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Preface 

In this preface I would like to thank those that have supported me during my PhD 

project. I would first like to thank my Italian professors Dominico Parisi, Roberto 

Cordeschi, and Marcello Frixione who have encouraged me to do my PhD abroad. 

The Netherlands is a great country to do a PhD. I am very much indebted to the 

Dutch society for the great opportunity that it gave me. The University of Groningen 

and SOM have always provided me with all their support. 

I would like to thank my supervisors Tammo Bijmolt, Wander Jager, and 

Marco Janssen. I had been wandering in different scientific fields varying from social 

science and economics to artificial intelligence and statistical physics. Since Tammo 

joined the project at the beginning of 2005, my work has substantially improved and 

finally I could stably feel comfortable in my main field: marketing. Wander and Marco 

are the fathers of this PhD project. They have written a wonderful scientific proposal, I 

have been a fond of it since the first time I read it. Wander has warmly welcomed me in 

Groningen and has always supported me trusting my (sometimes odd) ideas, suggesting 

new interesting venues of research and, most of all, giving me the strength to go ahead 

during the more difficult moments. Marco is the scientific advisor that every PhD could 

dream about. His natural ability of getting straight to the core of the problem, solving it 

and offering the solution in almost no time has made me happy many times. The 

thousands of kilometers that separated us while working together have never been a big 

problem. 

I am very much indebted to Thijs Broekhuizen. He made me become a fond of 

marketing suggesting me always very interesting articles to read and having exciting 

endless discussions about how people behave and how societies work. 
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I offer my sincere gratitude to the members of the examination committee who 

put the time and effort to read my dissertation. This committee consists of Ruud 
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I would like to thank NWO (Nederlandse Organisatie voor Wetenschappelijk 

Onderzoek) and Indiana University (School of Informatics) for making my research trip 

to the United States possible. I thank PAAA (Pacific Asian Association for Agent-based 

Approach in Social Systems Sciences) and CSIRO (Commonwealth Scientific and 

Industrial Research Organization) for funding my research trips to Japan and to 

Australia. I also thank the LUISS Guido Carli (Libera Universitá Internazionale degli 

Studi Sociali) for the current and promising collaboration. 

Finally I would like to thank my two viva witnesses (paranimfen), Thijs 

Broekhuizen (again) and Diego Napp, for being always there when I needed it during 

these 4 years and, last but not least, for their valuable assistance with the arrangements 

of the defense. 

 

Sebastiano Alessio Delre 

Groningen, July 2007. 

 




