

the perceived effectiveness of influencing third parties predicted protesters’ 
willingness to engage in future action. 

So how can third party stance influence support seeking strategies? In 
the previous chapter, we demonstrated that members of a disadvantaged group 
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sought support from a neutral (i.e., undecided) third party through expressed 

support-seeking emotions. However, if third parties instead tend to favor one 

group over the other, Harth and Shnabel (2015) suggested that a third party 

may no longer be seen as a separate group but as sharing an identity with its 

favored group (i.e., stressing a common identity: see also Gaertner et al., 1993). 

This may have consequences for support seeking: A third party favoring the out-

group may be seen as a less likely source of support due to its shared identity and 

interests with the out-group. Members of the disadvantaged group should then 

refrain from expressing support-seeking emotions to enlist support because 

this is likely to fall on deaf ears. However, from a more strategic point of view, 

the reaction of the disadvantaged could be exactly the opposite: If third party 

support is needed to overcome the in-group’s disadvantaged situation, the in-

group would express support-seeking emotions even more strongly in order to 

influence the third party in a favorable manner. Thus, while we expect that the 
use of support-seeking emotions as a means to enlist support should differ for an 

undecided third party and a third party favoring the out-group, the direction of 

the effect could go either way. One important goal of this research is to examine 

which of these options occurs.

What happens if the third party tends to favor the in-group? Support 

from an in-group favoring third party is clearly desirable. At the same time, 

however, less strategic effort is needed to enlist it when the group is already 

sympathetic. Thus, in comparison to a neutral third party, the expression of 

support-seeking emotions may be used less to win support, because it is already 

taken for granted. Instead, it is possible that the expression of other emotions 

becomes more relevant. If the third party, due to its stance, is perceived as closer 

to the in-group, more anger may be expressed to mobilize its support. Thus by 

expressing anger in-group members may aim also to arouse anger in the third 

party. As anger communicates experienced injustice and wrong-doing (Fischer 

& Roseman, 2007), they may think it will lead to actions to advance the situation 

for the in-group (Mackie et al., 2000; van Zomeren et al., 2004). Taken together, 
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we expect that third party stance influences the extent to which support-seeking 
emotions, and potentially also anger, are expressed strategically. 

Arguably intertwined with the role of third party stance is the power 

it has over the conflict. A third party has high power if it can make impactful 
decisions concerning a conflict, for example a government ministry will likely have 
more power than the general public. Importantly, power relations are dynamic 

and interdependent; the more power the third party has the less the out-group 

is likely to have and vice versa. Clearly the chances of overcoming disadvantages 

are higher with support from a powerful third party. Consequently, we predict 

that in-group members should seek more support through emotion expression 

if the third party is powerful than when it has no direct power over the conflict.
The Present Research
 The goal of the current paper is to replicate the findings from the 
previous chapter and to extend these findings by investigating the effects of 
structural aspects (i.e., stance and power) on emotion expression. In Study 1, we 

investigate how third party stance (specifically neutral vs. out-group favoring) 
affects strategic emotion expression. In Study 2, we do not manipulate third party 

stance but measure how in-group members perceive it so that (perceived) stance 

can range from favoring the out-group to favoring the in-group. Additionally, 

while the third party is powerful in Study 1, the third party holds less power over 

the outcome of the conflict. Together with findings from Study 1, this gives us 
first insight into whether emotions are primarily used to call for support from a 
third party that can (i.e., power matters) or wants (i.e., stance matters) to change 

the status quo. Building on our results from Studies 1 and 2, Study 3 then tests 

the role of stance (i.e., neutral vs. in-group favoring) and power (high versus low) 

experimentally.

In each study, we measure the experience and expression of three 

emotions about the cause of the respective conflict, namely support-seeking 
emotions, anger, and contempt. While all three emotions are likely to be 

experienced within a conflict we expect that support-seeking emotions and 
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potentially anger may be used to win support, while contempt due to its less 

constructive properties (de Vos et al., 2013; Fischer & Roseman, 2007) should not.3

Study 1
Our first aim was to replicate preliminary findings reported in the 

previous chapter to show that support-seeking emotions are strategically 

expressed with the goal to win support of the third party. While in the previous 

chapter the third party was always undecided we now investigated how strategic 

emotion expression is influenced by third party stance. That is, we compared an 
undecided third party with a third party that tends to side with the out-group. 

We had two competing hypotheses here: If the third party favors the out-group 

the likelihood of winning support is reduced as compared to an undecided third 

party. From a strategic standpoint, members of the disadvantaged groups may 

therefore communicate need for support more strongly in this case, thus express 

even more support-seeking emotions, as more persuasion is needed. Alternatively, 

if the third party is perceived as closer to the out-group this may lead to a more 

resigned attitude towards the third party position, suggesting lower expression 

of support-seeking emotions towards the out-group favoring third party than the 

undecided third party.

Method
Participants and design. Our sample consisted of international (i.e., 

non-Dutch) first year psychology students from a university in The Netherlands 
that participated in exchange for partial course credit. We conducted the 

study online and of 100 participants who accessed the study, 21 dropped out. 

Additionally, we excluded nine participants because they did not recall the stance 

of the third party and three participants that were positive about the conflict [N = 

63 (undecided condition 30), 33 female, Mage = 20.71, SD = 1.65]. 

3 Note that in addition to the measures reported here we assessed several measures 
for exploratory purposes and to disguise the purpose of these studies, such as additional 
emotions (negative as well as positive) and goals. As these measures were not central to 
answering our research questions they are not reported in this chapter but can be requested.
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We used a 2 (Third party stance: undecided vs. favoring out-group) x 

2 (Audience: none vs. third party) mixed design with the second factor being a 

repeated measure. Participants were randomly assigned to conditions.

Procedure and material. Participants were informed that participation 

was entirely voluntarily and could be ended any time without penalty.4 We then 

introduced a bogus conflict which put participants in a disadvantaged position 
(as we did in Chapter 2). Ostensibly, a new law enabled universities to raise 

tuition fees as a consequence of the financial crisis. Based on this law, a group 
of Dutch students (out-group) wrote a proposal for higher tuition fees solely 

for international students (in-group). The proposal was justified by the claim 
that international students profit from the Dutch education system but do not 
contribute to society (e.g., by paying taxes). A University Committee, consisting 

of staff members, would decide about the proposal and could either accept or 

reject it and thus served as a (powerful) third party. To manipulate the stance of 

the third party, half of the participants read that the University Committee was 

undecided in their opinion about the proposal while the other half read that the 

committee was in favor of the proposal (i.e., out-group favoring). 

Dependent measures. The central dependent measures were emotions 

and need for support. To check that we successfully introduced a conflict in which 
participants belonged to the disadvantaged group we measured identification 
(at the beginning of the study) and appraisals of the proposal (right after its 

introduction). All items were measured on 7-point scales, ranging from strongly 

disagree to strongly agree (need for support, identification, appraisals) or from 
not at all to a lot (emotions).

Identification. We measured identification with 14 items adapted from a 
validated scale(Leach et al., 2008). The reliability of the scale was excellent, α = .90.

Appraisals. We asked participants to appraise the proposal, expecting 

they would see it as unjust, immoral and causing uncertainty, while having low 

control over it. Additionally, we were interested in whether participants had 

4  Also in Studies 2 and 3
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expected such a proposal. Each appraisal was assessed with four items [two 

reversed coded; e.g., injustice “The proposal is unjust” (α = .87) adapted from 
Tausch et al., 2011, morality “The proposal is immoral” (α = .86), uncertainty 
“The proposal renders me uncertain about my future” (α = .90), expectancy “The 
proposal was to be expected” (α = .92), controllability “The proposal is beyond 
our control” (α = .82)].

Emotions. We assessed emotion experience and expression towards the 

third party about the proposal by using the same items repeatedly.5 Two items 

measured anger (angry, irritated, rs = .72-.76) and two contempt (disdainful, 

scornful, rs = .49-.84). The measure for support-seeking emotions was composed 

of sadness (down, depressed, rs = .67-.82) and fear (scared, frightened, r = .79-

.94). As expected, the measures for sadness and fear were highly correlated (rs = 

.80-.88). All correlations were significant, p <.001.

Call for support. We measured the goal to communicate the in-group’s 

need for support with two items, “my intention is to show them that we are 

victims” and “my intention is to show that we need their assistance” (r = .47, 

p < .001). We presented these items among a list of other goals to ensure that 

participants would not focus exclusively on these items.

Results
Identification. Identification was overall moderately high (M = 4.48, SD = 

0.85) and comparable between conditions of stance, F(1,61) = 1.38, p = .24, ηp
2 = .02.

Appraisals. Appraisals were not influenced by the stance of the third 
party, ps ≥ .38. As expected, participants judged the proposal to be highly unjust 

and immoral (Table 3.1).

5   In addition to emotions about the proposal (i.e., the cause of the conflict) we also measured 
emotions about out-group and third party to test whether emotions about the cause but not 
the groups involved were expressed strategically. Results supported this idea (there were no 
effects directed at the groups themselves, only the proposal as reported here) but to keep 
the manuscript length reasonable the complete results are not reported here but can be 
requested from the author.

Ch
an

gi
ng

 D
yn

am
ic

s

pages_17x24.indd   57 29/09/17   12:14



58

Emotions. We subjected each emotion to a Stance x Audience mixed ANOVA. 

Support-seeking. As expected, participants expressed more support-

seeking emotions towards the third party (M = 4.56, SD = 1.52) than they reported 

experiencing (M = 4.28, SD = 1.50), F(1,60) = 4.40, p = . 04, ηp
2 = .08. This effect 

was not further qualified by stance, ps ≥ .63.
Anger. Also the expression of anger (M = 5.13, SD = 1.41) was higher 

than experience (M = 4.79, SD = 1.49), F(1,61) = 6.84, p = .01, ηp
2 = .10. Stance did 

not influence anger, ps ≥ .34.
Contempt. Contempt did not differ between experience and expression, 

F(1,61) = 0.27, p = .60, ηp
2 = .001, and was moderately high (M = 4.20, SD = 1.43). 

Also here stance had no influence, ps ≥ .24.
To summarize, we found support-seeking emotions and anger expression 

was higher than experience, supporting the idea that expression may be adjusted 

strategically. However in contrast to expectations this was not influenced by the 
stance of the third party.

Call for support. The goal to call for support was important to 

participants (M = 4.93, SD = 1.23) and this did not differ between stances, F(1,61) 

= 0.05, p = .82, ηp
2 = .001.

pages_17x24.indd   58 29/09/17   12:14



59

To test whether expressed emotions were used to call for support we 

performed multiple regressions, using call for support as outcome measure. 

Even though the importance of calling for support was not influenced by stance 
it is possible that the process (i.e., how emotions are used) to achieve this goal 

differed depending on stance. Hence, we computed the regressions separately 

for the neutral and out-group favoring third party. We entered experienced 

emotions in Step 1 and expressed emotions in Step 2, expecting that expressed-

support seeking emotions would emerge as the best predictor (as in Chapter 2).

For both the undecided and out-group favoring third party expressed 

support-seeking emotions were the best predictor of calling for support 

(undecided: B = .67, SE = .28, t(26) = 2.39, p = .02; out-group favoring: B = .48, SE 

= .21, t(23) = 2.28, p = .03). The only difference that emerged was that the goal 

to call for support from the out-group favoring third party seemed to have been 

rooted in experienced contempt, B = .45, SE = .19, t(26) = 2.34, p = .03, while none 

of the experienced emotions predicted calling for support from the undecided 

third party (see Table 3.2 for all predictors).
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Discussion
In this study, we investigated how third party stance influences how 

emotion expression is used to seek support from a third party. As expected, 

support-seeking emotion expression was higher than experience, and also 

the best predictor of the goal to communicate the in-group’s need for support. 

Interestingly also the expression of anger was higher than experience yet this 

was not associated with calling for support.

Third party stance did not affect the extent to which participants wanted 

to communicated the in-group’s need for support. Also how they did so did not 

differ as a function of stance; in both cases expressed support-seeking emotions 

were used to call for support. It is however noteworthy that calling for support 

from an out-group favoring third party was predicted by experienced contempt 

in Step 1, suggesting that it was rooted in a more hostile emotion but pursued 

through the expression of more appropriate emotions (i.e., support-seeking 

emotions). On the other hand, if the third party was undecided experienced 

emotions did not predict calling for support in Step 1.

All in all, we found that support-seeking emotions about the conflict 
were used to call for support irrespective of third party stance. The fact that we 

also found that support-seeking emotions were used to call for support from the 

out-group favoring third party could mean that emotion expression is seen as 

a sufficiently subtle tool, with low costs or risks, that it is used irrespective of 
stance. 

While this study showed that support-seeking emotion expression 

was used to call for support irrespective of third party stance, it is important to 

note that we focused on only two stances (neutral vs. out-group favoring) of a 

powerful third party. As such, we cannot disentangle whether members of the 

disadvantaged group sought support from the third party because it was not 

responsible for the disadvantageous proposal or because it had the power to 

challenge it. In the second study, we thus turn to a conflict in which, the group that 
creates a situation that is unfair to the in-group, rather than the third party, holds 
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the power to decide. Our goal was to examine whether in this case, participants 

would still turn to the third party to seek support, or whether they would rather 

address the powerful out-group in this regard. Consequently, while we have 

previously looked exclusively at emotion expression towards the third party, we 

additionally look at emotion expression towards the powerful out-group in Study 

2. Further, we measure third party stance rather than manipulating it, allowing 

us to look at a larger range of different stances.

Study 2

In fall 2014 the Dutch Minister of Education, Culture, and Science 

proposed to change the system of study financing. She suggested abolishing a 
basic financial support, which until then Dutch students were eligible to receive. 
This was received negatively by students. In this context, we conducted a study 

to assess how students felt about the draft bill (experienced emotions) and how 

they would like to express their emotions about it towards the government 

(out-group) and the general public (third party). In line with previous results 

we predicted that students would use support-seeking emotion expression 

to enlist third party support (e.g., mobilizing students, motivating changes in 

voting behavior). An important difference compared to the previously used 

scenario is that now the out-group ultimately holds the power of decision and 

not the third party. Thus, if power influences strategic emotion expression then 
students should express more sadness and fear towards the out-group than they 

experience (and rather than the third party) with the goal to win its support. 

If higher power however does not motivate calling for support it is likely that 

students communicate their discontent to the government by expressing 

contempt. Further, we measured how Dutch students perceived the third party’s 

opinion rather than manipulating this, and thus used stance as a continuous 

predictor ranging from supporting the in-group to supporting the out-group.
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Method
Participants and design. Participants were Dutch Psychology students 

who participated in this online study in exchanged for course credit (N = 47, 33 

women, Mage = 18.89, SD = 1.09). Initially, 61 participants had accessed the study; 

we excluded data from twelve participants who dropped out and did not report 

emotion expression for both audiences and two participants who reported to 

be in favor of the draft bill. We used a repeated measures design with the factor 

audience (none vs. out-group vs. third party; the order of the latter two was 

counterbalanced).

Materials and procedure. The study was conducted online and 

introduced as interested in students’ opinion about the draft bill. We did not 

emphasize that we were particularly interested in emotion expression. 

 We presented participants with a description of the draft bill and its 

consequences for students if implemented. We then assessed their identification 
with Dutch students and appraisals (same items as Study 1), and whether 

participants had known about the draft bill, their personal opinion as well as 

perceived opinion of the general public. We then measured experienced emotions 

(no audience) about the proposed changes followed by emotion expression about 

the draft bill towards the government and the general public (separately). Finally, 

participants were asked to rate various goals of emotion expression of which 

need for support was the most important goal for the analyses. All materials 

were presented in Dutch.

 Dependent measures. If not stated otherwise we used 7-point Likert 

scale for all measures (see Study 1).

 Perceived third party opinion. On a slider scale, participants indicated the 

extent to which they perceived the third party to oppose (-50) or support (50) 

the draft bill.

Emotions. We measured experienced and expressed emotions about the 

draft bill. We measured support-seeking emotions with four items (depressed, 

down, afraid, anxious; αs = .87-.94). We measured anger with two items (angry, 
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irritated; rs = .73-.82) and contempt with two items as well (feel disdain, feel 

contempt; rs = .49-.63). Correlations and reliabilities were all significant, ps < .001.

Need for support. We used the same two items as in Study 1 to measure 

the goal to communicate the in-group’s need for support and added three items to 

increase reliability (e.g., “I want to show that political parties create inequality”, 

α = .79/.86). To further improve the measure we made it explicit that we are 
interested in the extent to which communicating the need for support is a goal of 

their emotion expression (and not in general).

Results
Identification. Identification with Dutch students was high (M = 5.35, SD = 0.89).

Appraisals. Participants appraised the proposed changes as unjust, 

immoral and had expected them. Surprisingly, participants appraised the situation 

as quite controllable and it caused little insecurity about their studies (Table 3.1).

Perceived third party opinion. Participants perceived the general 

public to be against the draft bill (M = -16.49, SD = 16.92). This was significantly 
different from the (neutral) scale midpoint, t(46) = -5.47, p <.001.

Emotions. We subjected ratings for each emotion about the draft bill to 

a 3 (Audience: none, out-group, third party) x 2 (Order of audiences; between-

subjects factor) mixed ANOVA with perceived third party opinion (mean 

centered) as a continuous moderator.

Support-seeking. As expected, participants expressed more support-

seeking emotion than they reported experiencing (M= 3.26, SD = 1.30), F(2,88) = 

5.76, p = .004, ηp
2 = .12. This was not only the case when the third party was the 

audience, (M = 3.62, SD = 1.57), F(1,44) = 4.46, p = .04, ηp
2 = .09, but also when the 

out-group was the audience, (M= 3.79, SD = 1.56), F(1,44) = 8.21, p = .01, ηp
2 =.16. 

Perceived third party opinion neither showed a main effect nor an interaction 

effect with audience on support-seeking emotions, ps ≥ .24.
 Anger. Anger expression did not differ significantly from experience, 
F(2,88) = 0.98, p = .38, ηp

2 = .02, and was overall moderately high (M = 4.41, SD 

= 1.59). Audience did however interact marginally significantly with perceived 
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third party opinion, F(2,88) = 2.77, p = .08, ηp
2 = .06. To investigate this further 

we looked at the effects of audience at high and low levels of perceived third 

party opinion (+/- 1 SD). If the third party was perceived as more supportive of 

the proposed changes (+1 SD), anger expression did not differ from experience, 

F(2,88) = 0.52, p = .60, ηp
2 = .01. If the third party however was perceived as being 

against the changes (-1 SD), we found a marginally significant audience effect, 
F(2,88) = 3.22, p = .05, ηp

2 =.07. For both audiences, expression was higher than 

experience yet the slope was only significant for the third party audience, F(1, 

44) = 5.59, p = .02, ηp
2 = .11 (Figure 3.1).

Figure 3.1. Perceived third party opinion moderates the effect of audience on anger. 

Effects are computed at -1 SD (i.e., the third party is perceived as objecting to the 

draft bill) and +1 SD (i.e., the third party is perceived as supporting the draft bill). 

When the third party was perceived as objecting to the draft bill anger expression 

towards the third party was higher than experience.
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Contempt. The expression of contempt did not differ from experience, 

F(2,88) = 0.67, p = .52, ηp
2 = .02, and was overall moderately high (M = 3.88, SD 

= 1.41). Further, audience showed a marginally significant interaction with the 
presentation order of audiences, F(2,88) = 2.58, p = .08, ηp

2 = .06. Follow-up tests 

suggested an audience effect if the third party was presented first but none of 
the pairwise comparisons reached significance. Perceived third party opinion 
also influenced contempt, F(1,44) = 4.55, p = .04, ηp

2 = .09. Contempt about the 

proposal was overall higher when the third party was perceived as being against 

the proposal than when it was seen as supportive of the proposal (M = 4.29, SE = 

0.25 vs. M = 3.52, SE = 0.25). 

Need for support. We tested whether the goal to communicate need 

for support differed between audiences and whether this effect was moderated 

by perceived stance (controlling for audience order). Communicating need for 

support was overall an important goal for participants (M = 5.24, SD = 1.15) 

irrespective of audience, F(1,44) = 0.13, p = .73, ηp
2 = .003, and also not influenced 

by perceived third party stance, ps ≥ .29.
We performed multiple regressions separately for each audience and 

entered experienced emotions and perceived third party opinion in Step 1 

(controlling for audience) and expressed emotions in Step 2. 

First, we report the results for the third party audience: Step 1 F(5,41) = 

2.67, p = .04, R2 = .25, adj R2 = .15; Step 2 F(8,38) = 4.59, p = .001, R2 = .49, adj R2 = 

.39, ΔR² =.25 (Figure 3.2, left panel). In Step 1, communicating the in-group’s need 

for support towards the third party was best predicted by experienced anger, B 

= .42, SE = .17, t(41) = 2.47, p = .02, 95% CI = [0.08, 0.76]. When adding expressed 

emotions in Step 2, expressed support-seeking emotions predicted need for support 

marginally significantly, B = .27, SE = .15, t(38) = 1.82, p = .08, 95% CI [-0.03, 0.56]. A 
second positive predictor was expressed anger, B = .49, SE = .17, t(38) = 2.82, p = .01, 

95% CI [0.14, 0.85]. Additionally, need for support was now negatively predicted by 

experienced support-seeking emotions, B = -.44, SE = .17, t(38) = -2.62, p = .01, 95% 

CI [-0.10, -0.78]. Remaining predictors were not significant. 
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 Communicating need for support to the out-group showed a different 

pattern (Figure 3.2, right panel). Step 1 revealed both experienced anger, B = 

.44, SE = .15, t(41) = 2.90, p = .01, 95% CI [0.13, 0.74], and experienced support-
seeking emotions, B = -.39, SE = .15, t(41) = -2.61, p = .01, 95% CI [-0.68, -0.10], 
as significant predictors, F(5,41) = 3.16, p = .02, R2 = .28, adj R2 = .19. Adding 

expressed emotions in Step 2 improved the model only slightly, F(8,38) = 3.43, p 

= .01, R2 = .38, adj R2 = .27, ΔR² =.10. Importantly, none of the expressed emotions 

were good predictors, ps ≥ .17. Instead, experienced support-seeking emotions 
remained the best predictor in a negative direction, B = -.49, SE = .16, t(38) = 

-3.17, p = .003, 95% CI [-0.81, -0.18], suggesting that the more fear and sadness 
participants experienced the less they were inclined to ask for support from the 

out-group (via emotion expression). 

Thus, while participants had the goal to communicate their need for 

support from both audiences they only used strategic emotion expression for the 

third party.
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Discussion
The aim of Study 2 was to gain insight into whether findings in Study 

1 were driven by the third party’s role in the conflict (it did not suggest the 
proposed disadvantages for the in-group) or by its power. Using an actual conflict, 
we replicated the finding that the expression of support-seeking emotions 
towards the third party was higher than experience and used to call for third 

party support. 

Showing need for support was also relevant in the communication with 

the out-group and emotion expression was comparable towards both audiences. 

It is however important to note that expressed emotions were not predictive of 

this goal when the antagonist out-group was the audience. Experienced support-

seeking emotions predicted communicating the need for support even negatively. 

This suggests that the more participants experienced fear and sadness, the lower 

was their goal to ask for support from the powerful out-group. Thus while the 

goal to call for a group’s support was high irrespective of the relation and power, 

emotion expression was only used to obtain it from the third party. 

A key difference between the results of Studies 1 and 2 is that in the latter 

expressed anger was also used to communicate need for support. The results 

further suggest that anger expression may gain importance the more members 

of the disadvantaged group perceive the third party to share their opinion. That 

is, the third party may have been perceived as in-group in a broader sense and 

therefore as motivated to join the students’ cause. In Study 3, we further examined 

how feeling supported by the third party may play a role in anger expression and 

support seeking.

Study 3
While Studies 1 and 2 consistently showed that expressed support-

seeking emotions predicted the goal to call for support, results were inconsistent 

with respect to the role of expressed anger. As our results seem to suggest 

that expressed anger gains importance when the third party is perceived as 

Ch
an

gi
ng

 D
yn

am
ic

s

pages_17x24.indd   69 29/09/17   12:14



70

being against the proposed changes (i.e., favoring the in-group) we set out to 

investigate further the influence of an in-group favorable stance in Study 3. We 
expect members of a disadvantaged group to use anger expression to call for 

support from a third party that takes a stance in their favor compared to a neutral 

third party. However, in line with our previous studies we expect that expressed 

support-seeking emotions are used to enlist support irrespective of stance.6

A basic claim regarding strategic emotion expression is that it is a subtle 

form of influence that minimizes risks or costs. As such, it should be favored 
over more explicit requests for support, especially when the chances of winning 

support are unclear. Conversely, explicit requests for support should be associated 

with higher costs (as they make the in-group’s weakness explicit) and should thus 

only be used when the likelihood of receiving support is higher. In other words, we 

only expect participants to resort to explicit requests for support if the third party 

shares the in-group’s opinion

While we have initial evidence from Study 2 that anger expression 

increases with perceived favorable third party opinion it is important to note 

that power may also explain the use of anger to call for support. Between Studies 

1 and 2, (perceived) third party stance not only differ but also power. While 

the third party in Study 1 held all power within the conflict, in Study 2 the out-
group (i.e., the government) had the power to make the final decision. To explore 
whether the lower level of third party power may be responsible for the use of 

anger in Study 2 (rather than perceived third party support) we additionally 

manipulated power in Study 3.

To test these hypotheses, we developed a bogus conflict in which students 
were put in a disadvantaged position. They – allegedly – faced a proposal by the 

City Council (i.e., the out-group) for introducing a Student Tax. In order to avert 

6  We aimed to differentiate two types of support, namely opinion and action support 
(following the distinction of van Zomeren et al., 2004). We expected that support-seeking 
emotions would be used to influence the third party’s opinion while anger expression would 
be used to mobilize (i.e., to enlist action support). Due to high correlations among all support 
items this differentiation was not justified, see methods.
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the introduction of the Student Tax participants had the chance to communicate 

with the general public (i.e., the third party) which was either neutral or against 

the tax (stance manipulation) and got to decide about its introduction in a 

referendum or not (power manipulation). 

Method
Participants and design. In total 205 psychology students participated 

in the study.7 We excluded six participants who reported to be supportive of the 

introduction of a Student Tax. The final sample thus consisted of 199 participants 
(151 women, Mage = 19.75, SD = 1.74). Participants were randomly assigned to the 

conditions of a 2 (Stance: neutral vs. in-group favoring) x 2 (Power to decide, high 

vs. low) x 2 (Audience: none vs. third party), the latter one being repeated measures.

Materials and procedure. We conducted the study online and 

introduced it as a study interested in the experiences of new students, especially 

in how expenses for studying affect them. 

 We then presented participants with a bogus newspaper article. The 

article reported on considerations by the City Council to introduce a Student Tax 

to compensate for costs caused by students (e.g., higher street cleaning costs due 

to littering). The tax would pose a serious financial threat to students. We then 
introduced the manipulations: In the neutral stance condition we introduced the 

third party, the general public, as being undecided about the tax (some members 

of the general public sympathized with students, others with the city council). In 

contrast, in conditions in which the third party favored the in-group the general 

public clearly objected to the tax. Lastly, we introduced the power manipulation. 

Half of the participants read that the general public would decide about the tax in 

a referendum (high third party power). The other half read that the City Council 

would decide about the introduction of the tax (low third party power).

7  The sample size on Study 1 in which we manipulated stance as well was rather small. To 
improve this the current study, we computed the required sample size using G*Power (Faul 
et al., 2007). We set power to 1-β = .80, α to .05, and f to 0.25 (i.e., medium effect size). The 
required sample size for a mixed ANOVA (used for emotions) was 144.
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After the manipulation participants answered questions about the text and 

were reminded of central elements of the article in case they answered them incorrectly. 

Dependent measures. As in Studies 1 and 2 the central dependent 

measures were emotions and the goal to call for support. We further employed 

manipulation checks and measured identification and appraisals (with the same 
items as previously) to ensure that participants experienced the situation as 

disadvantageous for them. We used 7-point Likert scales if not stated otherwise.

Manipulation Checks. To check whether the power manipulation worked 

participants rated the extent to which they believed the general public (i.e., third 

party) or the City Council (i.e., out-group) to ultimately decide about the tax. 

To check for stance, participants rated whether they saw the general public as 

supporting or objecting the student tax (scales ranging from -10 object tax to 10 

support the tax).

  Emotions. We measured experienced and expressed emotions about 

the student tax proposal. We measured support-seeking emotions with four 

items (down, depressed, fearful, afraid); they formed a highly reliable scale (α 
= .89-.90). Anger was measured with three items (angry, irritated, resentful, α = 

.78-80) and contempt with two items (looking down on, disdainful; r = .55-59). 

Correlations and reliabilities were all significant, ps < .001.

Need for support. We measured the extent to which participants intended 

to communicate need for support to the general public with six items (e.g., “My 

emotions make sure that the public shares our opinion that the student tax must 

not be introduced”/ “By expressing my emotions I want to mobilize the people”). 
All six items formed a highly reliable scale (α = .86).8

 Explicit calls for support. We presented participants with images of three 

placards and asked them how comfortable they would feel to hold either of them 

at a demonstration to measure explicit calls for support. Messages on the placards 

8  Results of a factor analysis (GLS, forced two factor extraction, direct oblimin rotation) did 
not support a distinction between opinion and action support. The second factor had low 
initial Eigenvalues (.79), items showed cross-loadings and the extracted factors correlated 
highly, r=.72. 
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depicted asking for opinion support, moderate action support (participate in a 

demonstration), and radical action support (occupying a university building). 

 Perceived closeness between in-group and third party. To test whether an 

in-group favoring third party is perceived as closer to the in-group we measured 

perceived overlap between the two groups and perceived third party identification 
with the in-group. To measure overlap, we used seven depictions of two circles 

that differed in distance, ranging from being at opposing ends of a line to almost 

fully overlapping (adapted from Schubert & Otten, 2002). We measured third party 

identification with the in-group with three items (e.g., “In my opinion the citizens 
see us students as an integral part of the community”, α = .78).
Results

Manipulation checks. As expected, participants in the high power 

condition perceived the third party as more powerful, M = 3.30 (SD = 5.07) vs. M 

= -3.12 (SD = 5.29), F(1,195) = 76.41, p < .001, ηp
2 = .28. Stance did not influence 

this. Further, participants in the in-group favoring condition indeed perceived 

the third party as opposing the tax while the neutral third party’s opinion was 

located close to the scale midpoint (M = -4.05, SD = 4.75 vs. M = 1.25, SD = 3.12); 

F(1,195) = 87.53, p < .001, ηp
2 = .31. Unexpectedly, also power showed a main 

effect on stance perception with the more powerful third party being perceived 

as opposing the tax more, M = -2.07 (SD = 4.54) vs. M = -0.71 (SD = 5.02); F(1,195) 

= 5.58, p = .02, ηp
2 = .03. 

Identification. Identification was overall moderately high (M = 4.79, SD 

= 0.84) and similar across stance and power conditions, all ps ≥ .24.
Appraisals. Overall, participants perceived the proposed student tax 

as unfair and immoral (Table 3.1). We also looked at whether appraisals were 

influenced by third party stance and power: Participants perceived the proposal 
as more unjust, F(1,195) = 4.57, p = .03, ηp

2 = .02, and somewhat more immoral, 

F(1,195) = 3.58, p = .06, ηp
2 = .02, when the third party favored the in-group rather 

than was undecided. Perceptions of control were lower when the third party had 

low rather than high power, F(1,195) = 5.73, p = .02, ηp
2 = .03. All other ps ≥ .21.
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Perceived closeness between in-group and third party. We expected 

that an in-group favorable stance would bring in-group and third party closer 

together. Indeed, participants felt somewhat closer to an in-group favoring third 

party, M = 4.23 (SD = 1.18) vs. M = 3.95 (SD = 1.11); F(1,195) = 2.86, p = .09, ηp
2 = 

.01, and perceived it to identify more with students, M = 4.90 (SD = 0.93) vs. M = 

4.43, (SD = 1.07); F(1,195) = 11.04, p = .001, ηp
2 = .05, compared to the undecided 

third party.

Emotions. For each emotion, we computed a Power x Stance x Audience 

mixed ANOVA with the latter factor being repeated measures.

Support-seeking emotions. The expression of support-seeking 

emotions was again higher than experience (M = 3.59, SD = 1.60 vs. M = 3.45, SD 

= 1.54), however this time the effect was only marginally significant, F(1,195) = 

2.93, p = .09, ηp
2 = .02. This effect did not differ depending on third party stance 

or power, all ps ≥ .17.
Anger. The expression of anger was lower than experience (M = 3.78, SD 

= 1.52 vs. M = 4.41, SD = 1.35), F(1,195) = 53.66, p < .001, ηp
2 = .22. Also this effect 

was not further qualified by power or stance, all ps ≥ .16.
Contempt. The expression of contempt also went down in comparison 

to experience (M = 2.91, SD = 1.43 vs. M = 3.81, SD = 1.43), F(1,195) = 87.07, p < 

.001, ηp
2 = .31; all other ps ≥ .14.
Need for support. First, we tested whether the goal to communicate 

need for support was influenced by third party stance or power. Communicating 
need for support was more important when the third party favored the in-group 

(M = 4.84, SD = 1.02) than when it was undecided (M = 4.47, SD = 1.22), F(1,195) 

= 5.09, p = .03, ηp
2 = .03. Power on other hand had no effect, all ps ≥ .83.

Next, we tested how participants used emotion expression to call for 

support. As we hypothesized different processes depending on third party 

stance, and we indeed found a main effect of stance on the importance of calling 

for support, we computed hierarchical regressions separately for the two 

stance conditions. We added experienced support-seeking emotions, anger, and 
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contempt and controlled for power in Step 1, followed by expressed support-

seeking emotions, anger, and contempt in Step 2 (Table 3.3). 

In Step 2, for the undecided third party, expressed support-seeking 

emotions, B = .24, SE = .10, t(91) = 2.32, p = .02, 95% CI [0.04, 0.45], and expressed 
anger, B = .32, SE = .12, t(94) = 2.74, p = .01, 95% CI [0.09, 0.55], predicted calling 
for support significantly.

However, if the third party favored the in-group, the pattern was 

different. In both steps, experienced anger was the best predictor while none 

of the expressed emotion predicted calling for support. In Step 1, experienced 

anger predicted calling for support significantly, (Step 1, B = 21, SE = .09, t(95) = 

2.30, p = .02; Step 2, B = 23, SE = .10, t(97) = 2.24, p = .03). 
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Explicit calls for support. We conducted a mixed ANOVA on explicit calls 

for support, using type of support (opinion, moderate action, radical action) as a 

within-subjects measure and power and stance as between-subjects factors. We 

found a main effect of type of support, F(2,386) = 48.61, p < .001, ηp
2 =.20. Simple 

contrasts, comparing opinion support to moderate and radical action support, 

showed that participants felt similarly comfortable in asking the third party for 

opinion support (M = 4.47, SD = 1.78) and moderate action support (M = 4.42, 

SD = 1.64), but less comfortable to ask for radical action support (M = 3.25, SD = 

1.75), F(1,193) = 62.81, p < .001, ηp
2 = .25. However, we also found a marginally 

significant 3-way interaction, F(2,386) = 2.50, p = .09, ηp
2 = 01, suggesting that 

power and stance influenced the different types of support in a different way. 
Therefore, to follow up on the interaction we computed separate ANOVAs for 

the three types of support. Here, explicit call for opinion support was neither 

influenced by stance nor power, all ps ≥ .15. However, explicit call for moderate 
action support was influenced by stance: It was higher if the third party favored 
the in-group (M=4.67, SD=1.64) than when it was undecided (M=4.16, SD=1.61), 

F(1,193) = 4.75, p = .03, ηp
2 = .02, all other ps ≥ .30.

For explicit call for radical actions support we found a Stance x Power 

interaction, F(1,194) = 5.16, p = .02, ηp
2 = .03. To examine the effect of power within 

each of the stance conditions we conducted simple effect analyses (Bonferroni-

corrected). As with action support, participants were most comfortable to ask for 

radical action support when it was in-group favoring. However, this was only the 

case when the third party had low power (Mlow = 3.67, SE = .25; Mhigh= 2.94, SE = 

.24), F(1,194) = 4.33, p = .04, ηp
2 =.02. When the third party was neutral power 

did not affect how comfortable participants felt to call for radical action support 

(Mlow = 3.02, SE = .25 vs. Mhigh = 3.42, SE = .25), F(1, 194) = 1.29, p = 2.6, ηp
2 =.01. 

This shows that third party power only mattered when the third party favored 

the in-group, resulting in participants feeling more comfortable to ask for radical 

action support from an in-group favorable third party when it had low power.
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Discussion
 This study was designed to investigate the influence of third party stance 
and power on strategic emotion expression to call for support. We again found 

that support-seeking emotion expression was higher than experience, and both 

expressed support-seeking emotions and expressed anger predicted the goal to 

call for support. However, we only found this association for an undecided third 

party. If on the other hand the third party favored the in-group, that is, it was 

against the proposed changes that would put the in-group in a disadvantaged 

position, the goal to call for support was overall higher but only experienced 

anger was a good predictor. This suggests that no strategic emotion expression 

was used to get support here. Interestingly, participants communicating with an 

in-group favoring third party were more willing to use explicit means to call for 

action support. This suggests that if the third party can be seen as a broader in-

group, stance does not trigger more calling for support through greater anger 

expression. Rather, in this case in-group members seem to feel comfortable enough 

to rely on explicit means to call for support. This provides further evidence that 

strategic emotion expression is only used when a subtle strategy is required.

While stance had an influence on emotional and explicit calls for support, third 
party power only affected explicit calls for radical action support. Radical action 

support was primarily sought from a third party against the proposed changes, 

but with low control over the decision. Quite likely, this third party was seen as 

most similar to the in-group and most likely to actually join in on radical actions. 

In the literature, it has been argued that people resort to radical means under 

stable disadvantaged conditions because they have nothing to lose (Scheepers, 

Spears, Doosje, & Manstead, 2006). That participants preferred to call for radical 

actions when the third party shared their opinion may be best explained by the 

fact that such behavior can be costly (as it may reflect negatively on the group) 
but may be an option of last resort when there is little power and few prospects 

of change (hence “nothing to lose”).
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General Discussion
We examined when and how members of disadvantaged groups use 

emotion expression strategically to seek third party support. In three studies, 

which used different intergroup conflicts, we replicated the finding from Chapter 
2 that expressed support-seeking emotions are used to communicate need for 

support but even more importantly, extended our knowledge by exploring the 

role of structural properties of intergroup relations.

 As expected, support-seeking emotion expression was used to call for 

third party support. This was barely influenced by third party stance, however; 
support-seeking emotions were even used to call for support from a third party 

which tended to support the out-group (Study 1). Not only did we find that 
support-seeking emotions expression was a good predictor of calling for support 

but it was also higher than experience which suggests that expression was adjusted 

with the purpose of calling for support. Interestingly, when looking at calling for 

support from the general public as third parties in Studies 2 and 3 we found that 

expressed anger was additionally used to call for support. In both studies, an in-

group favorable stance affected anger expression positively. However, in Study 

3, where we manipulated third party stance experimentally, we did not find that 
anger was a stronger predictor of calling for support when the third party already 

favored the in-group compared to an undecided third party. Instead, members of 

the disadvantaged group relied on explicit calls for action support when they knew 

the third party shared their opinion. Taken together these findings suggest that 
emotion expression is seen as an appropriate tool to voice the in-group’s need for 

support, even if the third party tends to side with the out-group. However, if the 

third party shares the in-group’s opinion, explicit calls for (action) support seem to 

replace emotion expression as a means to call for support. This corroborates our 

assumption that emotion expression is subtle tool of communication that entails 

few risks and costs while more explicit means of communication become more 

important once the likelihood of winning support is higher.

 While stance influenced strategic emotion expression in several ways, power 
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did not. We did not find that strategic emotion expression was used to call for support 
from the powerful out-group in Study 2 nor did we find effects of power on emotion 
expression in Study 3. Power did, however, influence the extent to which participants 
felt comfortable to call explicitly for radical action support, suggesting that power 

influences communication that can be seen as more costly (after all, calling for radical 
behavior can reflect negatively on the in-group) but not more subtle emotion expression 
as communication. That strategic emotion expression is influenced rather by stance 
than by power suggests that, from the in-group perspective, it matters whether the 

third party wants to rather than can support the in-group.

 The findings of this project have implications for several lines of research. 
Firstly, they provide more evidence for the claim that emotions can be expressed in 

a strategic manner to pursue in-group beneficial goals. Thus, emotion expression, 
like experience, may be regulated in an instrumental manner (Goldenberg et al., 

2016; Tamir, 2009). This implies that there is some awareness of what expression 

communicates to an audience. As such, our findings complement those of research 
that has focused on the reactions of audiences to expressed emotions (de Vos et 

al., 2013; de Vos et al., 2016; Kamans et al., 2014; Solak et al., 2017). Our findings 
suggest that the experience of an emotion may translate into the expression of 

another, more appropriate emotion. The experience of contempt (Study 1) or 

anger (Study 2) predicted participants’ intention to call for support yet this was 

actually communicated through the expression of support-seeking emotions (i.e., 

fear and sadness, as well as anger, in Study 2). This further supports the idea 

that a lay understanding of what emotions communicate exists to the extent that 

the experience of a seemingly antagonistic emotion can be translated into the 

expression of another seemingly benign but beneficial emotion.
We would like to call special attention to the finding that anger expression 

was also used to call for support. Often, anger is seen as a negative emotion with 

destructive effects however it can also have positive effects (Fischer & Roseman, 

2007; Hess, 2014). Our findings suggest that participants indeed expected positive 
reactions (i.e., support) from third parties in response to anger. Interestingly 
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however, these expectations may not be met by the reality as in fact de Vos and 

colleagues (2013; 2016) showed positive reactions to anger from the out-group 

and Kamans and colleagues (2014 ) negative reactions from the third party.

Limitations and Future Research
While the results of all three studies showed consistent support for the 

proposed strategic use of emotion expression to call for support we would like to note 

that the sample size in Study 1 was rather small. Thus, statistical power for detecting a 

potential small effect of stance was low. In Study 3 we accounted for this by conducting 

the required sample size using G*Power (Faul et al., 2007).

Study 3 provided some first evidence that emotion expression and explicit 
calls for support may be used under different circumstances. This suggests that emotion 

expression should be considered as a particular form of communication through which 

valuable information is communicated. Nonetheless future research should compare 

emotion expression more systematically with explicit forms of communication to 

define specific conditions under which people may rely more on one or the other.
 One difficulty of investigating strategic emotion expression is to find 
appropriate measures because they need to allow for strategic adjustment of distinct 

emotions. While we relied on verbal emotion reports, future research should test 

whether similar results can be obtained using for example facial emotion expression.

Conclusion
 Our research contributes to the understanding of strategic emotion 

expression in intergroup conflicts. By showing that third party stance influenced 
whether and which emotions are expressed strategically we found new evidence 

for the claim that emotion expression not only depends on experience but may 

be tailored strategically, taking structural aspects of intergroup relationships into 

account. Given that emotion expression and more explicit forms of communication 

were influenced differently by stance (and power) we suggest that they are separate 
forms of communication that may be applied in different context. Most importantly, 

emotion expression seems to be seen as a subtle yet powerful tool and particularly 

suitable for shaping opinions – even those of third parties who favor the out-group.
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The group and I

How Relations between the Individual
and the Group Influence Strategic Emotion Expression

4

Note: This chapter is based on Sasse, J., van Breen, J.A., Spears, R., & Gordijn, E.H. (2017). 
Bite your lip! The Influence of Women’s and Feminist Identification and Social Support on 
Women’s Willingness to Express Anger about Sexism.
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Abstract
We investigated women’s willingness to express anger about sexism. In two 

studies, we tested the prediction that women express less anger about sexism 

than they experience, investigated whether this was moderated by identification 
with women and with feminists, and whether anger expression could be 

encouraged through social support. Overall, results supported our prediction 

that less anger is expressed than experienced, and suggested that this effect is 

particularly pronounced for women highly identified with women but not with 
feminists (traditional women). Interestingly this was also found for women who 

are highly identified with feminists but not with women (distinctive feminists). 
Importantly, this down-regulation for distinctive feminists did not occur when 

they experienced social support from other women. In conclusion, women indeed 

seem to experience anger about sexism but refrain from expressing it. Social 

support however can – under specific conditions - encourage anger expression 
to counter sexism.
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“But the bigger worry, the bigger issue nagging me, was that if I responded, if my 

comment was out there for a larger audience to see, I’d be immediately categorized 

as The Angry Feminist. The girl who couldn’t hold back her rage at the world. The 

girl who has to speak up on every small thing” (Pepper, 2016) 

 Despite experiencing disadvantages or unfairness due to their gender 

frequently, women do not always confront gender discrimination (Swim & Hyers, 

1999). As the quote above suggests women may experience anger when facing 

sexist remarks yet the fear of negative (personal) consequences – such as being 

stereotyped as an Angry Feminist - may reduce their willingness to express it. 

Expressing anger however is vital for changing an unjust status quo. In this paper, 

we test whether women indeed express less anger about sexism than they 

experience and look at whether this is influenced by the extent to which women 
identify with women and feminists. More importantly, we examine factors that 

can encourage anger expression. In particular, we look at whether social support 

motivates women to express anger to the extent to which they experience it.  

The Benefits and Costs of Anger Expression  
 When any kind of social inequality or injustice is identified and then 
tackled, anger often plays a vital role: Firstly, perceiving injustice or unfair treatment 

triggers anger experience (Ellsworth & Scherer, 2003). Secondly, experiencing 

anger stimulates collective action among members of disadvantaged groups to 

overcome collective disadvantages (Gill & Matheson, 2006; van Zomeren, Leach, & 

Spears, 2012). Thirdly, expressed anger can communicate to the antagonist out-

group that a valued relationship has been damaged and even trigger conciliatory 

tendencies in the out-group (de Vos et al., 2013). It is noteworthy however that 

these beneficial effects seem to only occur in response to pure anger and not anger 

combined with contempt, a more hostile negative emotion (de Vos et al., 2013). 

Consequently, expressing (pure) anger in response to sexism should also be 

beneficial: It may mobilize other women to speak up and take action against sexism 
and it communicates to men that voicing sexist opinions or acting in discriminating 

manners is an act of unfairness which women do not tolerate.   

pages_17x24.indd   85 29/09/17   12:14



86

 However, despite these benefits and the observation that many women 
frequently report sexist treatment, comments, or jokes (Klonoff & Landrine, 

1995), we expect that women are often unwilling to express how they feel about 

sexism. More specifically, we expect that women are often angry about sexist 

remarks yet unwilling to express this. This unwillingness may be fueled by the 

general belief that women are simply not supposed to be angry and complain 

(Hercus, 1999). Indeed, women are often just as angry as men but women take 

negative social implications of anger expression into account more than men do, 

leading to a reduced anger expression (Fischer & Evers, 2010). In the specific 
context of addressing gender discrimination a negative social implication 

appears to be being called a feminist, a term associated with several negative 

stereotypes (Twenge & Zucker, 1999). Indeed, negative stereotypes serve as a 

barrier to identification with feminists (Roy, Weibust, & Miller, 2007) and often 
women refuse to self-identify as feminists although they hold some feminist 

beliefs (Burn et al., 2000; Henderson-King & Stewart, 1994; Williams & Wittig, 

1997) or only call themselves feminists in private but not public (Liss, O’Connor, 

Morosky, & Crawford, 2001).   

 Taken together, we expect that women experience anger about sexist 

remarks but are often not willing to express their anger. Anger expression should 

be associated with collective benefits but more importantly with costs such as 
being stereotyped. Our reasoning for the adjustment of anger expression is in 

line with that of the social identity model of deindividuation effects (Klein et al., 

2007; Reicher et al., 1995) which describes that members of social groups may 

strategically refrain from acting in specific ways if these actions may be sanctioned 
by others. However one important factor that could moderate whether women 

actually feel angry and/or express it is the extent to which they identify with 
their group.  

The Role of Identification   
 Not all members of a group experience group-based emotions to the 

same extent. Rather, those highly identified with their group experience emotions 

pages_17x24.indd   86 29/09/17   12:14



87

more strongly than those who are less identified (Smith et al., 2007). When it 
comes to emotions that are experienced due to one’s female group membership 

it seems, however, necessary to differentiate between two types of (social) 

identities, namely women’s and feminist identity. Research suggests that 

particularly feminist identity is concerned with the social position of women as a 

group (Van Breen et al., 2017): Thus, whether women are willing to speak up 

against sexism should be influenced by the extent to which they identify with 
feminists. Women’s identity on the other hand is rather concerned with the 

group’s characteristics such as femininity. Importantly, in the model proposed by 

Breen and colleagues (2017) women’s identity and feminist identity are largely 

independent: Thus, women can be highly identified with women but less 
identified with feminists (what the authors call “traditional women”), or highly 
identified with feminists but less identified with women (called “distinctive 
feminists”). However, women can also be highly identified with both women and 
feminists (called “dual identifiers”) or neither of the two (called “low 
identifiers”).  

 How might identification with women and feminists influence women’s 
anger regarding sexism? Given that sexism concerns women’s social position we 

expect especially feminist identification to affect the extent to which women 
experience anger. In line with intergroup emotion theory (Smith et al., 2007) we 

then expect that high feminist identifiers, irrespective of women’s identification, 
experience more anger about sexism.    

 Perhaps even more important however is the question whether 

identification influences the extent to which women adjust from anger experience 
to anger expression. Fischer and Evers (2011) looked at the influence of 
relationship context on anger and found that women in traditional (but not 

egalitarian) relationships expressed less anger than their partners, despite 

experiencing anger to the same extent. Though the authors did not measure 

identification with women or feminists, we can assume that women in traditional 
relationships are less likely to identify with feminists. This would suggest that 
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especially women who are less identified with feminists reduce their anger 
expression. In addition, it is likely that being highly identified with women further 

reduces anger expression. This is because anger is considered incongruent with 

being a woman (Hercus, 1999) and as such concerns a group characteristic.   

 So to summarize, we expect that high feminist identifiers experience 
more anger than low feminist identifiers. Further, the lower identification with 
feminists the lower should be anger expression (as compared to experience). 

This may be further qualified by women’s identification, suggesting that 
especially women highly identified with women and not with feminists (i.e., 
traditional women) should reduce their anger expression.  

Can Social Support Encourage Anger Expression?  
 If anger expression is lower than experience, is there a way to encourage 

anger expression? This would be desirable as it can communicate experienced 

injustice and enlist constructive actions from the out-group (de Vos et al., 2013). 

From research on collective action we know that one factor that motivates members 

of a disadvantaged group to engage in action against it is social support (van Zomeren 

et al., 2004). Social support can either take the form of opinion support (i.e., knowing 

that others share one’s appraisal of the situation as unjust), which motivates collective 

action by increasing experienced anger; or social action support (i.e., knowing that 

others are actually willing to act on behalf of their group), which motivates collective 

action through group efficacy beliefs (van Zomeren et al., 2004). Importantly, while 
anger experience benefits from social opinion support (Mackie et al., 2000; van 
Zomeren et al., 2004), we expect that anger expression benefits from both opinion 
and action support. As expression can provide information to an audience (de Vos et 

al., 2013; Kamans et al., 2014; Van Kleef, 2009) it is more than a mere reflection of 
experience but serves a social, communicative function. As we assume that anger 

expression may be seen as potentially socially sanctioned, then knowing that others 

not only share one’s opinion (and one’s anger) but are also willing to act upon it 

should facilitate expression.  

 Thus, we predict that social action support, that is knowing that other 
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women voiced discontent about a sexist remark, should also lead to more 

willingness to express anger: If women experience anger about gender 

discrimination experiencing social action support from other women could 

encourage them to express it.  

 Of course, it is likely that not all women agree on whether something can 

be considered sexist and even if they do consider something sexist they might 

not object to it. How is anger about sexism influenced if other women agree with 

it? While we are primarily interested in testing whether other women’s support 

can prevent the down-regulation of anger expression, we additionally explore 

whether other women’s support for a sexist message can strengthen this down 

regulation. It is possible that women’s support for sexism strengthens the 

perception that anger expression is non-normative and potentially costly for 

women, thus anger expression should be reduced. Thus, while the aim of Study 2 

is to test whether experiencing social support by others speaking up against the 

sexist message can encourage anger expression, we additionally explore the 

effects of women’s support for the sexist message.   

The Current Research  
 In Study 1, we set out to test the assumption that women express less 

anger about sexism than they experience, expecting that anger expression is 

positively associated with benefits but negatively with costs. We also look at 
whether the difference between experience and expression differs depending on 

women’s identification with women and feminists.   

 In Study 2 we then aim replicate and extend the findings from Study 1 by 
testing whether support by the in-group (i.e., other women) against the sexist 

message can encourage women to express anger to the same extent as they 

experience, and exploring whether other women’s support for the male out-

group sexist message can further inhibit anger expression.9

9  Note that in addition to the measures reported here we assessed several measures for 
exploratory purposes, such as additional emotions (negative as well as positive). As these 
measures were not central to answering our research questions they are not reported in this 
chapter but can be requested.
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Study 1
 In Study 1, we confronted participants with a sexist blog post to 

investigate women’s anger expression. Assuming that women see both costs and 

benefits from expressing anger, we test the prediction that women express less 

anger than they experience about sexism. Additionally, we are interested in the 

role of identification. We expect that especially feminist identification should 
lead to more anger.  

We explore whether this prediction holds for both experience and expression. In 

other words, we are particularly interested in whether feminist and also women 

identification influence the regulation of anger from experience to expression. 
Method  
 Participants. We recruited 103 female participants through an online 

paid participant pool run by the University (Mage = 21.85, SD = 2.74). Participants 

were rewarded with 2 euros. The majority of participants studied (97; 3 worked, 

3 missing values) and was Dutch (44, followed by German; overall participants 

came from 24 different countries). We used audience as a repeated measure: 

Participants first reported to what extent they experienced anger (i.e., no 
audience condition), and then to what extent they would want to express anger 

in reaction to sexism (i.e., audience condition).   

 Material and procedure. The study was approved by the ethics 

committee of our host university and conducted in accordance with ethical 

guidelines. We conducted the study online and obtained consent from all 

participants. Participation was anonymous, participants had the right o withdraw 

at any time and were fully debriefed at the end of their participation. If not specified 
otherwise participants gave their responses on 7-point scales.  

 Identification. First, we measured identification with women with four 
items (e.g., I identify with women, Cronbach’s α = .78). Then we used the same four 
items to measure identification with feminists and replaced the word women with 
feminists (Cronbach’s α = .96; procedure adapted from van Breen et al., 2017).  
 Exposure to sexism. Next, we asked participants to read a blog post, 
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allegedly written by a man as a reaction to the International Equal Pay Day. In this 

post, the author strongly advocates for traditional gender roles with respect to 

work and family. He justifies the existence of the gender pay gap with men and 
women having different preferences and skills and arguing that “ladies are good 

at being nurses and kindergarten teachers so you should not strive for becoming 

engineers”. The blog post concluded by reducing the woman’s role to staying at 

home and keeping her husband happy. We further included two statements by 

other men below the post to ensure that this opinion was perceived as being held 

not only by the author but as shared by other men.   

 Measures. After participants had read the sexist blog post we measured 

the extent to which they experienced the post as sexist, as promoting gender 

equality and agreed or disagreed with the author (scales from -50 to 50 with 0 

being neutral). Then we assessed the key measures, namely experienced and 

expressed anger, and costs and benefits associated with responding.  

 Anger. We asked participants to rate the extent to which they experience 

anger about the blog post with a single item measure (“I experience anger”). We 

then measured expressed anger by asking participants to what extent they would 

express anger if they were to respond to the blog post. Note that the measures for 

experienced and expressed anger were presented together with four other 

emotions (sadness, amusement, humiliation, fury) to disguise that we were 

particularly interested in anger. We chose those emotions because we assumed 

that they are also likely to occur in response to experiencing injustice (i.e., 

sexism). However they should not share the conflicting properties of anger: Fury, 
similar to contempt (de Vos et al., 2013), should be perceived as leading to rather 

destructive reactions and thus hamper collective benefits. We assume that on the 
other hand sadness, amusement, and humiliation may be seen as less likely to be 

socially sanctioned but also less effective in stimulating change.  

 Individual costs and collective benefits. We assessed the extent to which 

different motives influenced emotion expression with 15 items, of which most 
importantly some were intended to capture individual costs and collective 
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benefits (other items were concerned with costs unrelated to feminism and 
intergroup harmony). We computed a factor analysis (generalized least squares 

extraction, oblique rotation), which revealed three factors. The first factor 
represented individual costs (six items, e.g., “I want to avoid being seen as a 

feminist”; “I want to avoid appearing weak”; eigenvalue 3.66, explaining 24.44% 

of variance). The second factor represented efforts for collective benefits (three 

items, e.g., “I want to speak up against gender discrimination”; eigenvalue 2.29, 

explaining 15.29% of variance) while the third factor was rather concerned with 

intergroup harmony (three items, e.g., “I want to bring men and women closer 

together”; eigenvalue 1.02, explaining 6.79% of variance). We decided to exclude 

three items from further analyses: We excluded two items (“I want to avoid 

appearing weak” and ”I want to avoid being seen as a traditional woman”) 

because they loaded on both the first and the second factor. The item “Voicing my 
opinion would make me feel better” loaded on the collective benefits factor yet as 
it is rather concerned with an individual motive we decided to exclude it.  

 With respect to our hypotheses, individual costs (Cronbach’s α = .78) 
and in-group advancement (Cronbach’s α = .74) are most relevant, thus we will 
focus on those in the following. Descriptive statistics and correlations with anger 

for the intergroup harmony scale and excluded items are reported in 

supplementary material.  

 Importance of support. To get a first indicator of the relevance of social 
support we assessed whether participants would feel more comfortable 

responding to the comment if other women would voice their opinion as well 

(four items, e.g., “I would feel more comfortable reacting to the post if other 

women had done so already”, Cronbach’s α = .78).  

Results  
 Identification. Participants were highly identified with women (M = 

5.72, SD = 0.99) and less with feminists (M = 3.70, SD = 1.67). The two types of 

identification were weakly correlated, r = .28 (p = .004).  

 Checks. First, we tested whether the blog post was – as intended – 
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perceived as sexist. Indeed, participants perceived the blog post as sexist (M = 

32.13, SD = 28.88; significantly different from scale midpoint, t(102) = 12.13, p < 

.001) and harming efforts towards achieving gender equality (M = -40.82, SD = 

19.29, t(102) = -21.47, p < .001). Importantly, participants disagreed with the 

author’s opinion (M = -35.90, SD = 24.01, t(102) = -15.18, p < .001).We tested 

whether the blog post was perceived differently depending on women’s and 

feminist identification (multiple regression, using both identification measures 
and their interaction as predictors). Overall, perceptions were not influenced by 
identification with women or feminists. Only, the more participants identified 
with feminists the less they agreed with the blog post, B = -4.69, SE = 1.45, β = 
-.33, t(99) = -3.23, p = .002, 95% CI [-7.57, -1.81].  

 Anger about the blog post. Participants reported being very angry 

about the blog post (M = 5.29, SD = 1.68). As expected, compared to experience 

anger expression was lower, F(1,101) = 5.61, p = .02, ηp
2 = .05, but still reasonable 

(M = 4.96, SD = 1.79). As expected, anger expression was associated with 

individual costs and collective benefits (see Table 4.1. for means): Women 
expressed less anger when they reported taking individual costs into account 

and more when they cared about collective benefits (Table 4.1). Interestingly, 
experienced anger did not correlate with individual costs, suggesting that they 

only become relevant for expression.10  

Next, we tested whether the effect of audience was moderated by women’s and 

feminist identification, so we re-ran the repeated measures ANOVA and included 
both identification measures and their interaction as continuous predictors 
(mean centered).  

 As expected, anger (both experience and expression) was higher the 

more participants identified with feminists, F(1,98) = 13.56, p < .001, ηp
2 = .12. 

10 We also looked at the correlation between individual costs and collective benefits and 
other emotions (sadness, humiliation, fury, and amusement). In line with the assumption 
that those emotions should be less associated with both costs and benefits we did not find 
any significant correlations except for expressed fury. This was positively correlated with 
collective benefits. Detailed information is available upon request.
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Further, we found the predicted reduction of expressed anger in comparison to 

experience, F(1,98) = 7.59, p = .01, ηp
2 = .07. Importantly, the Audience x Feminist 

identification x Women’s identification interaction also reached marginal 
significance, F(1,98) = 3.08, p = .08, ηp

2 = .03. To test our hypothesis that anger 

expression is lower than experience, especially for the more traditional women, 

we conducted four separate analyses among high and low women and feminist 

identifiers (+/- 1 SD). As expected participants high in women’s identification 
but low in feminist identification (i.e., traditional women) expressed less anger 
than they had experienced, F(1,98) = 2.89, p = .09, ηp

2 = .03. Surprisingly, however, 

also participants who highly identified with feminists but weakly with women 
(i.e., what we call distinctive feminists) expressed significantly less anger than 
they experienced, F(1,98) = 4.41, p = .04, ηp

2 = .04. For participants high in both 

women’s and feminist identification (i.e., dual identifiers) and low in both types 
of identification (i.e., non-identifiers) expression did not differ from experience, 
ps ≥ .36 (see Figure 4.1).
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Figure 4.1. Effects of audience on anger separately for low and high levels of 

women’s and feminist identification (+/- 1 SD). Only women high in feminist 

and low in women’s identification (i.e., distinctive feminists) expressed less 

anger than they experienced. The reduction is marginally significant for women 

high in women’s and low in feminist identification (i.e., traditional women).  

+p<.1, *p<.05

Importance of support. Participants reported that they would have felt 

more comfortable to express how they feel about the blog post if other women 

would have done so already (M = 4.70, SD = 1.35). We tested whether the importance 

of support varied with identification by regressing support onto women and 
feminist identification and their interaction. None of the predictors reached 
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significance (ps ≥ .22), suggesting that support was relevant for all participants, 
irrespective of the extent to which they identified with women or feminists.   
Discussion  
 We confronted female participants with a sexist statement and as 

expected they were angry about it but not willing to express their anger to 

the same extent. Expressed anger was associated positively with collective 

benefits and negatively with individual costs, reflecting the conflicting 
effects anger can have. As expected, participants who highly identified with 
feminists experienced and also expressed more anger than low identifiers.   

 Further and in line with our expectations, the overall trend suggests that 

women experience more anger than they express, but this trend only reached 

significance amongst distinctive feminists and traditional women: Participants 
high in women’s and low in feminist identification (i.e., traditional women) 
reduced anger expression, which is what we expected. However, participants 

high in feminist and low in women’s identification (i.e., distinctive feminists) 
also reduced anger expression compared to experience. The effect for traditional 

women suggests that the combination of low concern about the group’s social 

status (as reflected in low feminist identification) and high concern about the 
group’s characteristics (as reflected in high women’s identification) led to lower 
anger expression compared to experience, presumably because anger express 

in seen by them as inappropriate for women. We were however surprised to see 

that distinctive feminists also reduced their anger expression in comparison to 

experience, given that they should care about the group’s social status and less 

about its characteristics. Potentially, distinctive feminists perceived women in 

general as not sharing their same concerns. This perception may have painted 

a rather negative picture regarding the effort other women are willing to invest 

against sexism (Becker, Tausch, Spears, & Christ, 2011). This may have reduced 

distinctive feminists’ willingness to express anger on behalf of women.  

 While we found the support for the hypothesis that women express 

less anger about sexism than they experience and some initial evidence that this 
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effect may differ depending on women’s and feminist identification we aim to 
replicate these findings in Study 2. Further, we aim to extend them by testing 
whether the down regulation of anger expression in comparison to experience 

can be prevented. We do so by looking at the effects of social support. That social 

support may be an effective tool to do so was supported by results in Study 1, 

where participants overall reported that social support would have encouraged 

them to express their option. That women in general and distinctive feminists 

in particular did not do so may be explained by the absence of such support. We 

investigate this in the next study.

Study 2
 In Study 1, we found evidence that anger expression about sexism is 

lower than experience. In Study 2, we now turn to testing whether this down-

regulation may be prevented. This would be desirable as expressed anger may 

help to increase women’s willingness to tackle gender discrimination (Gill & 

Matheson, 2006) and increase empathy and constructive actions from the out-

group (de Vos et al., 2013). In particular, we look at whether social support can 

prevent the down-regulation of anger expression. Using the same context as in 

Study 1, we manipulate whether other women voice their discontent in a written 

comment below the sexist post (i.e., support for women by other women 

criticizing sexist author) or not. Such a comment serves as both social opinion 

support (i.e., knowing that other women act on behalf of the group) and more 

importantly social action support as those women act upon their opinion (for the 

social support distinction see van Zomeren et al., 2004). We expect that women 

who experience support for their group should refrain from playing down their 

anger and instead express it as experienced. While we think that all women, 

irrespective of their identification with women and feminists, may benefit from 
social support, distinctive feminists may benefit particularly: If their down-
regulation of anger is rooted in feeling dissimilar to other women, and not 
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supported by them, experiencing social support should counter this feeling.  

 We also manipulate whether women support the opinion of the sexist 

author. We expect that support for the author works contrariwise to support for 

women by reinforcing the impression that anger expression is ineffective and 

may be socially sanctioned, thus leading to even less anger expression. Particularly 

interesting is to see how anger is influenced if information is presented that 
some women criticize the sexist author while other women support the sexist 

author as it portrays a situation in which change is necessary (as the author is 

supported) and arguably possible (due to support from other women against the 

sexist author). Thus, also here we expect that women would be willing to express 

the level of anger that they experience.  

Method  
 Participants and design. In total, 347 women accessed the study, 323 filled 
in 75% or more of the study and were thus included in our final sample (Mage = 21.04, 

SD = 3.17). The majority of participants was Dutch (43.7%) or German (31.6%), in total 

participants from 42 countries participated. Participants received partial course credit 

or alternatively a monetary reward (4 euro) for their participation.  

 We used a 2 (Other women criticizing sexist author no vs. yes) x 2 (Other 

women supporting sexist author no vs. yes) x 2 [Audience no (i.e., experience) vs. 

yes (expression)] mixed design, with the latter factor being a repeated measure. 
We assigned participants randomly to conditions (84 no criticism of author/ no 
support for author; 82 criticism of author/ no support for author; 78 no criticism 
of author / support for author; 79 criticism of author/ support for author).  

 Material and procedure. The study was approved by the ethics 

committee of our host university and conducted in accordance with ethical 

guidelines. We conducted the study online and obtained consent from all 

participants. Participation was anonymous; participants had the right to 

withdraw at any time and were fully debriefed at the end of their participation. 

We used the same bogus blog post and supportive comments by two male readers 

as in Study 1. To manipulate whether other women support women (by criticizing 
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the author) or support the sexist author we subsequently presented comments 

allegedly written in response to the blog post. Half of the participants read two 

comments promoting gender equality and criticizing the author and were thus 

supportive of women (e.g., “Jeff, guess what, we are not here to ”serve” you!!! We 

deserve the same opportunities as men…”). This way we manipulated whether 

other women criticized the author’s sexist opinion or not. To manipulate support 

for the author, half of the participants read two comments agreeing with the 

author, (e.g., “Y E S! Women should stop trying to be something that we simply 

aren’t. Why not be satisfied with what you have?!!!”).11 Thus, all participants read 

two comments written by male readers supporting the sexist author. Depending 

on condition they additionally either read two comments from women criticizing 

the author and thus supporting women, two comments from women that 

supported the opinion voiced by the author, all four comments from women 

supporting women as well as the author, or no additional comments.  

 As in Study 1 we measured women’s and feminist identification at the 
beginning of the study. The central dependent measures were again anger 

experience and expression.   

 Different to Study 1 we did not use single item measures but two items 

to measure anger (angry, irritated; rs = .57/ .56, ps <.001). We measured 

individual costs and collective benefits with the same items as in Study 1. 
 To check whether our manipulation worked we asked participants to 

rate the extent to which the comments supported or opposed the opinion 

presented in the blog post and their own opinion. For both items, we used a slider 

scale ranging from -50 (labeled oppose) to +50 (labeled support).  

11 We conducted a pretest to ensure that the comments are perceived as intended (N = 17): 
Participants rated the extent to which comments were in line with the blog post and their 
own opinion and promoted gender equality and traditional gender roles. Additionally, they 
rated the extremity, aggressiveness, and plausibility of the comments. As expected, in-group 
supporting comments (compared to out-group supporting comments) were perceived as 
opposing the blog post but in line with the own opinion and as promoting gender equality 
and opposing traditional gender roles. Comments did not differ in perceived aggressiveness 
but out-group supporting comments were seen as more extreme and less plausible. Detailed 
analyses can be requested from the author.

Th
e 

Gr
ou

p 
an

d 
I

pages_17x24.indd   99 29/09/17   12:14



100

Results   
 Identification. Similar to Study 1, identification with women was high 
(M = 5.64, SD = 0.92) and with feminists moderate (M = 3.74, SD = 1.60). The 

correlation between women’s and feminists’ identification was r = .21, p < .001.  

 Checks.  

 Perception of sexism. As intended, participants perceived the blog post 

as sexist (M = 30.56, SD = 27.39; difference from neutral scale midpoint t(320) = 

19.99, p < .001) and as hindering the promotion of gender equality (M = -42.08, 

SD = 16.02; t(320) = -47.06, p < .001). Importantly, participants objected the 

opinion portrayed in the blog post (M = -38.32, SD = 18.94; t(320) = -36.25, p < 

.01).  

 We used multiple regressions to test whether the evaluation of the post 

differed with identification. As in Study 1, participants objected the blog post 
more strongly the more they were identified with feminists, B = -2.81, SE = 0.67, 

β = -.24, t(317) = -4.22, p < .001, 95% CI[-4.11, -1.50]. In addition, the higher 
feminist identification the more participants objected that the post promotes 
gender equality, B = -1.44, SE = 0.57, β = -.14, t(317) = -2.52, p = .01, 95% CI[-2.57, 

-0.32]. Feminist identification predicted perceptions of sexism, B = 3.14, SE = 

0.96, β = .18, t(317) = 3.26, p = .001, 95% CI[1.24, 5.03]. This was further qualified 
by an interaction with women’s identification, B = 2.49, SE = 1.02, β = .14, t(317) 

= 2.45, p = .02, 95% CI[0.49, 4.49]. Separate analyses for low and high women’s 
identification showed that higher feminist identification led to higher perceptions 
of sexism especially when women’s identification was high, B = 5.42, SE = 1.26, β 
= .32, t(317) = 4.31, p < .001, 95% CI[2.95, 7.89].  

 In-group and out-group support manipulations. The bogus readers’ 

comments were understood as intended: Comments were perceived as more in 

line with the blog post if they supported the author (M = 23.50, SD = 27.41 

compared to no support for the author, M = 19.82, SD = 29.27), F(1,316) = 2.88, p 

= .09, ηp
2 = .01, and as less in line if they supported women (M = 3.89, SD = 22.35, 

compared to no support for women, M = 39.34, SD = 22.05), F(1,316) = 211.24, p 
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< .001, ηp
2 = .40. We also found an Support for author x Support for women 

interaction, F(1,316) = 13.98, p < .001, ηp
2 = .04. Pairwise comparisons 

(Bonferroni-corrected) showed that in conditions without support for women, 

comments were perceived as in line with the blog post, irrespective of support 

for the author. If comments supported women but not the author perceived 

support for the author was lower (M = -2.62, SD = 19.23) than when both women 

and the author were supported (M = 10.57, SD = 23.44).  

 In line with our expectations the extent to which participants felt their 

own opinions to be supported or opposed by the comments differed between 

conditions. Comments supported participants’ opinion more in support for women 

conditions (M = -8.35, SD = 24.25) compared to no support for women (M = -38.40, 

SD = 20.36), F(1,317) = 149.79, p < .001, ηp
2 = .31, and less in support for author 

conditions (M = -25.40, SD = 25.85 compared to no support for author conditions, 

M = -21.36, SD = 27.89), F(1,317) = 3.10, p = .08, ηp
2 = .01. Again, we found an 

interaction, F(1,317) = 16.07, p < .001, ηp
2 = .05. Pairwise comparisons showed a 

similar pattern to that of the first check: Without support for women, comments 
were not experienced as in line with the own opinion, irrespective of whether the 

author was supported or not. If women were supported, participants felt more 

supported when the author was not supported (M = -1.45, SD = 22.60) than when 

both women and the author were supported (M = -15.51, SD = 23.97).  

 Anger about the blog post. As in Study 1, anger expression about the 

blog post was positively associated with collective benefits but surprisingly not 
with individual costs (Table 4.2).  

 To investigate the effects on anger, we conducted a 2 (Support for women 

no vs. yes) x 2 (Support for the author no vs. yes) x 2 (Audience no vs. yes) mixed 

ANOVA with the latter factor being within subjects and women’s and feminist 

identification as continuous predictors (mean centered). We first inspected the 
means of the condition without support for women and the author to see whether 

we replicated the findings from Study 1. Indeed, anger expression was again lower 
than experience and the effect seemed more pronounced for distinctive feminists.  
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 We then looked at the overall model and as expected found a main effect 

of audience, F(1,307) = 49.09, p < .001, ηp
2 = .14. Overall, women expressed less 

anger than they experienced. We also found a main effects of both feminist 

identification, F(1,307) = 28.59, p < .001, ηp
2 = .09, and women’s identification, 

F(1,307) = 8.11, p = .01, ηp
2 = .03. In both cases, anger was higher for high than for 

low identifiers. Additionally, we found two significant 4-way interactions, namely 
between audience, support for women, women’s identification and feminist 
identification, F(1,307) = 4.13, p = .04, ηp

2 = .01, as well as a less theoretically 

relevant interaction between support for women, support for the author, women 

identification and feminist identification, F(1,307) = 4.90, p = .03, ηp
2 = .02. With 

respect to this latter interaction, we examined the interaction between support 

for women and the author for the four different types of identifiers but none of 
them was significant.  

 More relevant however is the interaction between audience, support for 

women, and women and feminist identification, as this is crucial for the question 
whether support leads to more anger expression: To follow up on this interaction, 

we tested whether the interaction between audience and support for women 

was significant when women and feminist identification were high or low (+/- 1 
SD). This was only the case when feminist identification was high and women 
identification was low (i.e., for distinctive feminists), F(1,307) = 4.19, p = .04, ηp

2 

= .01: Distinctive feminists expressed anger to virtually the same extent that they 

experienced it when women were supported, MDifference = 0.23, SE = .33, p = .48, 

95% CI [-0.42, 0.88]. In other words, if other women had voiced their opinion 
against the blog post earlier distinctive feminists did not attenuate their anger in 

their response (Figure 4.2). Without support for women however distinctive 

feminists also reduced their anger expression in comparison to experience, 

MDifference = 1.05, SE = .23, p < .001, 95% CI [0.62, 1.48], just like participants who 
were not highly identified with feminists and lowly with women. In those cases, 
the interaction did not reach significance, ps ≥ .42, meaning that expression was 
lower than experience irrespective of in-group support (traditional women, 
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F(1,307) = 7.35, p = .01, ηp
2 = .02; dual identifiers, F(1, 307) = 24.81, p < .001, ηp

2 

= .08; non-identifiers, F(1,307) = 11.39, p = .001, ηp
2 = .04).
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Figure 4.2. Effects of audience and support for women on anger separately 

for low and high levels of women’s and feminist identification (+/- 1 SD). 

Overall, participants expressed less anger than they reported experiencing, 

except for distinctive feminists in the in-group support condition.  

+p<.1, *p<.05

Discussion
In Study 2, we investigated whether social support can increase women’s 

willingness to express the anger they experience about sexism. The overall trends 

observed in Study 1 were amplified, showing that overall women expressed less 
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anger than they experienced. The interaction between women and feminist 

identification and audience was only significant when taking in-group support 
into account: Separate analyses for high and low women and feminist identifiers 
showed that participants reduced anger expression compared to experience 

irrespective of social support and identification with one important exception: 
In-group support seemed to prevent a down-regulation of anger for distinctive 

feminists. In other words, anger expression was always lower than experience 

but not if distinctive feminists experienced social support. This seemed to have 

encouraged them to express anger to the same extent as they experienced it. 

Interestingly, women’s support for the author did not influence anger expression 
overall. This suggests that knowing that more people (especially in-group 

members, i.e., other women) share an opinion which puts the own group in a 

disadvantaged position does not reinforce the fear of social sanctions – it is the 

positive social support from the in-group that seems to be most crucial.

General Discussion
In two studies, we investigated women’s anger expression when facing sexism. 

Overall, both studies showed support for the prediction that women express less 

anger about sexism than they experience, likely because they fear negative social 

implications of anger expression. This is supported by the negative correlation 

between individual costs and anger expression in Study 1, suggesting that the 

more participants took costs into account the less anger they expressed.  

 Moreover, we found that identification with women and with 
feminists as well as experiencing social support seem to influence anger and 
importantly its down-regulation when it comes to expression. As expected, 

the more women identify with feminists the more anger they experienced 

and expressed. Further, identification with women and feminists influenced 
the extent to which participants reduced their anger expression rather than 

whether they reduce it: While results from Study 1 showed a general down-
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regulation of anger which was particularly pronounced for traditional women 

and distinctive feminists, Study 2 showed an overall reduction, irrespective of 

identification. In other words, in Study 2 also so-called low identifiers and dual 
identifiers expressed less anger than they experienced. Still, in Study 2 the 
down-regulation appeared to be somewhat stronger for distinctive feminists. 

Arguably, with more statistical power we could have found a (weaker) reduction 

for dual identifiers and low identifiers in Study 1 as well. The much larger 
sample in Study 2 accounted for this potential shortcoming of Study 1. Taken 

together, in line with previous research (Fischer & Evers, 2010) our results 

suggest that women express less anger than they experience and this may be 

especially pronounced for traditional women and distinctive feminists.   

 In Study 2, we further tested whether social support for women from other 

commenters can prevent the down-regulation of anger expression and whether 

support for the author can further strengthen this down regulation. While we 

found virtually no evidence that women’s support for the author reduces anger 

expression even more, we did find that other women speaking up against sexism 
can prevent the down-regulation of anger expression. However importantly, this 

was only the case for distinctive feminists. Thus, it seems as if in-group support 

can encourage some women to express anger as they experience it but only if 

they are highly identified with feminists and lowly identified with women.  

 It is striking that in both studies, we found the strongest results for 

distinctive feminists. In Study 1, they experienced a lot of anger about sexism 

but were also the ones who were most likely to down-regulate it. Also in Study 2, 

their down-regulation of anger was substantial. However, this was not the case 

when they experienced social support. That is, the distinctive feminists were 

also the most sensitive to the presence of support by other women. While we 

concluded from Study 1 that distinctive feminists might perceive themselves 

as different from women in general and thus are less willing to act on behalf of 

women, results in Study 2 suggest that they are very well willing to act on behalf 

of women if they see that other women actively oppose sexism. Thus, particularly 
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distinctive feminists seem sensitive to social information about sexism: They 

experience much anger about sexism, but only when they feel supported, do 

they also express this. Interestingly, high identification with feminists alone 

does account for this as dual identifiers did not benefit from social support. 
Arguably, valuing group characteristics, such as femininity, in addition to caring 

about the group’s social position led to fear of stigmatization or acting non-

normatively which was not buffered by social support. As distinctive feminists 

were less concerned about group characteristics (Van Breen et al., 2017) they 

were less restricted by such fears and could benefit from social support.   

 Taken together, these results show women’s anger expression about 

sexism does not necessarily reflect their experience and is influenced by different 
factors such as identification and social support. This stresses the importance 
of differentiating between emotion experience and expression: Identification 
not only influences the intensity of group-based emotion experience (Smith et 

al., 2007) but also seems to influence the degree of (down-) regulation from 
experience to expression. Further, social support can buffer against the down-

regulation of anger expression (at least for distinctive feminists), suggesting that 

anger may be seen as a form of action on behalf of the group to change the status 

quo. Further, the distinction between identification with women and feminists 
proposed by van Breen and colleagues (2017) seems to be warranted as both 

forms of identification influenced anger and its regulation differently.   

Limitations and Future Research  
 In both studies, we used a quite blatant example of sexism. We did so 

as we wanted to ensure that all participants would identify the blog post as 

sexist. However, forms of sexism can range from extremely blatant to subtle, 

for example in language and even benevolent. While the latter are more 

difficult to detect and also sometimes endorsed by women (Glick & Fiske, 
2001; Swim, Mallett, & Stangor, 2004) it might also be more difficult to address, 
presumably leading to even less anger expression. Thus, it would be desirable 

to test our hypotheses in the context of a less blatant form of sexism.  
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 We tested our hypotheses using the example of a sexist blog post. 

As women seem to encounter a lot of sexism online, we think that this was a 

realistic context of confronting participants with sexism. However, we then 

measured anger experience and expression using rating scales. It would 

be desirable to measure real behavior (such as actual replies online) to see 

whether our findings replicate. Related to the online setup of our study future 
research should investigate the effects of identifiability. This may be a factor that 
reduces the willingness to express anger as it reduces the willingness to act in 

ways that may be sanctioned by out-groups (Klein et al., 2007). Conversely, the 

anonymity of many online environments may encourage anger expression.  

Conclusion  
 In two studies we found evidence that women express less anger about 

sexism than they experience. Although we expected that especially the more 

traditional women among our participants would do this, to our surprise also 

the distinctive feminists expressed less anger than they felt. However, when our 

female participants learned that other women supported their opinion against 

sexism, the distinctive feminists were the only ones who did not down regulate 

their anger, but expressed what they felt. Together, these findings suggest 
that distinctive feminists may be particularly sensitive to social information 

concerning sexism. More generally, our results contribute to the idea that 

emotion expression is not a mere reflection of emotion experience but may 
be influenced by assumptions about social implications. Importantly, it seems 
as if such influence is not fixed as social support could – at least for distinctive 
feminists – help to overcome them and to encourage anger expression.
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 In this dissertation, I sought to shed light on the question of whether 

emotions in intergroup conflicts can be expressed strategically, and if so when, 
why and how. This idea was strongly influenced by research showing that 
expressed emotions are functional as they provide information for others (Van 

Kleef, 2009), and can contribute to shaping attitudinal and behavioral reactions 

of audiences (de Vos et al., 2013; Kamans et al., 2014). I proposed that emotion 

expression can be tailored, with the goal of specifically triggering such reactions. 
That (potential) reactions of the audience are indeed taken into account had so 

far been investigated with respect to behavioral actions (Klein et al., 2007; 

Reicher et al., 1995). While I expected that emotion expression can be tailored 

strategically as well, I also expected substantial differences with more direct 

behavior. Most importantly, the advantage of using emotion expression to 

communicate goals and intentions to audiences instead of more direct behavioral 

actions is that they are more subtle, indirect and thus, if necessary, deniable.  

 In three empirical chapters, I approached the investigation of strategic 

emotion expression by focusing on how members of disadvantaged groups 

experience and express emotions about the conflict at hand. First, I demonstrated 
that emotions indeed can be expressed strategically, and then explored the effects 

of differences in the relations between groups and between an individual and the 

group on emotion expression. In particular, I looked at how the stance and power 

of third parties influence intergroup relations. Moreover, with respect to the 
relation between the individual and the group I examined how support from 

fellow group members and identification with the group can affect strategic 
emotion expression.  

Summary of Key Findings   
 The central aim of Chapter 2 was to test two components of strategic 

emotion expression, namely that expression does not necessarily reflect 
experience, and that expression is predictive of in-group relevant goals above 

and beyond experience. I tested these hypotheses in a three-cornered conflict in 
which members of a disadvantaged group got the chance to communicate their 
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emotions towards an antagonist out-group and a neutral third party with 

decision-making power. This allowed me to investigate emotion expression 

towards different audiences for which different goals should be relevant within 

the same context. In two studies, members of the disadvantaged group reduced 

the extent to which they expressed support-seeking emotions (fear and sadness) 

towards the out-group but expressed it as experienced towards the third party; 

providing support for the proposed first component of strategic emotion 
expression that expression does not have to reflect experience. Moreover, results of 
Study 2 showed that expressed support-seeking emotions predicted the goal of calling 

for support better than any other emotions and better than experienced emotions. 

 In Chapter 3, I zoomed in on the finding that expressed support-seeking 
emotions are used to call for support to investigate how shifts in the relations 

between in-group, out-group and third party affect strategic emotion expression. 

To achieve those shifts, I manipulated third party stance and power within the 

conflict; two factors that affect the likelihood of changing the status quo. While 
the power of the third party had virtually no effect on strategic emotion 

expression, its stance appeared to influence whether emotions were expressed 

strategically: When the third party was neutral or voiced understanding for the 

out-group’s position, members of the disadvantaged group used expressed 

support-seeking emotions strategically. In addition, I found that expressed anger 

can be used alongside support-seeking emotions to call for support, and there is 

some indication that more anger is expressed if the third party is seen as siding 

with the in-group. When the third party did side with the in-group, however, 

participants no longer relied on emotion expression in their goals to enlist 

support but rather seemed to resort to more direct requests for actions to help 

their group.  

 In the final chapter, I then looked more closely at factors influencing the 
relationship between an individual and the group (rather than relations between 

groups as in Chapter 3), namely identification and experiencing support for the 
in-group from fellow group members. Focusing on the specific case of women 
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expressing anger about collective disadvantages (in the form of sexism), I found 

that women expressed less anger than they experienced. Importantly, I also 

found indications that both identification with women and with feminists 
influenced the extent to which women experienced and expressed anger. 

Interestingly, especially those women who were relatively strongly identified 
with feminists but less so with women (i.e., distinctive feminists) reduced their 

anger expression considerably. However, distinctive feminists expressed anger 

about sexism as much as they experienced it if other women also spoke up on 

women’s behalf. This suggests that emotion expression can be encouraged 

through social support yet only under very specific conditions (namely, depending 
on identification).  
Two Components of Strategic Emotion Expression                 
 Strategic emotion expression, as defined in this dissertation, consists of 
two components. The first, fundamental component is that emotion expression 
can deviate from emotion experience, which had previously been investigated for 

example in research on emotional labor (Ashforth & Humphrey, 1993). That 

emotion expression can differ from experience is a prerequisite of strategic 

emotion expression; strategic adjustments are only possible if adjustments in 

principle are possible, although they do not necessarily have to occur for expression 

to be strategic. In all three empirical chapters, I found support for this claim: For 

different emotions, namely support-seeking emotions, anger, and contempt, I 

found that as expected expression can differ from experience. Results in Chapter 2, 

in which members of the disadvantaged group got to express emotions towards 

both the out-group and third party, suggest that the difference between experience 

and expression is not always general but can be specific for an audience. Most 
notably, the expression of support-seeking emotions was down-regulated towards 

the out-group but not the third party. Moreover, the difference between experience 

and expression manifested in both up and down regulation (Chapters 2, 3, and 4), 

suggesting that it is not a generic strategy either to hide or exaggerate expression 

but that both are potential strategies sensitive to the context.  
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 As a second component of strategic emotion expression I proposed that 

expression is used to pursue in-group relevant goals. As such, expression should 

predict goals over and above prediction by experience. The strategic aspect of 

emotion expression lies in this connection; this is where emotion expression 

becomes instrumental for in-group relevant goals. Note also that, if emotion 

expression does not differ from experience or from expression towards other 

audiences it has at least to be associated with a goal to be strategic. I tested this 

in Chapters 2 and 3 and found indeed that expressed support-seeking emotions 

and, under specific conditions also expressed anger, were the best predictor of 
calling for support. That is, the expression of support-seeking emotions and 

anger were used to communicate the in-group’s need for support. The results 

strongly suggest that not only experienced emotions can be regulated for 

instrumental purposes (Tamir, 2009; Tamir & Ford, 2012), but also expressed 

emotions. In Chapter 2, I also tested whether contempt would be used to distance 

the in-group from the out-group, however this was not the case. Though having 

only tested the pursuit of two different goals through emotion expression, results 

so far suggest that emotion expression can be used especially to pursue those 

goals that would advance the in-group’s situation (i.e., calling for support).  

 In the course of this dissertation, two emotions were expressed in a strategic 

manner, namely support-seeking emotions and anger. I discuss these in turn.   

The Strategic Expression of Support-seeking Emotions  
 In Chapters 2 and 3, I found much support for the hypothesis that 

members of disadvantaged groups express support-seeking emotions 

strategically with the goal to enlist support from a third party. Importantly, these 

findings are in line with appraisal theory: Support-seeking emotions (i.e., sadness 
and fear) are likely to be experienced when a group has low power or control 

over a situation (Ellsworth & Scherer, 2003). The results from Chapters 2 and 3 

suggest that people believe that the expression of these emotions also 

communicates precisely such lack of power to a third party audience and is thus 

suitable for enlisting support. Kamans and colleagues showed indeed that third 
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parties are more likely to support a weak group when its members express these 

emotions (2014). As such, my findings on the strategic use of support-seeking 
emotions mirror the previous results on the effects of expressed fear on a third 

party audience well.    

 Interestingly, support-seeking emotions were used to call for support 

especially when the likelihood of winning support was unknown or unlikely – 

perhaps reflective of their careful and diplomatic character.   However, if winning 
support was more likely, members of disadvantaged groups seem to rely more on 

direct forms of communication (Study 3). This further underlines that support-

seeking emotions are associated with low control over a situation; once a group 

perceives more control due to an in-group favorable stance, other means that are 

not associated with being weak or powerless are chosen (i.e., direct action).  

 Chapter 3 also produced an interesting additional finding that might tell 
us more about the emergence and course of strategic emotion expression. When 

only looking at the association between experienced emotions and the goal to 

call for support, I found that not experienced support-seeking emotions but 

experienced contempt (Study 1) or anger (Study 2) predicted calling for support 

best. Only by adding expressed emotions did support-seeking emotions override 

these effects. This suggests that other emotions (i.e., contempt or anger) can 

stimulate the expression of a different emotion (i.e., support-seeking emotions) 

because it is seen as better suited and more appropriate and effective for pursuing 

the desired goal.  

The Strategic Expression of Anger  
 While anger is often believed to be a purely negative emotion, research 

has in fact shown that it can have positive, constructive, as well as negative effects 

(de Vos et al., 2013; de Vos et al., 2016; Hess, 2014; Solak et al., 2017; Van Kleef & 

Côté, 2014). The results of this dissertation speak very much to this ambivalence: 

In Chapter 3, I found that anger expression was used alongside support-seeking 

emotion expression to call for third party support; thus against the common 

belief that anger is a negative emotion participants anticipated beneficial effects 
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from expressing anger. Capitalizing on those beneficial effects, members of 
disadvantaged groups expressed anger quite likely to mobilize (rather than 

merely to call for) support. Anger is after all a “mobilizing” emotion, and more so 

than the support-seeking emotions of fear and sadness that emphasize low 

efficacy and helplessness. Importantly however, anger expression was not always 

used to call for support and I found some indication that members of the 

disadvantaged group were more likely to express anger when under the 

impression that the third party objected to the disadvantages that the in-group 

was facing, thus supporting them as a result.  

 Importantly, just as with support-seeking emotions, expressed anger did 

not appear to be used to enlist support when the third party sided with the in-

group. Nonetheless anger was still expressed to a reasonable extent, which 

suggests that its function might have shifted in this situation. Arguably, the main 

goal of expressing anger was not so much to win support (e.g., by stressing 

injustice) but to mobilize action, that is, get the third party to act in line with its 

stance. Unfortunately, an attempt to develop separate measures for opinion and 

action support failed yet these results suggests that such a distinction may be 

worthwhile. While these conclusions are tentative, it seems as if people are aware 

of the positive effects anger can have. Interestingly, whether forecasted positive 

reaction is accurate is questionable: Kamans and colleagues (2014) showed that 

expressing anger towards a third party can be beneficial for a powerful group but 
not a weak group - thus if members of a disadvantaged group express anger to 

seek support it could actually backfire.  

 Chapter 4 showed further evidence that anger expression is more likely 

when people feel supported, in this case support by fellow in-group members 

(i.e., other women speaking up on behalf of women). In line with earlier research 

(Fischer & Evers, 2010; Fischer & Evers, 2011) I found that women expressed 

less anger about sexism than they experienced, but in-group support could 

prevent this down-regulation. It is however important to note that this effect was 

moderated by identification with feminists and women. That is, only more 
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‘distinctive’ feminists (i.e., women who identify more with feminists, but less with 

women in general) seemed to benefit from support from other women. While 
keeping in mind that I only tested one factor, namely support from in-group members, 

these results suggest that it is possible but difficult to encourage anger expression 
among women when they face sexism. Potentially, strategic considerations that lead 

women to express or refrain from expressing anger follow rigid lay beliefs about 

display rules for anger that are difficult to change or overcome.  

 To summarize, results of this dissertation show that also anger can be 

expressed strategically. It is interesting to see that there seems to be a general 

awareness that anger can have positive as well as negative consequences. 

Anticipated consequences in a given context seem to be taken into account when 

anger is expressed but the forecast might not always be accurate.  

Implications  
 What sets this dissertation apart from much of the research on the 

functionality of expressed emotions is a change of perspective: While previous 

research in both the interpersonal and intergroup domain has focused on 

studying the effects expressed emotions have on perceivers or audiences (de Vos 

et al., 2013; de Vos et al., 2016; Kamans et al., 2014; Solak et al., 2017; Van Kleef 

& Côté, 2014; Van Kleef, 2009) the research reported here focuses on how 

emotions are actually expressed (in comparison to experienced), and moreover, 

how they are driven by goals. Moving the emotion expresser to the foreground 

showed that the functionality of emotions can be utilized for communicative 

purposes. This general conclusion reveals several implications both at the 

theoretical level and for future research on emotions.  

 Differentiating between experience and expression. First of all, by 

looking at both emotion experience and expression, I could show that the two, 

though admittedly highly correlated, differ in considerable ways. The intensity 

with which participants expressed emotions varied in comparison to experienced 

emotions and could be higher or lower. In addition, I found strong support that 

expression is usually a better predictor of goals than experience. Importantly, 
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also identification in Chapter 4 influenced anger experience and expression 
differently. In line with intergroup emotion theory, higher identification (in this 
case with feminists) led to more anger experience (Smith et al., 2007). For 

expression however I found the somewhat paradoxical effect that especially 

those women highly identified with feminists but not with women expressed less 

anger. Thus, identification can influence experience and expression in different, 
even diametrically opposed ways, underlining the importance to differentiate 

between the two. Taken together, these findings support a distinction between 
experienced and expressed emotions (rather than talking about emotions in 

general) in theory and in practice.   

 Determining strategy. Throughout this dissertation, it became 

apparent that it matters who a disadvantaged group is communicating with; 

most notably emotions were expressed strategically to seek support from a third 

party audience but not from an antagonist out-group audience (Chapters 2 and 

3). This extends a central claim of the SIDE-model in the sense that not only 

direct behavioral actions are tailored to an audience but also emotion expression 

(Klein et al., 2007; Van Kleef, 2009).  

 When focusing on factors defining relations between groups involved in 
the conflict, the picture became somewhat more complex. Results showed some 
evidence that third party stance influenced whether emotions were expressed 
strategically (Chapter 3); it seemed that emotion expression was used to call for 

support when the third party was neutral or even siding with the out-group but 

less so when the third party was siding with the in-group. Also support from 

fellow in-group members influenced the extent to which anger was expressed 
(Chapter 4). However, this effect was moderated by identification with the group, 
suggesting that encouraging expression through in-group support is difficult. 
Thus, while there are clear indications that stance and in-group support influence 
strategic emotion expression these effects seem to be conditional. Third party 

power on the other hand had virtually no effect on strategic emotion expression 

(Chapter 3) but influenced the extent to which participants felt comfortable to 
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ask for support of radical actions. That strategic emotion expression and more 

direct behavioral actions were influenced differently by third party stance and 
power argues for the two being independent means to communicate with 

audiences that are used under different conditions. Especially when it is highly 

unlikely that (effective) support will be granted, disadvantaged groups have little 

to invest and little to lose when resorting to expressing emotions in a strategic 

manner. These findings speak to the claim that expressed emotions but not 
behavioral actions have plausible deniability and low associated costs so that 

they are more readily used under uncertain conditions. In other words, while 

emotions may be expressed for strategic purposes (i.e., to influence an audience) 
our results suggest that they may entail fewer strategic restrictions than 

behavioral actions (Klein et al., 2007). However, this does not imply that emotion 

expression is seen as entirely cost-free, as results from Chapter 4 show with 

respect to anger expression.  

Limitations and Future Directions  
 While I used several different conflicts (artificial as well as existing 
conflicts) to demonstrate that emotions can be expressed strategically, the 
method used was always identical, meaning that participants reported on rating 

scales the extent to which they experienced an emotion and would be willing to 

express it. While this method had certain advantages, for example it made 

assessing both experience and expression easy and comparable, it may lack 

ecological validity. The use of rating scales could have given participants more 

time than in direct interactions, allowing for more strategic considerations. 

Further, adjusting for example emotion expression via facial expressions requires 

different processes, such as activating or controlling specific muscles, which 
should be more difficult and effortful than simply reporting emotions using 
rating scales. In addition, the order of measurements (first experience followed 
by expressing to one or several audiences) might have influenced results and led 
to differences in up- or down-regulation. In future research, it would be desirable 

to observe emotion expression towards different audiences during actual 
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intergroup encounters and to assess emotion expression with different measures 

such as facial expression or choice or words.   

 This dissertation centered around the question of whether members of 

disadvantaged groups use emotion expression because they should have an 

interest in changing the status quo and have arguably fewer means to do so. 

However, powerful groups can also express emotions strategically, for example to 

demonstrate and maintain their power, potentially through the expression of 

anger, or to intimidate, threaten and control weaker groups. At the same time, 

powerful groups could have an interest in appeasing protesting weaker groups or 

keeping third parties out of the conflict without investing much, and thus resort to 
expressing emotions like guilt or sympathy strategically. Future research thus 

could look at the role of power of the group that communicates its emotions.   

 Many of the studies reported here were based on a three-cornered conflict, 
however I solely focused on the emotion expressions of one of the groups involved. 

Ideally, we would examine emotion experience and expression of all groups involved 

in a conflict and also track their responses to emotion expression over time [thus, 
combining our perspective with, for example, that of de Vos and colleagues (2013) 

and Kamans and colleagues (2014)]. This would allow us to observe the actual 
emotional and behavioral responses to emotion expression and how those feed back 

into emotion experience and facilitate close tracking of how emotions influence the 
dynamics of a conflict. This approach would also contribute to resolving the question 
of whether the goals that the expressing party intends to achieve can actually be 

achieved; in other words whether lay beliefs regarding the effects of expressed 

emotions actually meet reality. Tracking the effects of strategic emotion expression 

over time also provides the opportunity to observe what happens when goals are 

either met or frustrated. Persistent frustration of goals might lead to hardening of 

attitudes, a situation in which groups would not see the opportunity to improve 

relations. Under such circumstances, other goals may become salient such as 

distancing from the other group or strategic use of other emotions such as contempt, 

for which I could not find evidence of strategic use in this dissertation.  
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Conclusion  
 In this dissertation, I set out to explore whether emotions in intergroup 

conflicts can be expressed strategically. I approached this question by 
distinguishing between emotion experience and expression, and showing that 

expression is more strongly associated with in-group relevant goals than 

experience. Investigating how members of disadvantaged groups express 

emotions towards antagonist out-groups and third parties, I found that emotions 

were used strategically in the communication with the third party, supporting 

the idea that expressers take into account who the audience is and how the 

relationship with it is. Interestingly, factors that influence the relationship 
between groups and thus affect the likelihood of the disadvantaged group being 

able to change the status quo had rather minimal effects on emotion expression. 

Most notably, third party stance influenced whether emotions are used 
strategically and the expression of anger can benefit from perceiving some 
willingness from third parties or fellow in-group members to support one’s 

cause. In summary, I found strong support that people are aware of the 

communicative qualities of expressed emotions and play on this. Strategically 

expressed emotions can be turned into an effective tool to influence audiences 
for the sake of the group.  

 Returning to the opening quote of this dissertation, it is likely that 

Brandon Victor Dixon relied on the idea that expressing that he felt alarmed and 

anxious would underpin his claims for the protection and defense of his group.
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 Recentelijk heeft de sociale functie van emoties meer aandacht gekregen 

binnen onderzoek (Fischer & Manstead, 2008; Van Kleef, 2009). Een bijzonder 

opvallende bevinding in deze context is dat de emoties die wij uiten beïnvloeden 

hoe anderen zich ten opzichte van ons voelen en gedragen. Belangrijk hierbij is 

dat deze invloed niet enkel aangetoond is op interpersoonlijk niveau maar ook 

tussen groepen; emoties die worden geuit namens iemands sociale groep (Smith 

et al., 2007) kunnen de reacties van bedreigende groepen (de tegenpartij) (de 

Vos et al., 2013; de Vos et al., 2016), maar ook van derden of buitenstaanders, dat 

wil zeggen groepen die in eerste instantie niet direct betrokken zijn, beïnvloeden 

(Kamans et al., 2014). De vraag is of het feit dat geuite emoties beïnvloeden hoe 

anderen op ons reageren, ertoe leiden dat emoties tijdens conflicten tussen 
groepen strategisch geuit kunnen worden om zo het conflict de gewenste richting 
op te sturen? Dit proefschrift richt zich op deze vraag.  

 Door te stellen dat emoties strategisch geuit kunnen worden, wil ik 

allereerst bijdragen aan de kennis die we uit eerder onderzoek over de effecten 

van geuite emoties hebben verkregen. Daarnaast volg ik de stelling van het SIDE-

model dat de aanwezigheid van een specifiek publiek het strategisch aanpassen 
van gedrag tot gevolg heeft (Klein et al., 2007; Reicher et al., 1995). Omdat 

onderzoek in de context van het SIDE-model zich tot dusverre heeft gericht op 

directe gedragingen, onderzoekt dit proefschrift of de geuite emotie niet alleen 

overeenkomt met de normen en ideologieën van de eigen groep, maar ook of de 

normen van het publiek een rol spelen bij het uiten van emoties.   

 Hoewel ik stel dat ook het uiten van emotie afhankelijk zou kunnen zijn 
van het publiek (en dus strategisch geuit zou kunnen worden) zijn er belangrijke 

verschillen tussen het uiten van emoties en direct gedrag. Het belangrijkste verschil 

tussen de twee wat betreft de communicatieve functie is dat het uiten van emotie 

vrij indirect en subtiel is en daarom is er een mogelijkheid om de bewuste intentie 

van de geuite emotie te ontkennen. Dus doelen en eisen kunnen gemakkelijker 

ontkend worden als ze gecommuniceerd worden door middel van geuite emotie 

dan wanneer ze gecommuniceerd worden door middel van directie actie en zouden 

pages_17x24.indd   138 29/09/17   12:14



139

dus minder beperkingen kunnen oproepen dan meer directe methodes.  

 Wat kan er door middel van geuite emotie gecommuniceerd worden? 

Dit is sterk afhankelijk van wie met wie communiceert. De groepen binnen een 

groepsconflict voor wie het meest aannemelijk is dat ze doelgericht emoties 
uiten, zijn benadeelde of zwakke groepen aangezien zij een aanzienlijk belang 

hebben in het wijzigen van de status quo en wellicht minder middelen hebben 

om dit te bewerkstellen. Door de groep die hen schade heeft berokkend en 

ongelijkheid heeft toegebracht aan te vallen en te bestrijden, kan de benadeelde 

groep proberen om de benadeelde positie te boven te komen. Dit kan bijvoorbeeld 

geprobeerd worden door sterke negatieve emoties zoals minachting te uiten 

welke geassocieerd worden met beschadigde relaties (Fischer & Roseman, 

2007). Een andere aanpak zou echter kunnen zijn om bondgenoten te vinden, 

oftewel om derden of buitenstaanders te mobiliseren steun te geven (Subašic et 

al., 2008). Emoties die kunnen dienen om steun te vragen zouden emoties zoals 

verdriet of angst kunnen zijn, omdat deze emoties benadrukken dat de groep 

weinig middelen, oftewel weinig controle heeft over het conflict (Ellsworth & 

Scherer, 2003).   

 Een emotie die relevant zou kunnen zijn in de communicatie met zowel 

de tegenstanders alsook derden is boosheid, omdat mensen hiermee 

communiceren dat zij onrechtvaardig worden behandeld (de Vos et al., 2013; 

Ellsworth & Scherer, 2003; Fischer & Roseman, 2007), wat kan helpen om 

mensen te mobiliseren (van Zomeren et al., 2004). Of het uiten van boosheid 

door derden op deze manier geïnterpreteerd wordt is echter de vraag, aangezien 

Kamans en collegae (2014) aantoonden dat derden positiever reageerden 

wanneer een machtige groep boosheid uitte dan wanneer een machteloze groep 

boosheid uitte. Zodoende zouden doelen binnen eenzelfde conflict moeten 
verschillen afhankelijk van met wie de benadeelde groep communiceert. Veel 
van het onderzoek in dit proefschrift richt zich dan ook op een drie-partijenconflict, 
waarin er naast de twee groepen die met elkaar in conflict zijn ook nog een derde, 
onafhankelijke partij is.   
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Samengevat is het overkoepelende doel van dit proefschrift om te onderzoeken 

of en, zo ja, hoe tijdens conflicten tussen groepen emoties strategisch geuit 
worden. Voor benadeelde groepen zou het uiten van specifieke emoties om de 
tegenstanders of derden te beïnvloeden, een effectieve methode kunnen zijn om 

de status quo te veranderen.   
Het fundament–twee componenten van het strategisch uiten 
van emoties  
 In mijn proefschrift stel ik dat mensen emoties strategisch uiten om 

doelen na te streven die relevant zijn voor de eigen groep. Het strategisch uiten 

van emoties zou dan moeten bestaan uit twee componenten. Ten eerste is het 

strategisch uiten van emoties alleen mogelijk wanneer de uiting niet noodzakelijk 

een exacte weerspiegeling is van de ervaring van emoties, maar wanneer de 

emotie bijgestuurd kan worden. Met andere woorden, de geuite emotie kan 

(maar hoeft niet te) verschillen van de ervaren emotie. Ten tweede impliceert het 

strategische karakter van emotie-uiting dat het uiten van emoties sterk 

geassocieerd is met een specifiek doel.   

 Onderzoek heeft laten zien dat het uiten van emoties inderdaad kan 

verschillen van de ervaren emotie en dat dit verschil toe te schrijven is aan 

strategische overwegingen. Van werknemers in dienstverlenende posities wordt 

vaak verwacht dat ze specifieke emoties uiten die kunnen afwijken van de emoties 
die ze daadwerkelijk ervaren (Ashforth & Humphrey, 1993). Ander onderzoek over 

emotieregulatie heeft laten zien dat de mensen zich soms bozer voordoen dan zij 

zijn om een beter aanbod te krijgen van oneerlijke interactiepartners (Andrade & 

Ho, 2009) of dat met name vrouwen juist minder boosheid laten zien, omdat zij 

bang zijn voor negatieve sociale gevolgen (Fischer & Evers, 2011). Tamir (2009) 

laat daarnaast in haar werk zien dat emoties gereguleerd kunnen worden voor 

instrumentele doeleinden, hoewel zij focust op de ervaren in plaats van de geuite 

emoties. Deze bevindingen bieden een basis voor het idee dat emoties strategisch 

kunnen geuit worden, maar er moet nog onderzocht worden of emoties inderdaad 

strategisch tussen groepen worden geuit wanneer het individu er misschien niet 
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direct van profiteert, maar de groep als geheel wel.  

 In Hoofdstuk 2 heb ik de twee componenten van het strategisch uiten 

van emoties onderzocht. Ik heb dat gedaan in de context van drie-partijenconflict 
waarin de onderzoeksdeelnemers deel waren van een achtergestelde groep, 

namelijk internationale studenten die geconfronteerd werden met een voorstel 

dat internationale studenten veel meer collegegeld moeten betalen dan 

Nederlandse studenten. Zij kregen te horen dat Nederlandse studenten (de 

tegenstanders) dit voorstel hadden ingediend. Een universiteitscommissie 

diende als de derde partij die de macht had om te beslissen over het invoeren van 

hogere collegegeld. Ik verwachtte dat leden van de achtergestelde groep verdriet 

en angst (oftewel steunzoekende emoties) zouden uiten met als doel steun van 

de derde partij in te roepen en dat minachtig zo worden geuit met als doel afstand 

te scheppen tot de tegenstander. In twee studies vond ik dat de 

onderzoeksdeelnemers de mate waarin zij angst en verdriet voelde 

(steunzoekende emoties) afzwakten in communicatie naar de tegenstanders (de 

Nederlandse studenten), terwijl zij dit juist niet afzwakten in de communicatie 

richting de derde partij. Daarnaast vond ik dat de geuite steunzoekende emoties 

betere voorspellers waren van het doel om steun te vragen dan alle ervaren 

emoties of andere geuite emoties. Anders dan verwacht, werd minachting niet 

gebruikt om afstand te scheppen tot de tegenstanders. Deze resultaten suggereren 

dat leden van de achtergestelde groep in de eerste plaats doelen nastreven die 

daadwerkelijk bij kunnen dragen aan het verbeteren van hun positie. In het 

algemeen ondersteunen deze resultaten de twee componenten van het 

strategisch uiten van emoties, aangezien de uiting van emoties niet 

noodzakelijkerwijs de ervaren emoties weerspiegelt en de uiting gerelateerd is 

aan relevante doelen voor de eigen groep.  

Veranderingen in de dynamiek van het conflict – de relatie 
tussen groepen en het strategische uiten van emoties   

 De nadruk in hoofdstuk drie ligt op de bevinding dat emoties soms 

strategisch worden ingezet om steun te verkrijgen van een derde partij. Meer 
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specifiek heb ik gekeken naar de kenmerken waaraan een derde partij moet 
voldoen om als een potentiele bron van steun gezien te worden. Hiervoor heb ik 

zowel gekeken naar hoe het standpunt van de derde partij over het conflict als 
naar de macht die de derde partij heeft wat betreft het conflict. Ik ben nagegaan 
hoe deze kenmerken de uiting van emoties door de benadeelde groep beïnvloeden. 

Het standpunt van de derde partij over het conflict verandert de dynamiek van 
het conflict, omdat dit standpunt grote invloed heeft op de kans dat de benadeelde 
groep steun zal krijgen. Ik wilde specifiek nagaan of meer steunzoekende emoties 
(strategisch) worden geuit wanneer de derde partij ertoe neigde om de andere 

groep te steunen (d.w.z., als steun van de derde partij minder waarschijnlijk is), 

of dat steunzoekende emoties juist worden ingezet wanneer de derde partij 

ertoe neigde om de eigen groep te steunen (d.w.z. als steun van de derde partij 

juist wel waarschijnlijk is). Logisch gezien zouden steunzoekende emoties met 

name gebruikt moeten worden wanneer sten van de derde partij minder 

waarschijnlijk is. Het is echter ook mogelijk dat juist de voorkeur wordt gegeven 

aan groepen die positiever tegenover de eigen groep staan.   

 In de eerste studie werden de onderzoeksdeelnemers geconfronteerd 

met hetzelfde conflict als in het vorige hoofdstuk en manipuleerde ik of de derde 
partij neutraal was of sympathiseerde met de groep van de deelnemers (de 

internationale studenten). Dit bleek, verassend genoeg, geen invloed te hebben 

op de mate waarin op steunzoekende emoties geuit werden; onafhankelijk van 
het standpunt van de derde partij uitten de onderzoeksdeelnemers meer 

steunzoekende emoties dan ze hadden ervaren en gebruikten deze emoties steun 

te vragen. In een tweede studie waren de onderzoeksdeelnemers Nederlandse 

studenten en zij werden herinnerd aan een situatie die daadwerkelijk heeft 

plaatsgevonden, namelijk het feit dat Nederlandse regering op dat moment van 

plan was om studiefinanciering af te schaffen. De derde partij in dit conflict 
bestond uit burgers die niet studeerden; hun standpunt over de plannen van de 

overheid werd niet gemanipuleerd, maar hun perceptie van dit standpunt werd 

gemeten.   
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 De resultaten laten ook hier zien dat onderzoeksdeelnemers meer 

steunzoekende emoties lieten zien dan dat ze werkelijk ervoeren en dat ze deze 

geuite emoties gebruikten om steun te verkrijgen van de burgers. Daarnaast 

werd er iets meer boosheid geuit richting de derde partij dan de werkelijk 

ervaren boosheid wanneer de onderzoeksdeelnemers de derde partij zagen als 

sympathisant van de studenten (eigen groep). Dit werd niet beïnvloed door hun 

perceptie van het standpunt van de burgers over het afschaffen van 

studiefinanciering. Het uiten van boosheid lijkt tevens gebruikt te worden om 
steun te verkrijgen van de derde partij.   

 Ook in de derde en laatste studie van dit hoofdstuk werd duidelijk dat 

boosheid een rol kan spelen bij het verkrijgen van steun van de derde partij. In 

deze studie manipuleerde ik of de derde partij met de groep van de 

onderzoeksdeelnemers sympathiseerde of neutraal was en ik manipuleerde de 

mate waarin de derde partij geringe of juist volledige invloed had op de uitkomst 

van het conflict. De resultaten laten zien dat zowel steunzoekende emoties als 
boosheid werden gebruikt om de steun te vragen aan een derde partij die 

neutraal was. Beide emoties werden echter niet ingezet wanneer de derde partij 

al met de groep van de onderzoeksdeelnemers sympathiseerde. In dat geval 

waren zij meer geneigd om op een meer expliciete manier steun te vragen dan 

via de meer indirecte emotie uitingen.  

 Deze enigszins onverwachte bevindingen leiden tot interessante 

conclusies. Allereerst, we zien dat boosheid kan worden gebruikt om steun te 

verkrijgen, en dat het uiten van boosheid wordt versterkt wanneer de derde 

partij sympathiseert met de eigen groep. Wanneer er meer zekerheid is over 

steun gebruiken leden van de achtergestelde groep meer expliciet vragen om 

steun in plaats van via het uiten van specifieke emoties. Het lijkt er dus op dat een 
sympathiserende derde partij zorgt voor een afname in de angst voor mogelijke 

problemen van het meer expliciet vragen van steun. Het uiten van steunzoekende 

emoties en het uiten van boosheid in deze situatie kan daarentegen als minder 

doelmatig worden gezien in het verkrijgen van hulp van de derde partij. Deze 
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conclusie wordt tevens onderschreven door de bevinding dat wanneer steun 

onwaarschijnlijk is dat leden van de benadeelde groep dan voornamelijk 

terugvallen op de strategische uiting van steunzoekende emoties (en dus niet op 

boosheid) omdat het risico op negatieve reacties dan kleiner is.  

De groep en ik – hoe de relatie tussen het individu en de groep 
het strategisch uiten van emotie beïnvloedt  

Hoofdstuk 3 laat zien dat wanneer derden lijken te sympathiseren met de eigen 

groep, men meer geneigd is boosheid over onrecht te uiten. Vermoedelijk wordt 

het standpunt van derden in dit geval geïnterpreteerd als steun voor de eigen 

mening, en bevestigt het de eigen inschatting dat de situatie oneerlijk is (van 

Zomeren et al., 2004), waardoor boosheid tot uiting komt. Bovendien kan geuite 

boosheid heel verschillende en soms ook juist positieve effecten hebben op sociale 

relaties, aangezien het ertoe kan leiden dat anderen het aangedane onrecht 

opmerken en dit eventueel erkennen (de Vos et al., 2013; de Vos et al., 2016).   

 Ondanks deze positieve effecten, wordt boosheid vaak toch als een 

negatieve emotie gezien (Hess, 2014) en is er reden om te denken dat in het 

bijzonder vrouwen terughoudend zullen zijn om boosheid te uiten. Zo heeft 

onderzoek laten zien dat vrouwen soms vrezen voor de negatieve sociale 

gevolgen die het uiten van boosheid met zich mee kan brengen (Fischer & Evers, 

2011). Daarnaast wordt het uiten van boosheid soms gezien wordt als 

tegenstrijdig met sociale definities van “vrouwelijkheid“, terwijl het juist als 
congruent gezien wordt met het zijn van een feminist, een etiket dat vrouwen 

vaak proberen te vermijden (Burn et al., 2000; Twenge & Zucker, 1999). Toch zou 

juist, gezien de positieve effecten die het uiten van boosheid soms heeft, het uiten 

van boosheid vrouwen kunnen helpen om ongelijkheid op basis van hun geslacht 

aan te kaarten.   

 In dit laatste empirische hoofdstuk van mijn proefschrift, heb ik mij 

daarom gericht op de vraag of vrouwen inderdaad minder boosheid uiten over 

seksisme dan zij daadwerkelijk ervaren, en of het uiten van boosheid aangemoedigd 

wordt zij steun ervaren van andere vrouwen. Een andere factor die ik daarbij heb 
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onderzocht is in hoeverre vrouwelijke onderzoeksdeelnemers zich identificeren 
met vrouwen als groep, en met feministen. Identificatie met vrouwen weerspiegelt 
in hoeverre een vrouw de eigenschappen van vrouwen als groep op zichzelf betrekt 

(bijvoorbeeld in hoeverre zij zichzelf als “vrouwelijk” ziet), terwijl identificatie met 
feministen weerspiegelt in hoeverre een vrouw zich bezighoudt met de sociale 

positie van de groep (Van Breen et al., 2017). Ik verwachtte dat vooral degenen die 

zich sterk identificeren met feministen boosheid zouden ervaren over seksisme, en 
ook bereid zouden zijn dit te uiten teneinde de situatie voor de groep te verbeteren. 

Omgekeerd verwachtte ik dat vrouwen die zich sterk identificeren met vrouwen 
minder boosheid ervaren en uiten, omdat zij zich meer bezighouden met het 

“vrouwelijke” imago van de groep.   

 In twee studies werden vrouwelijke onderzoeksdeelnemers 

geconfronteerd met een seksistische tekst. Zoals verwacht ervoeren vrouwen in 

het algemeen naar aanleiding van de tekst meer boosheid dan zij bereid waren te 

uiten. Dit komt waarschijnlijk omdat zij het uiten van boosheid als riskant 

beschouwden. Het belangrijkste gegeven echter was dat zowel identificatie met 
vrouwen en identificatie met feministen, als steun van andere vrouwen, invloed 
had op deze emotie-afzwakking Ten eerste bleek, zoals verwacht, dat degenen 

die zich sterker identificeerden met feministen meer boosheid ervoeren en 
uitten. Met name interessant was de reactie van vrouwen die zich sterk 

identificeren met feministen, maar niet met vrouwen (‘distinctieve feministen’); 
in beide studies zwakten deze vrouwen hun boosheid af over het seksisme 

waaraan zij werden blootgesteld, maar dit effect werd tegen gegaan door steun 

van andere vrouwen. Dat wil zeggen, wanneer ‘distinctieve feministen’ zich 

gesteund voelen door andere vrouwen zijn zij meer geneigd uiting te geven aan 

de boosheid die zij ervaren. Aangezien dit beschermende effect van steun alleen 

voor komt onder ‘distinctieve feministen’, lijkt het alsof deze groep met name 

gevoelig is voor sociale informatie uit de omgeving.  

 Samengenomen laten deze resultaten zien dat identificatie met de groep 
beïnvloedt in hoeverre leden van sociale groepen emoties die zij ervaren ook 
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daadwerkelijk uiten (Smith et al., 2007). Daarnaast kan het uiten van boosheid 

aangemoedigd worden – bijvoorbeeld door middel van sociale steun van anderen 

– maar dit is afhankelijk van andere factoren. Dit suggereert dat de overtuigingen 
die mensen hebben, maar die niet noodzakelijk waar zijn, ten grondslag kunnen 

liggen aan het uiten van emoties.   

Implicaties  

 In dit proefschrift heb ik laten zien dat leden van achtergestelde groepen 

hun emoties strategisch kunnen uiten tijdens conflicten tussen groepen. Dit 
impliceert dat de geuite emoties kunnen verschillen van de ervaren emoties 

(Hoofdstukken 2, 3, en 4) en dat de uiting van emoties gerelateerd is aan specifieke 
doelen die mensen hebben (Hoofdstukken 2 en 3). Met andere woorden, het uiten 

van emoties kan gebruikt worden om doelen te communiceren. Belangrijk hierbij 

is dat het uiten van emoties vooral gebruikt lijkt te worden om doelen te 

communiceren die gericht zijn op het verminderen van de benadeelde situatie van 

een groep (Hoofdstuk 2).   

 Een belangrijke implicatie van het hier beschreven onderzoek is dat de 

emoties die mensen ervaren en de emoties die zij naar anderen uiten niet hetzelfde 

hoeven te zijn. Ondanks het feit dat de ervaren en geuite emoties uiteraard sterk met 

elkaar correleren, kunnen zij verschillen in intensiteit en mate (waarbij de emotie 

sterker of zwakker geuit kan worden dan de werkelijk ervaren emotie), worden ze 

wellicht anders beïnvloed door de mate van identificatie met de groep (Hoofdstuk 4), 
en wordt het uiten van emoties gebruikt met communicatie als doel (Hoofdstukken 

2 en 3). Deze laatste bevinding vraagt niet alleen om meer onderzoek waarin de 

communicatieve functie van geuite emoties verkend wordt, maar ook om nauwkeurig 

onderscheid te maken tussen ervaren en geuite emoties in elke vorm van emotie-

onderzoek, in plaats van emoties alleen in generieke zin te beschrijven.   

 Of expressie van emoties strategisch gebruikt wordt, lijkt voornamelijk 

beïnvloed te worden door het standpunt van derden en niet door de macht die 

deze potentiële bondgenoot heeft: Leden van de benadeelde groep gebruikten 

het strategisch uiten van (steunzoekende) emoties zoals angst en verdriet en 
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soms ook boosheid om steun te vragen, ongeacht of derden neutraal waren of 

een voorkeur voor de tegenpartij hadden; of zij weinig of veel macht hadden 

maakte ook niets uit. Mogelijk komt dit omdat expressie van emoties weinig 

kosten heeft en de mogelijkheid geeft om de bewuste intentie van de geuite 

emotie te ontkennen; beschuldigingen van het smeken om steun kunnen 

makkelijk ontkend worden. Als derden echter de kant van de eigen (benadeelde) 

groep kozen, gebruikten mensen meer expliciete middelen om steun te genereren, 

en deden zij dit niet indirect via het uiten van emoties. Meer expliciete middelen, 

die hogere risico’s en kosten impliceren, lijken alleen gekozen te worden op het 

moment dat derden de kant van de eigen (benadeelde) groep kiezen, in andere 

woorden wanneer er hoge slagingskansen zijn.   

 Het standpunt van derden en ook steun voor de eigen groep van andere 

groepsleden beïnvloedde ook de mate waarin boosheid werd geuit; hoe meer 

steun er werd ervaren, hoe meer boosheid werd geuit. Belangrijk hierbij is dat in 

Hoofdstuk 4 duidelijk werd gemaakt dat dit effect voorwaardelijk kan zijn, het 

werd gemodereerd door identificatie. Dit is een sterke aanwijzing dat ook emoties 
- met name emoties zoals boosheid die ambivalente effecten kunnen hebben – niet 

gezien kunnen worden als probleemloos en dat het moeilijk lijkt te zijn om deze 

problemen te overwinnen.  

Beperkingen en vervolgonderzoek  

 Hoewel het huidige onderzoek meer inzicht geeft in ons begrip over het 

strategisch gebruiken van emoties, wil ik een aantal beperkingen bespreken die 

in overweging moeten worden genomen voor vervolgonderzoek.  

 Allereerst zijn de resultaten die hier gerapporteerd zijn, gebaseerd op 

emoties die door middel van vragenlijsten zijn gemeten. Hoewel dit het mogelijk 

maakt om zowel ervaren als ook de geuite emoties op dezelfde manier te meten 

en deze te kunnen vergelijken, zou vervolgonderzoek andere metingen, zoals 

gezichtsuitdrukkingen of fysiologische metingen, toe kunnen voegen om de 

ecologische validiteit te verbeteren.   

 Verder heb ik alleen onderzocht hoe leden van een benadeelde groep het 

Du
tc

h 
Su

m
m

ar
y

pages_17x24.indd   147 29/09/17   12:14



148

uiten van emoties gebruiken om de status quo te veranderen Het zou ook interessant 

zijn na te gaan of en hoe meer machtige groepen (of kwaadwillende tegenstanders) het 

uiten van emoties strategisch gebruiken. Dit zouden zij kunnen doen om bijvoorbeeld 

hun macht te laten zien of te behouden of om tegenstanders te kalmeren. Hier zouden 

andere emoties (bijvoorbeeld haat, minachting, maar ook sympathie of schuld) een 

belangrijke rol kunnen spelen. Het strategisch gebruik van deze emoties zou eveneens 

onderzocht kunnen worden.   

 Omdat deze dissertatie sterk geïnspireerd is door onderzoek naar de 

reacties op geuite emoties, zou het wenselijk zijn om de twee aanpakken te 

combineren en te kijken naar verschillende groepen in één studie (benadeelde 

groepen, kwaadwillende tegenstanders, en de derde partij). Op deze manier is 

het mogelijk om het uiten van emoties en hoe het publiek hierop reageert te 

volgen en vervolgens te kijken hoe dit de ervaren emoties beïnvloedt. Met andere 

woorden, de dynamiek tussen de ervaren emoties, de geuite emoties, de 

waargenomen emoties, en hoe deze een conflict kunnen vormen, kunnen dan 
worden geobserveerd.  

Conclusie  

 In dit proefschrift laat ik zien dat leden van benadeelde groepen in 

conflicten met andere groepen emoties strategisch kunnen uiten. Ik heb hierbij 
twee componenten geïdentificeerd wat betreft het strategisch uiten van emoties; 
namelijk dat de geuite emotie niet per se hetzelfde is als de ervaren emotie en dat 

het strategisch uiten van emoties wordt gebruikt om doelen te communiceren 

aan andere partijen in een conflict; in het bijzonder werden steunzoekende 
emoties en soms boosheid gebruikt om de noodzaak voor steun te communiceren 

aan de derde partij. Het manipuleren van het standpunt en de macht van de 

derde partij liet zien dat het uiten van emoties gebruikt werd om steun te vragen, 

ongeacht de macht en het standpunt van de derde partij. Enkel wanneer de derde 

partij er al toe neigde de kant van de leden van de eigen, benadeelde, groep te 

kiezen, werd het uiten van emoties niet langer gebruikt, maar werd de noodzaak 

tot steun juist expliciet gecommuniceerd. Het uiten van emoties als vorm van 
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meer impliciete communicatie heeft het voordeel dat men niet direct een doel 

communiceert, waardoor de mogelijkheid bestaat om het bewuste doel van de 

geuite emotie te ontkennen. Meer expliciete vormen van communicatie hebben 

dit voordeel niet.   

Verder vond ik aanwijzingen dat het ervaren van steun (van de derde partij of 

van medegroepsgenoten), onder bepaalde omstandigheden het uiten van 

boosheid kan aanmoedigen. Dat dit niet altijd het geval is, maar afhankelijk is van 
bijvoorbeeld identificatie met de eigen groep, suggereert dat het uiten van 
emoties als een ‘goedkope en subtiele manier’ van communicatie zijn beperkingen 

heeft wanneer de verwachte negatieve effecten zwaarder wegen dan de positieve 

effecten. Concluderend kan gesteld worden dat emoties strategisch geuit kunnen 

worden en daarom kunnen emoties beschouwd als een van de middelen waarmee 

mensen kunnen communiceren met anderen om bepaalde doelen te bereiken.
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